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Rough Proofs 


The Chevrolet soap-box derby 
turned out to be a big success. Gra- 
ham McNamee managed to broad- 
cast it this time without getting run 
over. 

v v v 


Subscription canvassers in East 
Orange will have to be photographed 
and finger-printed from now on. This 
is no doubt intended to limit work- 
ing their way through college to four 
years. 

v v v 


That good-will building radio cam- 
paign for a group of big banks will 
ijeature symphony concerts. They 
should soothe the savage breasts of 
listeners who still remember what 
happened in 1932 and 1933. 


, 3 ¥F 


Mr. Fitch is rather skeptical about 
there being such a thing as a dand- 
ruff germ, but he admits that it 
makes a pretty good basis for an ad- 
vertising campaign, anyway. 
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So many pictures have been taken 
of Jesse Owens lately that you can 
hardly blame Eastman Kodak for 
wanting to push developments in 
color photography. 
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The Department of Commerce esti- 
mates an increase in the national in- 
come for 1936 aggregating seven bil- 
lion dollars. Don’t look now, but 
check up later on that extra $60. 
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Chevrolet is being congratulated 
upon having turned out its 12,000,- 
000th car, but the hoopla really be- 


longs to Standard Oil, Gulf, Shell, 
Goodyear, Goodrich and ae few 
others. 

v v v 
Just as the shoe manufacturers 


make it possible for Dr. Scholl and 
Bauer & Black to get rich, so the car 


builders are only working for the 
petroleum, tire and accessory 
trades. 
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When Louella Parsons was voted 
the most popular movie critic writ- 
ing for New York newspapers, 
couldn’t you see Campbell Soup ris- 
ing modestly to take a bow? 
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ADVERTISING AGE suggests editori- 
ally that five years’ experience in 
selling is about right as a prepara- 
tion for advertising, but this advice 
will simply put more college boys 
ni the bond business. 
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Variety reports that show biz is off 


n Madrid. So are a lot of other 
things, including heads. 


_— 


The American Tobacco Company 
has announced an advertising cam- 
paign for Pall-Mall. The first job 
Will be to tell the great American 
public how to pronounce it. 
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Washington isn’t all monuments, 
broadcasts Columbia, but the brides 
and school-teachers who visit it in 
August agree that it is made up 
principally of bronze statues, stone 
buildings and soft asphalt. 


. 3 © 


An ink-stand maker is now com- 
Dining a radio and a clock with his 
Product. No wonder they call this 
the gadget age. 

Cory Cups. 


BIG AND LITTLE 
GRIDIRON GAMES — 
TO BE SPONSORED 


Advertisers Lay Plans for Fall 
Broadcasts 


Chicago, Aug. 29.—-Football broad- 
casts are proving a highly attractive 
dish to advertisers, with sponsored 
contests scheduled for radio listeners 
through outlets in almost every part 
of the country this fall. 

The radio menu prepared for grid 
fans via the commercial route in- 
cludes’ college, professional and 
high school games, a survey by 
ADVERTISING AGE discloses. A number 
of ambitious programs are already 
arranged. Some stations, with foot- 
ball game rights secured, are still 
dickering with sponsors but certain 
to get under the line before the 
kick-off. 

Few of the potential big games will 
g0O unsponsored, it appears, though 
the national games carried by the 
major networks will, as in the past, 
be relayed on a sustaining basis. 


Humble Covers Southwest 


In the Southwest, Humble Oil and 
Refining Company will sponsor 
broadcasts of all Southwest Confer- 
ence football games. Stations to 
carry these games will include the 
Texas Quality Network—Stations 
WFAA, Dallas; WBAP, Fort Worth; 
WOAI, San Antonio, and KPRC, 
Houston—beginning Oct. 3, and five 
Columbia Broadcasting System affil- 
iated stations in Texas including 
KRLD, Dallas, and KRTH, Houston, 
also starting Oct. 3. 

On the Pacific Coast, the Asso- 
ciated Oil Company will again spon- 
sor coast conference football game 
broadcasts over comprehensive net- 


works of Columbia Broadcasting 
System and National Broadcasting 
Company stations. 

Station KFI, Los Angeles, will 


open the sponsored broadcasts over 


NBC's red network of five Pacific 
Coast NBC stations with the Uni- 


versity of Southern California-Wash- 
ington State game Oct. 17. The 
broadcasts to be carried by the six 
NBC blue network Pacific Coast sta- 
tions will be launched Oct. 3, 
originating from Station KECA, with 
the University of Southern Califor- 
nia-Oregon game at Los Angeles. 

Station KOIN, Portland, Oreg., will 
originate four University of Oregon 
and Oregon State College games as 
part of the Associated Oil-sponsored 
schedule to be carried over the CBS 
Pacific Coast group. 


Sponsors Portland U. Game 


In addition, Associated Oil Com- 
pany will sponsor a series of Uni- 
versity of Portland games over 
Station KALE, and Montana Univer- 
sity and Washington State games 
over Station KF BB, Great Falls, via 
CBS. 
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Test in Wichita Reveals 
Scoop in Textile Field 


Experts See 
Advertising 
Picture Made 


(Picture on Page 27) 

Chicago, Aug. 26.—Production of 
an illustration for use in national 
magazine advertising was a feature 
of yesterday’s meeting of The Pho- 
tographers’ Association of America 
convention at the Stevens Hotel. 

Showing a young woman seated at 
a writing desk, in evident ehjoyment 
of her correspondence duties, the pho- 
tograph was produced for The Rytex 
Company, Indianapolis, maker of Ry- 
tex printed stationery, for use in fall 
advertising. 

The photograph was made before 
the commercial division, as a demon- 
stration that effective illustrations 
can be produced with a minimum 
ot “props.” Hillary G. Bailey, until 
recently an advertising illustrator in 
Indianapolis, and now director of 
product information for Agfa Ansco 
Corporation, Binghampton, N. Y., 
was in charge of the demonstration. 


Object of Picture 


“The thing The Rytex Company 
wishes to show in this picture,” Mr. 
Bailey explained, “is not someone 
merely seated at a desk writing a 
letter, but a women delighted with 
Rytex stationery.” 

The setting for the photograph 
consisted of the front platform of the 
meeting room, on which was placed 
a writing table. Bringing to the 
platform Mary Virginia Aldrich, 
pretty brunette model from Indian- 
apolis, Mr. Bailey asked her to sit at 
the desk, to lean back comfortably 
and turn her head away from the 
desk as if she were about to greet 
another person entering the room. 

“With this comfortable position,” 
Mr. Bailey said, “we avoid the un- 
desirable right angle which we would 
have obtained if the model sat up- 
right. Our model assumes the shape 
of an “S” curve’ most graceful of 
linear positions.” 

“By having the model appear to be 
greeting a friend,” he continued, “‘we 
utilize the device of ‘anticipated mo- 
tion,’ a kind of suspense often at- 
tained by motion picture directors.” 

Presenting his philosophy of the 
development of photography, Mr. 

(Continued on Page 23) 


STEPS UP 


Charles P. Schoen, general sales man- 
ager of Wahl Co., Chicago, who has 
been elected vice-president. 


“Delineator’ Names 
Wilson As Publisher 


New York, Aug. 27.— Stanley R. 
Latshaw, who joined the Butterick 
Company 22 years ago as advertising 
director, resigned this week as presi- 
dent and director. 

Julian Cargill, who returned to 
the Butterick Company last January 
as advertising director of Delineator, 
has also tendered his resignation. 

Earl M. Wilson has joined the com- 
pany as vice-president and has been 
appointed publisher of Delineator. 
Since 1934, when he resigned an ex- 
ecutive position with National Geo- 
graphic Magazine, Mr. Wilson has 
been associated with manufacturing 
enterprises. For many years he was 
with Curtis iusntonnnnl Company. 


Abbott to Stage 
Largest Campaign 
Baltimore, Md., Aug. 28.—-The most 
extensive campaign in the history 
of the 64-year-old C. W. Abbott & Co. 
will be launched for Abbott’s Aged 
Bitters. Country Life, Esquire, For- 
tune, Judge, Junior League, Life, 
News-Week, The New Yorker, Town 
and Country and newspapers in key 
cities will be used. Newhoff-Kauf- 
man Advertising Agency is in charge. 


Last Minute News Flashes | 


Sheaffer Pen Appoints New Agency for Radio 


Ft. Madison, Ia., Aug. 28.-—-Sheaffer 
galey, 
stations. 


Pen Company has appointed Bag- 


Horton & Hoyt, Chicago, to conduct a spot radio campaign over 32 
The appointment does not affect publication advertising. 


Wilkes-Barre Agency New Member of Four A’s 


New York, Aug. 28.- 
been elected to membership in the 
Agencies. 


-~Robert St. Clair Company, Wilkes-Barre, Pa., has 
American 


Association of Advertising 


Robbins, Advertising Man, Soldier, Dies Suddenly 


New York, Aug. 


28.—Funeral services were held yesterday for Lt. Col. 
Edward J. Robbins, who died suddenly on his way to business. 
of advertising in the metropolitan edition of Parents’ 


In charge 
Magazine, he was 


formerly with The Country Gentleman and | Cope Publications, 


Sealed Power Senceniies: to Have New Agency 

Muskegon, Mich., Aug. 28.—Sealed Power Corporation, manufacturer of 
compression rings and other products, has placed its account with Roche, 
Williams & Cunnyngham, Chicago, effective Jan. 1, 1937. 


N.Y. House Ur Urges Bright 
Dresses for Children as 
Safety Measure 


Wichita, Kans., Aug. 28.— A 
safety appeal embodying a power- 
ful commercial angle has been de- 
veloped by Arthur Beir & Co., 
New York, it was indicated here 
this week as first advertising of 
the project appeared over the sig- 
nature of Rorabaughs, leading 
department store. The headline 
said: 

“Rorabaughs promote safety for 
school children through the use of 
bright colors, in co-operation with 
the world’s largest manufacturers 
of percales, who have spent a for- 
tune in conjunction with the 
Federal government in developing 


colors that are bright and color- 
ful.” 


U. S. Endorsement Claimed 


Beir & Co., manufacturers of ABC 
pereales, have conferred’ the name, 
“Safe-T-Tone” on their new prints. 

“Dress your child in bright colors,” 
the copy urged. “This movement is 
endorsed by the United States De- 
partment of Agriculture and the 
Wichita Chamber of Commerce.” 

At least one of the letters which 
was reproduced in the large space 
was a forthright endorsement. The 
other, from Ruth O’Brien, chief, 
division of textiles and clothing, 
Bureau of Home Economics, United 
States Department of Commerce, 
was more conservative. Miss O’Brien 
wrote Guy C. Fleming, sales and ad- 
vertising manager of the New York 
company: 


Origin of Idea 


“I am very much interested in the 
‘Safety-Tone’ prints which you men- 
tioned in your letter and shall be 
very glad indeed to have samples 
when they are ready. Our idea in 
this connection is that children’s 
clothing, especially outer garments, 
might well be gay and colorful 
enough to make the child more 
easily visible in the streets without, 
at the same time, being bizarre and 
gaudy.” 

The letter from Henry Lamp], vice 
chairman of the public safety com- 
mittee of the Wichita Chamber of 
Commerce, could not have been im- 
proved upon, from the merchandising 
viewpoint. It said: 

“We of the public safety commit- 
tee of the Chamber of Commerce 
heartily agree with the Federal 
Home Economics Bureau that bright 
colored garments will help keep 
children safe on city streets. 

“We endorse the action of the 
merchants of Wichita in selling 
bright patterns and colors to mothers 
to dress their children so they will 
be more easily visible to motorists 
and therefore safer on our streets.” 

Similar promotion is said to have 
been arranged by Arthur Beir & Co.., 
through merchants in other cities, to 
appear as mothers prepare their 


children for opening of schoo}. 
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ADVERTISING AGE 


August 31, 1936 


OCTOBER QUOTA 
IN NEW DRIVE 


Cleveland, Aug. 27.—The greatest 
drive in the history of lamp mer- 
chandising will be instituted by the 
lighting industry on I. E. S. Better 
Sight Lamps during October. “Sec 
ond Birthday—Second Million” is the 


slogan adopted for this major of- 
fensive. The goal is a million lamp 
sales, something unprecedented in 


the history of the industry. 

The sum of $85,000 will be ex- 
panded for advertising during Oc- 
tober by the I. E. S. Better Sight 
Lamp Makers, Westinghouse Lamp 
Co., General Electric Co. and the 
makers of I. E. S. Shades, on a great 
united front. A total of 40,000,000 
advertisements will be displayed 
through American Home, American 
Magazine, Better Homes & Gardens, 
Collier's, Good Housekeeping, Hygeia, 
McCal’s,. Parents’. Magazine, Satur- 


be opened by a powerful color spread 
in the Post of October 3. 

October marks the beginning of 
“eye-strain” season, when _ school 
work, sewing and reading under poor 
light begin to take their toll. Second, 
I. E. S. lamp makers have constantly 
improved their models while uphold- 
ing the 54 rigid specifications upon 
which the Better-Sight Lamp is built 
and checked by the Electrical Test- 
ing Laboratories. Special birthday 
models will be offered. 


Use Birthday Idea 


Third, a three way plan promises 
unlimited rewards to dealers. This 
plan involves the benefits of The 
Second Birthday Sale when lamps 
will carry the birthday tag as well 
as the certification tag of I. E. S.; 
the opportunity to push the matching 
of lamps in a tone of harmony; and 
the possibilities of a trade-in allow- 
ance on old lamps. 

Displays of all kinds will be fur- 
nished to dealers to aid in spurring 
business. These will include window 
and store display materials, direct 
mail offerings and literature. 

Only 20 per cent or less of the 
prospects for I. E. S. Better Sight 
Lamps have been sold, based on a 
minimum of one lamp to each home. 


tion Tag will form the theme of all 
advertising. Closely supporting will 
be the story of beautiful birthday 
models. The special October cam- 
paign, concentrating on a million 
lamp sales in 31 days, will be fol- 
lowed up by the regular I. E. S. Bet- 
ter Sight Lamp advertising schedule 
during the winter and spring months. 
Foster & Davies, Inc., of Cleveland, 
is handling the advertising forI. E.S 
lamps. 


Lithographers Visit 
Cleveland Show 


Large groups of lithographers at- 
tended the Great Lakes Exposition at 
Cleveland on Lithographers’ Day, 
Aug. 22, coming from St. Louis, Chi- 
cago, Joliet, New York, Cleveland, 
and other points. 

The visitors were entertained by 
Harris Seybold Potter Co., Cleveland, 
with Hi. A. Porter, vice-president in 
charge of sales, as host. 


Gardner Publications 
Plan New Paper 


A new monthly, Products Finish- 
ing, will be launched in October by 
Gardner’ Publications, Cincinnati. 
Distribution of 10,000 is planned. 
Trim size will be 514 by 7% inches. 

Howard Campbell will be editorial 
director; Fred W. Vogel, managing 


day Reyening Post, Time and Woman's | As heretofore, the protection of eye | editor and John M. Krings, adver- 
Home Companion. The campaign will} sight and the value of the Certifica-| tising manager. 
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IOWA 


Pil swarapen advertising must reach at least 20% of all families in 
an area to move goods efficiently. 
zones, defines the national newspaper advertiser's “sales city.” 


Coverage, rather than arbitrary 


In the rich big city market of Minneapolis, one Sunday newspaper 
gives 20% plus coverage of 20 counties with a total population of 
938,709. The other covers 33 counties having a population of 


This wealthy Minneapolis market, potent for sales, is not so large 
as the “City of Iowa” market created by The Des Moines Sunday 
Register. With 286,047 circulation this great state newspaper covers 
95 out of Iowa’s 99 counties 20% or better. 

a single “sales city” of 2,344,735 inhabitants. 


A whole state becomes 
Average coverage is 


COMPARATIVE VALUES 


Minneapolis 
Newspaper A 
(20 counties) 


Minneapolis 
Newspaper B 
(33 counties) 


CITY of IOWA 
(95 counties) 


938,709 1,239,251 2,344,735 

24,056 41,741 65,364 
000,000 $290.000,000 $458.000.000 
289.000 $652.666.000 $1,174.000,000 


Iowa, as valuable a sales city as big Minneapolis, is easily captured 
through “BIG city” schedules in The Des Moines Sunday Register. 


(Lowest milline rates in Iowa.) 


* To capture Minneapolis too, use 
the inexpensive, concentrated selling 
power of The Minneapolis Daily Star. 


*7030 Federal Census 
+1935 R. L. Polk 

$1933 Federal Census 
$1035 Sales Management 


1937 PACKARD 
TO MAKE DEBUT 
ON SEPTEMBER 5 


Studebaker’s New Model Also 
Expected Soon 


Detroit, Aug. 28.—Considerably in 
advance of the opening automobile 
show in New York, Nov. 11-18, sev- 
eral automobile manufacturers are 
getting ready today for introduction 
of 1937 models, with heavy promotion 
scheduled in expectation of another 
banner year. 

The first of the 1937 cars to reach 
the market will be Packard, plan- 
ning to introduce new models Sept. 5. 
Packard also will introduce at this 
time, it is understood, a new low- 
price class car to be quoted at $795. 
A feature of the Packard introduc- 
tory campaign will be a comprehen- 
sive co-operative effort with RKO 
Pictures, Inc. The campaign will tie 
up with Packard’s radio hour fea- 
turing Fred Astaire, which begins 
Sept. 8, and the current screen 
musical, “Swing Time,” co-starring 
Astaire and Ginger Rogers. 


Two Contests Scheduled 


The campaign will center on two 
contests over a period of eight weeks 
with 15 new Packard cars offered as 
prizes. 

Twelve of the cars will be given 
theater patrons of “Swing Time” for 
the best descriptions of new Packard 
cars. Three new cars will be given 
theater operators for the best tie-up 
activities with local Packard distribu- 
tors. 

Awards in the public contest will 
be made by F. H. McKinney, adver- 
tising and sales promotion director 
of Packard; Chester J. La Roche, 
president of Young & Rubicam, Inc., 
and Ned E. Depinet, president of 
RKO Distributing Corporation. 

The Studebaker Corporation, South 
Bend, Ind., with a series of dealer 
meetings throughout the country now 
under way, is in production on its 
1937 models. 


Will Spend $1,000,000 


A three-month advertising cam- 
paign has been outlined, the largest 
in Studebaker’s history, with more 
than $1,000,000 to be spent. The 
campaign will include newspapers, 
magazines and radio. 

Willys-Overland, Inc., Toledo, O., 
returning to the field under a com- 
plete re-organization, plans to start 
production of new cars Nov. 5. The 
company expects to build 60,000 units 
in 1937. 

Nash Motors, celebrating its 20th 
anniversary year, has made extensive 
plans for promotional activities. 

With the exception of those auto- 
motive manufacturers already in 
production and Ford and Chevrolet 


NEW CANS _ 


Flat top and crown top beer cans being 
introduced by Crown Cork & Seal Co., 


Baltimore. 


motor companies, practically all as- 
sembly lines in the field are closed 
currently for changeovers to 1937 
models. 

Production on the new lines for 
these manufacturers is scheduled to 
start early in October. 

Meantime, Chevrolet and Ford, 
with heavy demand running produc- 
tion on current models far beyond 
original schedules, are continuing 
production at top speed. 

Ford early this month had a week's 
shutdown but, with dealers’ stocks 
low and demand _ sustained, the 
month’s production is expected to 
top 65,000 units. 


Await Breathing Spell 


Chevrolet assembly lines, with de- 
mand at record proportions for this 
season of the year, are expected to 
pour out around 110,000 cars this 
month with no definite time set yet 
for the breathing spell necessary for 
changeovers to the 1937 models. 

While some models will make pre- 
show debuts, it appears that most of 
the new cars will be seen first at 
Grand Central Palace, New York, 
Nov. 11. 

Under the aegis of the Automobile 
Manufacturers Association, elaborate 
plans have been laid for the annual 
show which will have a mid-week 
opening for the first time. 


Air-Conditioned Bus 
Placed on Display 


All-American Bus Lines last week 
placed on display in Chicago an air- 
conditioned sleeper bus, designed to 
accommodate 20 night passengers. 

The new bus, of duraluminum, is to 
be placed in service between New 
York and Chicago. Twenty similar 
buses have been ordered. 


Wilson to McCord 


Robert W. Wilson, former vice- 
president of Perfex Radiator Co., 
Milwaukee, has joined McCord Radia- 
tor & Manufacturing Co., Detroit, in 
charge of industrial radiator sales. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
tions” submitted 10 days approval 
by mall from world’s largest file. 
Cost only $10 each. Model releases 


protect you 


CHICAGO DETROIT 


tive, 


Ask any American 
Builder representa- 


information. 


AMERICAN BUILDER 


apd SUiloiNe av 


CHICAGO 
105 W. Adoms Street 


or write for 
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Spot Broadcasting will help you drive straight down the TEXAS QUALITY NETWORK 
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middle— it’s the perfect approach to the long green. 
Represented throughout 
the United States by 


These stations help spot advertisers to beat their own EDWARD PETRY & COMPANY, ING. 
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Plan New Ohio 
Network With 


Six Stations 


Toledo, O., Aug. 28.——A new Ohio 
network to include WSPD, Toledo; 
WBNS, Columbus, and WHIO, Day- 
ton, with contemplated additional 
outlets in Akron, Cincinnati and 
Cleveland, is being formed. 

WSPD has appointed John Blair 
& Co., Chicago, as national repre 
sentative, Sept. 1. The 
Toledo station also has been linked 
with the new Buckeye network in- 
eluding WHK, Cleveland; WHKS, 


effective 


| Columbus: WKBN, Youngstown, and 
| WPAY, Portsmouth. 

The Blair company added another 
station to its list with appointment 
by WWVA, Wheeling, W. Va., also 
to take effect Sept. 1. 


Publishes “Nite-Howl” 


A new monthly magazine for night- 
life devotees, Nite-Howl, has been 
started by Globe Publishing Co., 
Whitman, Mass. Fred J. Trombley, 
Jr., is president and Courtland J. 
Harlow, advertising manager. 


Fight Sunday Auto Ban 

Hearing on a petition seeking to 
restrain enforcement of a city ordin- 
ance forbidding sale of automobiles 
and auto accessories on Sunday will 
be held in Milwaukee Sept. 8. 


J. F. Stephens Receives 


Apex-Rotarex Promotion 


J. Fred Stephens, formerly adver- 
tising manager of Apex-Rotarex Co., 
Oakland, Calif., has been made na- 
tional advertising and sales promo- 
tion manager of Apex Rotarex Cor- 
poration, Cleveland. 

Immediate charge of advertising 
for the Oakland concern, operating 
in 11 Western States, will be in the 
hands of W. H. Sheehan. 


Has “Resealing” Cap 

Featuring a special cap which per- 
mits resealing of bottles, Cataract 
Brewing Co., Canandaigua, N. Y., is 
pressing sale of draught ale in half- 
gallon bottles for picnics and parties. 
Affiliated Advertisers, Inc., Rochester, 
is the agency. 


City Halts Advertising 
on Plea of Guild 


The Peoria, Ill. city council voted 
Aug. 25, to withhold legal advertis- 
ing from the Journal-Transcript, fol- 
lowing presentation of a petition by 
the Peoria Newspaper Guild, charging 
violation of the Wagner labor act in 
the discharge of three editorial em- 
ployes. 


The Washington Post 
Appoints J. M. B. Sacks 


Jack M. B. Sacks has been ap- 
pointed national advertising man- 
ager of The Washington Post, effec- 
tive Sept. 1. 

Mr. Sacks has been national man- 
ager of the Richmond Times-Dispatch 


tor the past six years. 


Ford V-8 goes Coast-to-Coast 
TRANSCRIPTION HEADQUARTERS 


® Another compelling 
“case history.” ... At 
WORLD'S Transcription 
FORD 
recorded the new coast- 
to-coast 


Headquarters, 


program fea- 
turing Bob Crosby and 
His Orchestra, with the 
Freshman Male. Trio. 
It's a hard-working 
campaign that goes 
into the field through 


more than 100 specially selected radio stations and sells 


Ford cars! . 


.. FORD has employed from 150 to 300 sta- 
tions in this plan of Selective Broadcasting. 


What is 


more, for the past two years, FORD has supplemented the 
regular wired network campaign with 30 additional sta- 
tions, broadcasting WBS transcriptions of Fred Waring 


and His Pennsylvanians. . 


. . Here is sound strategy in 


the sound merchandising of an eminently American 


product. 


Numerous other cases show that, no matter 


HOW FEW OR HOW MANY STATIONS may be indicated 


| S52 
WBS 
oo 


WBS facilities include: expert production assistance, when desired 


by your exact market- 
ing requirements — 
whether isolated cities, 
regional territories or a 
national plan—you can 
do an efficient job 
through ‘Transcription 
Headquarters. With 
highly selective cover- 
age. With unlimited 
flexibility. With defi- 
nite economy. ... At 


Transcription Headquarters your WBS recordings are 
produced by the wide range vertical method—and each 
WBS disc goes straight to the heart of a carefully selected 


marketing area. 


Let us send you, on request, our new illustrated brochure 
describing the scientific technique of putting your pro- 
gram on WBS discs at Transcription Headquarters, 711 


Fifth Avenue, New York. 


for program 


building; station 


relations division, an aid in clearing time; shipping division, for punctual distribution of discs; in addi- 
tion to the WBS sound engineers who produce your WBS recordings by Wide Range Vertical process 


WORLD BROADCASTING SYSTEM 


ATLANTA ° CHICAGO 


° LOS ANGELES e 


NEW YORK e 


SAN FRANCISCO . 


NOVEL 2-COVER 
‘SPREAD’ GETS 
BIG RESPONSE 


Boston, Mass., Aug. 28.—One out 
of every five readers of the novel 
Old Mr. Boston inside cover “spread,” 
followed the suggestion to remove the 
body of the magazine to get a full 
view of the insertion, according to 
a survey by Ben Burk, Inc., Boston, 
Old Mr. Boston producers. 

The spread employed the inside 
front and back covers in Collier's of 
July 25 in full color. Presenting a 
“portfolio of summer drinks,” copy 
featured a series of liquor recipes. 
Four were printed on the front cover 
and six on the back cover. 


Tells “More to Come” 


To lure the reader to the second 
half of the spread, a vertical line of 
copy on the front cover noted: “This 
portfolio is continued on the inside 
back cover. Simply remove wire 
stitches at binding and keep entire 
cover for easy reference.” 

A similar line next to the binding 
carried the same wording referring 
to the inside front cover. However, 
readers were indirectly warned not 
to skip the body of the magazine. 
“As a special service to Collier’s 
readers,” said the copy, “this port- 
folio has been printed on the inside 
of the front and back covers.” It 
went on to urge the reader to tear 
out the portfolio as a recipe reference, 
“after you have finished reading the 
magazine.” 


WoAl Schedules Pages; 
11 Magazines Employed 


The fall magazine campaign of 
Wohl Shoe Co., St. Louis, Mo., will 
utilize space up to full pages, J. B. 
Johans, advertising director, reports. 
ADVERTISING AGE of Aug. 24 incor- 
rectly referred to the campaign as 
employing column space only. 

The magazine schedule includes 
Good Housekeeping, Harpers Ba- 
zaar, Ladies’ Home Journal, Mactad- 
den Women’s Group, McCall's, Pho- 
toplay, and True Story. Also in- 
cluded are electrical transcriptions, 
magazine advertising blow-ups, win- 
dow background setting, style folders, 
and newspaper mats. 


Child Appeals 
Cause Writer to 
View with Alarm 


Chicago, Aug. 27.—A little surmis- 
ing as to how much long-suffering 
mother love can stand was done by 
Gilbert Seldes in the current issue of 
Esquire. Mr. Seldes’ astonishment 
and fear were based on the current 
practice of appealing directly to the 
child and relying on its loquacity 
and the natural response of affection 
to take care of the cash register. 

“In less time than you think,” pre- 
dicted Mr. Seldes, “we shall have de- 
veloped a nation of naggers. They 
will all be children. 

“Tf you can get a mug worth four 
cents by sending twenty box tops 
of Miracle mustard (plus ten cents 
to cover the cost of postage and 
packing) and if the mug entitles 
you to be known as a member of 
a great secret society known as the 
Miracle Mustard Mugs, then mother 
is going to hear about it for a con- 
siderable period of time and mother 
will do one of two things—-fetch her 
child a terrible slap and swear 
never to buy Miracle mustard at 
any price, or—I fear more likely— 
buy the commodity in the hope that 
she is restoring peace to her house- 
hold.” 


Ben Burk Starts 


New House Organ 


| Featuring a $100 prize contest for 
l the best name, Ben Burk, Inc., Bos- 
iton, Mass., distiller of Old Mr. 


| Boston liquors, has published the 


| first issue of a monthly magazine to 
be distributed among jobbers’ sales- 
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A 2,621,000 bale cotton crop, valued at more than $183,000,000, 
iS nearing maturity in the Oklahoma and North Texas cotton 
area. This represents an increase of 16% over the 1935 crop in 
this territory. 


Translated in terms of new tractors, new,automobiles, new trucks, 
new power machinery, new washing machines, new farm light 
plants or any one of a hundred other farm necessities, this offers 
a market well worth shooting at this fall and winter. 


It is an easy market to cultivate if the Farmer-Stockman, with its 
more than 225,000 subscribers, is included on your list during 
the next six months. 
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ADVERTISING AGE 


August 31, 1936 


G. RASMUSSEN, 
NATIONAL TEA 
FOUNDER, DIES 


Chicago, Aug. 27.—-George Ras- 
mussen, 63, founder and chairman of 
the board of directors of the National 
Tea Company, died of an apoplectic 


stroke Saturday on his estate near 
Copenhagen, Denmark. 
Founding his first grocery store 


at North and California Avenues in 
Chicago in 1899, Mr. Rasmussen 


Scenes in Macy's, New York 


... It’s the “Age of | 
Accumulation’ 


In these 10 years, more houses 

are built, more babies are born, 
more goods are bought than in 

any other period of life 


ACH year new crops of young Amer- 

icans wake up to the realization 

they’re in their mid-twenties, mar- 
ried, needing practically everything. 

That’s the beginning of the “Age 
of Accumulation.” The accumula- 
tion of houses... cars . . . radios 
and a long list of goods that make 
up the sum of human comforts. 

For about ten years this frantic buying 
continues. Every available penny goes 
into something that America’s factories 
and stores provide to tempt the tastes 


Cosmopolitan 


IT PEAKS HIGHEST IN THE “AGE OF ACCUMULATION” 


Copyright, 1936, Cosmopolitan Magazine 


ing th 


‘ ot 
built up in eight states a chain of} 


1.255 stores which in 1935 enjoyed 
a gross volume of $63,063,041. 

Born near Copenhagen in 1873, Mr. | 
Rasmussen came to Chicago when he 
was 15 years of age. He entered me) 
grocery business as a clerk, and rose 
to the position of buyer and manager 
of Wieboldt’s Department Store, be- 
fore launching his own enterprise. | 

Mr. Rasmussen handled only coffee, | 
tea, spices, and butter in his first 
grocery store. In the same year he 
opened other stores, becoming con- 
vinced of the opportunities inherent | 
in passing on to consumers savings | 


dise. 


coffee, 


products in 1917, and in 1922, started 
to manufacture some of its merchan- 
At the present time, the com- 
pany blends, roasts and packages its 
importing the coffee direct; 
packs extracts and spices; operates 
a bottling department, producing a 
line of beverages; bottles its own 
vinegar, ammonia, and blueing, and 
makes its own salad dressing. 

Andrew Duncan was named direc- 
tor of advertising and sales promo- 
tion in 1928 after which Mr. Rasmus- 
sen devoted somewhat less personal 
attention to this department. 

Mr. Rasmussen served as president 


| widow, Nana, with whom he had 
| been touring Europe since last May; 
/ and two sons, R. V. Rasmussen, vice- 
president and director of sales of 
the company, and George Jr., also 


|associated with the company. 


Frederic Ehrlich, 


Typographer, Passes 

New York, Aug. 25.—Frederic Ehr- 
lich, 58, typographic consultant and 
teacher, died Tuesday at his home 
here, after a long illness. Many per- 
sons now engaged in advertising 
| design and layout in New York were 


made possible in multiple operation | of National Tea until last March, | his students or consulted him for 


of stores. 
added to the original line of food: | 
stuffs. 

National Tea began to label its own 


25 to 


of people who are accumulating things. 


Suddenly those same young folks are 35. 


board. He 
dent by Fred H. Massmann. 
Surviving Mr. Rasmussen are his 


35- 


BUY... BUY... BUY! 


BUILDERS 
OVER 35 YEARS OLD © 


47.8% of Home Builders in Buf- 
falo, says the President's Com- 
mittee on Housing, are 25 to 35. 
In this same group is concen- 
trated the greatest percentage of 
Cosmopolitan’s readers. 


MORE BUYERS... AND MORE COSMOPOLITAN 
READERS ...IN THE **AGE OF ACCUMULATION” 


And they are now beginning to accumu- 
late money for the long downgrade ahead. 
Certainly there are exceptions—in top- 
executive spots—but for the great broad 
masses, buying is noticeably concen- 
trated in that one ten-year bracket. 
Manufacturers and distributors will 
readily recognize the importance of this 
age factor, both in selecting media and 
writing advertising copy that reaches and 
appeals to the heavy-buying market. 
Cosmopolitan, of all the large national 
magazines, most nearly parallels the 
market for goods. Notice how its readers 
are concentrated where buying is heav- 
iest, in the “Age of Accumulation.” 


FLOOR COVERING BUYERS 
: a 


OVER 35 YEARS OLD | 


35.5% of all Floor Coverings are 
bought by men and women in 
the ‘‘Ageof Accumulation.’ Note 
how Cosmopolitan’s readers also 
concentrate in this—the heaviest 
buying market. 


a leading automobile finance company, and Starch magazine 


Figures from surveys by Market Research Corp. of America, 
studies. Detailed data on these and other purchases on request. 


Soon, other items were| when he became chairman of the | technical advice. 
was succeeded as presi- | 


| In 1934, he published “The New 
Typography and Modern Layouts,” 
| summarizing the evolution of adver- 


rs from 


RANGE BUYERS 
fOteoee 2 ons OVER 35 YEARS OLD 


32.8% of all Range buyers and 
36.2% of Cosmopolitan's readers 
are between the ages of 25 and 35, 
in the ‘‘Age of Accumulation’ — 
the ten-year period when the 
most buying is done. 


REFRIGERATOR BUYERS 
Tumoen 25 


‘ed 
OVER 35 YEARS OLD” 


34% of all Refrigerator purchases 
pile up among people in the “Age 
of Accumulation.’’ Again note 
how Cosmopolitan’s readership 
follows the market of heavy 
buyers. 


How Cosmopolitan builds 
and holds its audience in 
the“‘Age of Accumulation”’ 


In SEPTEMBER, 1,800,000 
alert magazine buyers and 
two and a half times that 
many total readers will read 
the latest Cosmopolitan. 
36.2°, of all these will be be- 
tween 25 and 35. 

Cosmopolitan is edited to 
entertain an intelligent audi- 
ence. It prints more best 
sellers and more top-rank 
short stories than any other 
magazine. 


tising typography during the pre. 
ceding ten years, and tracing the 
change from the closed-copy period 
to the contemporary open-copy era. 

The era of ten years ago was the 
blackest in the development of mod- 
ern design, Mr. Ehrlich wrote. He 
contended that the German influence 
with its heavy blacks, solid areas, 
and angularity, was never adapted 
successfully to English type, although 
acclaimed in this country for a time. 

Mr. Ehrlich was one of the leaders 
in the move toward simplicity which 
followed the introduction of sans- 
serif type. 

He was an instructor in advertis- 
ing and design at Cooper Union from 
1917 to 1932, and later taught typo- 
graphic layout at Mechanics’ Insti- 
tute, and layout and design for the 
New York Employing Printers Asso- 
ciation. 

Mr. Ehrlich served as a free lance 
commercial designer and wrote 
numerous magazine articles. He 
published “Trees and Shrubs in Sil- 
houette” in 1932, as well as four 
other books on lettering, design and 
layout. 

He was a native of New York, and 
was graduated from the College of 
the City of New York. He is sur- 
vived by his widow and daughter. 


G. A. Castle Succumbs 


Lockport, N. Y., Aug. 25.—George 
A. Castle, 59, president of Corson 
Manufacturing Company and treas- 
urer of the Lockport Union-Sun and 
Journal Company, newspaper pub- 
lisher, died here yesterday after an 
illness of three days. 


R. F. Woodhull Dies 


Dover, N. J., Aug. 25.—Raymond F. 
Woodhull, 57, former president of the 
National Motion Picture Theater 
Owners’ Association, and at one time 
publisher of a motion picture weekly, 
died of a heart attack at his home 
here Wednesday. 


B. J. Sesech Dies 


Kansas City, Mo., Aug. 26.—Ber- 
tram J. Besack, 51, for 19 years with 
Armour & Co., died yesterday at his 
home here. His duties included 
assistance to Kansas City customers 
of Armour & Co. in use of display 
materials. He was the son of Wil- 
liam H. Besack, president of the 
Advertising Club of Kansas City for 
several terms, and later executive 
secretary of the club, who died in 
1933. 


Death Takes Kenney 

New Bedford, Mass., Aug. 26.— 
Joseph T. Kenney, 59, president of 
E. Anthony & Sons, Inc., publisher 
of the New Bedford Standard-Mer- 
cury when that paper was merged 
with the New Bedford Times, died 
here last night. 


C. W. Baldwin Passes 

Binghampton, N. Y., Aug. 25.— 
Charles W. Baldwin, 58, who had 
conducted an _ advertising agency 
here since 1921, died Wednesday. He 
had previously been employed in edi- 
torial capacities on Binghampton, 
Syracuse, and New York newspapers. 


. . Wielon Tahon 


Lawrence, Mass., Aug. 24.—J. J. 
Wrinn, publisher of the Lawrence 
Sunday Sun, died at his summer 
home at Hampton Beach, N. H., yes- 
terday. 


Du Pont Man Drowns 

Wilmington, Dela., Aug. 25.—Leon- 
ard Reskovitz, 23, who joined the 
advertising department of E. I. Du 
Pont de Nemours & Co., a month ago, 
was drowned Saturday while swim- 
ming at Blair’s Beach, near Chesa- 


peake City. 
Trailers in N.Y. 
Trailer licenses issued in New 


York State up to Aug. 1, totaled 
23,790, an increase of 5,836 over last 
year, Motor Vehicle Commissioner 
| Charles A. Hartnett reported. 


' 


| Starts “Bar & Grill” 


| With the September issue, Bar & 
| Grill Publications, 105 W. 40th St. 
New York, will start publication of 
Bar & Grill Journal, covering New 


York, New Jersey and Connecticut. 
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ADVERTISING AGE 


ullding a Page 


HE electrician, the carpenter, the plasterer, the painter, 
the paper-hanger, are building a page in Good House- 
keeping. 
The manufacturers of textiles, rugs, linoleum, furniture 
and accessories all play their parts. 
The editorial pages in Good Housekeeping on Furni- 
ture and Decorating consist of photographs and descrip- 
tions of rooms actually constructed and furnished in the 


publication building of the magazine in New York City. 

Why go to the trouble to build rooms, furnish them, and 
photograph them? Because that is the one sure way to 
lift a decorating idea out of the realm of theory into 
practical reality—Good Housekeeping’s one basic editorial 
theme. 


A magazine so usefully edited is a good advertising 
medium. 


Good Housekeeping 


{ EVERYWOMAN’S MAGAZINE } 


GRAY-O'REILLY 


uae A Pear i en ; 
aor a Peds Shida Se. + Spee a i 5 iad 4 - 
Re ie * at} os Se om ck Te SO, d a 
re’ oe * da 5 ’ =) ies : Baar. fe yee ol 
: iS Gang . Pe eels ‘ See Rae te am | (a ‘ Dy ay alk 
ugust 31, 1936 wer sl gl pi ine gh ee . Br as open 2s iy 
’ or ea Sea ania See Share cithalie isd "oi : 
( 1. ee fas 5 ia sae | pet = ae 
ee of. 
e eet 
ments Hay) 
i. f ‘ . , 
ree 4 
te ay rat 
} 
EES 
S ; ery Fae ae s i 
° | ee rt eae Timers wears ‘ xa 
d on i SS a RK a oy, 
' 7a es] e a — Ea r ‘i - ; 
h tg Py eee mente. She at eas i” 8 : 
j Sa “ " ct naan Ay, 
e. > ‘ pie e f ; mn ae Se 
Ree ete , g 7 roa 
rs io ae ne 2 ‘ E ee 
h ne es * 
s- i : : : ae pe eNiey : ra 
iS- re i : 4 
m }- 4 : , _ 
10- & : =“ ee 
ti- 
he i a, as 
}0- yc og eg ae x } 
A ee gna , Nn a i a oe » 
, Cae nee ae = ro et Sh ete : 
ce ¥ Roe gee Po eee nh 7 a 
7 e 4 ws v a aig Sik we Be: cae oP ae a Re, ae ~ : 
& de og aaa aa & Pes at Be aes ee : 
j Sees ce 3 Se ely ier, i fea Lal ae 7 ne Si : 
i eit a eg fe Te ee on i a ree Na mae ida aed ages RN 32 peers Yr ‘ tee 
Te "oe Sule beens gore a meres. Si ocean Lis seen! Poems 4 ; ti ; ent $e 
eG ok eee ee a a pees eae Pie ate keer ie ec ee Se ee betes ; , 
|_| Pine aer oN ae Ls ¢ Storie Bia 7a Pek cal tae tate *: ae " ie | ‘ ; 
é Oe Bi dinates Wins Hot ee ae "aa BD i ee 38 : Le See : omy eo : i 
BP od tty Fae he eS emo Be ae 4d Pe ys Sele ma a oe = 
ur a pens : ce) ok ae ig sane a i are Ape ce ie, Seay cae ts aa ees Ay ate Pe , ‘ 
d Vistar ee, ee ee eee “oes serene oT GT tae ae ae. wae wee G ie 
1 ROD arene Reyes Oa ae oe PME nS se eR See Se ce in 2 s ae a ; re : ‘ ‘ 
1 pi Fae esi PR, pers ae ae a aa ioe Die atat 4s,” Se | meee Sees aad eee by ae —s i i { - * 
We el ee Hepa es es. OS ae eae, eg te ain ln 7 eo bg ae om pi page ; eae po ee ie : eg 
d eee Ag. a ad gi ee eee ‘ Bee) 4 ees ie ae ee eee See ea torneo ies : : 
b ye > Ra. 4." Bra 3 tee = = pene ee ae Se War ae rr Fret i © hes Se a ae ma, 2 x eter ‘ Rory i" a ir oa ane a 
4 fe ee ‘ ‘ gee (a Odie PR eee oF. ae as i ft / eno en ee ya oe aia Seas Fb Pale Seite 5 ie ate , : 
ae me a a Se pe er it eae oS ae ears ee a oa e- oe ee 
nd j Se ee FON PES at rit eae hee pa soa it es . BES sate ee ee ee Fas SARI Sine sh. ayes ro, ae iy sae Fete a mame ben Se Ss 
’ Bie DRO eee Ringe area Soa le fae ieee 6 Ee a Pe apes ne ene Sie aa jae sa S Atl ay tain te, ~ ee 
Oo : bes fee aaa tes ne ge ears 32 a SRG eee orl . : Bk uit. te ease ; ae pe AS Ca oe ee pre: Pee J Li ecw ABSA ane : ons 
r a aN See DF re 4 Gera : BS ae er wre Ses a = ~ i Peal. a edness ee = ie Ra i xs : Le ' o +. ‘ oe , " 
: aE e e iki eee = NS 8) Bae. ne 7 = SE oe a: Ac ie 2S A I Pe Mas ae ea ee rt or ae sh 
a ot ; fet ph ee : th a Fae Bed eS ots % : : : ; : SS sands No EN Oo ae koeae ee ar eo ee aa ca 
Jee ha Bile Sc Cees ae Cae sae Ae aes : : : es peeoee i ee Le ae ot) oa (ei ee: a 
ten ie si ce Sa as a 4 ees. os is ‘ : = Cee oe OO Pee. ae Se ae Dy) i eee Pee ae ea 
ue eS ie, teeters Sage Pata M Se es a See Cre ey Ree ie oa eae. 
& ia ah, re ‘ se mo i ae ee ‘a 7 . ra a0 SPREE re aa 
: a s _ ke es ee a Be ‘2 eae Sele ay jag i 
ore fee ee ee Bey: Se tet ee es , . obo a ae ars rh eee me gal ee 0 
ein? 7 aay | eran g Sue Be er i ee q ae gaat | = i ee ere ae i c ca 
eM: ces meagan ee ces ee etic : Pee a ee - Wig er: rare Beene ery ae ee = a 
se ati 2 ; Brea eens ee en pee = aaa aig eee 2m ei ‘ co RORES eee ae te ee at eaten oh ae Ea ce : 
on { 7 =a Magee - Rees Bee eee bare SEL ae j Shee EU See ike Ec ee i aes. i meme at Say 
; Meee he oul io SR igeaee ets oo a eee : : SASS : e ae , Se ee Lia 
} ee ye that ia a oe oe ae i ae ah Pe : 2 : ae di: yes ee ree : aM 
iS- 3 i peak tee il ed Bese nae i oe eee Re es tae aati : g oe " : ‘ ihe? es 
nd *. ‘ Pky ae x <- . 4 _ oe Me ; age * arate sat Bis = be : : > < FERS me a sh “is oe ie ee! Bae es a : : 2 - $ ee : bs A hi at, 
ee aN, ‘ Rete ny des er Se ceea P Saye eT ae Bait sth wae Veena en . Se See ia 2 SS oe = ce ed 
J i aL chaser es F = # Pricing ies ss SE aa Phase a eee a ae q SRS See ‘ ee et ee Ok, Yo a ie i ree 
Peo o> i ne a ies a tir eee oe SS yea ee Se ee ao) cog 
ib- . che ae a ae ee é “Serta Tale TG . 3 Sh tle SE ae, ee il — Py : cee Sas eo es re : ie Be y 
: Oy 5 i Bc iS ae : RES : q a , ; got ' ; — co ee : pa i 
ae = aes a nes ger 4 3 os ae ie 3 ~~" ae co Ss eee i : r 
n ag is se Se = : at , 3 3 ; =i Sor 34 rads : a ‘ Se _ RS S Rae 
5 pe a 8 ey ae er wa 2 Bhi 3 3 s ae a Sa : j : i ak Si 5 z 7 aa — —. : Sa vom he 
7 Ta ov ateade , Bs nrc Bett eis ree es Doe oe ea = 4 wr i- Reng Rf s os oe Be. 35k Bey # rERE pace aa — eS ae AS 33 = : a Ms 
a. 8=6hoe : —— tee — — 7; 8 ryt a — = x  —— a 
—— oo” So os cA a ne & aoe a eye. e ee eeeaglle S ai\th Sea yh ee ky a ot = i 
eh - Bee  - = a eee = cy se : ef ae PEE . aw Y ey = \ i — & Rs oe 
4 : eee ne og = = ‘i PR mceaerers io Sa Sa ee ee pene, vee ve ae i “4 i PELE RE t: Nee eee ee > 3 es neg 
se Oe A Se, Re ae een a — se ESS lO . Pied 
i . eh ge ee ee ae. — - es Te is,” >: —- as aN 
Boo ik i — ener, SS ne ee , ee ee ae a —— ; oe Ben 
ees ae 5 i % a oe Fateh) ae at oe cee NO ae ee Scans aes Se RN gins ae ane ih, ee ret — é A Sek i ake 
F loa oo ae e a -— Rey. eee unre oat Siete ae = eS ie SP ete ck st oe ak ——— aaa - ry iad re E> o 
. 4 pete! foe az te + » eo Wate Mec ae oe SS = Bea ae ae ‘~*~ a aeeaic) ee ¢ a ; ay 2B is et 
he 0 ee ee a — lc (ie < ae eee : . i ie 
ate panes De a <2 ds :. - <<. See ee aan — iG P 
er 2 ieee on te ae a i ae ad Sat lms ie ie eee a aoe eS EG ee. a ve a bars * an : fs ; : 
. NE ee elas : e . ei ss ac aaa Line Beco ay gl ee ee ioe mee F a ee eS ore Be yn ae 7" a sae ae f A 
4 ta yor ee Bi) 7 baa : : " ees Ss ahs ale ls ae a 3 Pea a ae Ba se = ae: ten te ‘ . aoe 3 peas eae F 
he a Pas Sia ie sss - : % ’ me ee te pose Se Be Beis — SU ae Pa eet x Bs Sheng a gl Mice ie PS = ‘ se = 
| ~q POA ie | e iis we * ees he z goth, > — ne led eo eee Ee ree aa ‘ 3 ; = 3 dpe ; re 4 4 ; ! ria 
” q Ee pa aoe — Fe ; Ree Ba —_ ak. oS eo Fh _ tat ae Pa : f 3 Fae co = tee FP iy y COT 
3 x ee Be i. ‘ets an ee Cl i = bak: ‘ ert — 3 ee . ae bats f payee 
y; a bape a Bae sa ae eee a % " — . Bi See pg a 2 wage ie ae pies % - 4 ae 24 % se? F j Pie. 
Tae ence Spier Po a Be Me ae ae Ne rae AE lk A Basia a i ii al a eas ae a 3 i 5 fee 
Ca a a Wie os es * Bs . Bs. 4 Bist ae pec te Eee 4 oer Sar eel eet 1 g le : She Pgh —. s Bi ee P 
ne ia Aiea 2 rae Mas age we Bs a 5 compe or es = > '  - Va Be ee - Bete 2. ue * ‘f Wy = De a —— F sod as 
§ Fee Ee fc ee aay = i Se ie ee i eee eee: + ; sg oe —— f rasa : 
ut : Tenet Bee a > meee Se Be es ng a o . Bette — pets ut ts x 7 a ei . a eg AeA eS 
oo, a a er eae —_— =, = ee lUllt—~™S ae ar 3 : co — — j a. ——s 
s be j ee . a Spa! s a ee See oF : 3 ; a a —— bs i on ie Nestea! 
PR ESI cee ee cael i Se > _—— aa ener ayy em ee i ae Be ‘ : een. > —— \ f fal 4 moe 
sid < Pes ee ere ee ley i " re a Soa? a aa Bein h cee oi an i ee { & Be Bee - = a af ja ua 
Rts oS Fd ee Bearer oe ra es ke o Ss vy Eee Bs a “a 4 a aI * Sahat anes so eo ; ge 1 ace “San a wanna may a 
ae ae Bi see gee liy, ppne set nee Sea So es Be Bs : a SM ERY ceca i aa oe a iA a <a 2 ae ig oe Pe : Jui 
4 Poe vaca gaa ‘a a set Bese y % Marge ha ag Se Re ae a : 5 A AG . =a as Br a 
ee er Sa ui 3 oie Sue SSE oe oa oe peo? 2m 3 % a ee ae ae ee ae | Se Pe: 3 ipa re < Sa ws eee 
37°. Ear e, Sa ASA ee <2 ot a or ae ae see 3 = ee sae oes bl pets a i a ps vie) came) cee aes ” 3 uty oo a * f or a 
i < Sreieaei ae. site ogee ae po ee er a ee tli ee ee ' =e . pas © 
tl > Be Su ae feces sth eons ce at i. ae Ss Bae 3 a : a 25h “8 — Fe ¢ 4 aK ee : <= ee 
— a poeuee | ae Bie. te a - oe _ eg — A ae . » 
is iB CLE eee Sy Gee eT oe a an e — a a es — ee & ee 
ma oe: en eee ke? ie eae ie ee See ss ae g Ss Bee aa aot as Be eS a r ie 3 bs —— 2a ae 
ee ge “plat, ae ede Botts aes ape Bak; ae oe = ek % Se ek tei), a = Gee Bo e , : $ ee 9 82S 
ed Be : ae ae coe a ee ie a i geal 7 eS ee . — 
oe es ———— — a ea alatiia a. ae ae — : a gg Sate sue appt a : a re. 
3 s v visa Ga ise na ae a Bec: : — P SS Pe eh * ee ih Te  ° ae : 
rs Ad #6) ie : Meh ren Se, Sick es i a : — : Be 3 He : Bes: a! ee “iti Phas oi ae a aes, Ba. aed Ego ld 2 
1 Hs, Be Pho Be gl) 0 a ——— te PS = nn . ae Po ae ea oe Bes ay ee 2 
ay joo 2. ; ee in oe Hay Beane 25h OY, ee ee Pe ate base ‘ ee Gres SS ae cea ahaugaumen eee ~~ fhe ee Mo rs : 
; Re NG PS ie ie a Bee 4 ip ee ann h Se, oe tule ee es Paces Bens an ; — aa Seem be a Meee Se 
: ee een sit < faa Male MER teas’ deo. > ai ce Se Sets a ‘ eae penn ae bic > “ean So 
‘ier ae © & ; eo bp Ae re ae an ae ee ee ee he a ts 
an =e (ae ae P f Ree re aha Roe BS ES oat aE | : ae eee Seen = by - * S RES SS ere 3 
‘ Pemetr. =" E. Bees CEE ches mabe ress Sea ie Sea ees gees in z Ss ‘ 7) ne Bete ee $ = 
1e 2 pels eae g ee . + S aes 3 Pirie eS ae He ge gy yay ay a ne 3 ee! saan m soe — a Te . - - es a es Ae, 
2 ais * pe ; Cte ey fate iek sae os nn a gE SS gaa 0 aaa : : ee mes 
or Co EA a S 6 Ae * aa Se em a aa Seen ek aa a oa is ee — : t Se = ‘ 
} a boa ae ‘ 4 x ._ ,. OS Ss. aes oo ee oe ee ‘ihe nes bis a Pe ses ee te 
2 ae? ec %s . ek: ee ERE Ree a: eS we — oF 4 ae Ce 
ve nd co oe es ssi he # 5: pS rR 7 SERPS en Gee ene | — Ping Sas (an \ Af eva Ce = fee : ne 
i ph Sao oe ey ae So" x — Saas he ee ; Se REO Ce i _— ou see ae ae f Nea . es oc ar = >” Ss 
Vaal gs a ‘ ee Y ee sits : Se ae ee eee Ech ‘ Ra SS ’ ee 4 
n ee eek Rarer : ee ae eee i oe — 3 awe oe ae ak og ree te ca on 
Cit, aie ar . : ee 8. A oe — . = ae a 
a sre Gide ee, Ma i Py eS ie ee eae iis ee i : ee . See ra Seen : Sige ‘ ; ae ill > a, a Ro. 
piesa , ot  % al ’ Pe ae nie Be ati a. oe ec cae Rte Pa Ao oe Neh ee : Sos as = 
Lt ee : Pa Peres wea ete ere i Ree ae ‘3 see : : i Res ai 
H ig ten . * ie. Beers aS ts oe as eae a < a Ses Be a : oe 2 Se 
j i ee ai eae be —. Ff... Pe ee Se ae a 8 - ee MR ; OCS Cae ee ae % ai - 
; ay ee Pate oie sik 2 a ‘ sd SS oe i Pe Aa Bete Bike oo a Fee RR so oe : $ . ‘ 3: eae Sate m * f 
al ae = ak ee bie co : : pee oe ee ae Lae ; ee ie ie peaks eee Sete Se Re es St Kong 
, va Boks ie pee! Cr se tee ‘ : ges ioe See eo 1 ps mae Peete ee CEE Sere Le ee Me os s 
ss i a talieel hie y i! Cicey ok ent a SOEs Se bs ear Pied * Metin hs Sang © Saar Bsa cara Sti i Be 
—— re ae yaa 2) Sas WOE AS at ; % oe ra Seuss ei. Paper i ROM = pe ee Se tai sc a = : 2 x i 
B52 as ec a pi See eee Shi eel : Cees yates 0s Bs REO ae ae ee! i i an ee >»? xa 
eae be Baie Yrs eer Gi oe, Seek ets, ¢ oe ee ste Se ee coon Rone coe er is Batet es . si F. * ‘ 
; ie Sey See ae es 4 ; Sr "he ital ee cia eres ‘ie Sie aes E é ’ ake 
. rag Aes hae a t .- ne: 4 ar RE 4 roe * ‘s * ioe Be cee gs — = 20 Nee Py ‘a x Soke lar 5 
er a ren ¢ 3 j ne ele oad ee ae pete SD Wine ae $ pthc fee me Se ee - ahr * . é ® Seaees2  | \ 
> S71 aT Oe hee Fe os E Sa Wis Sc cae Soa Oe ae z ge 2 eye eo so § oar is f 4 ase 
A il 5 = et fa a Noe as la - ; iat i TRS he ape eT ps te soe 26a ee ‘i a) ies es P ae X ate 
ed Ms : : : ‘ oe) ae epost E o> Maecenas Teer. eee AF oe : F ‘ > eta elaeigi 
i es ye ene T eal se cies ¥ B “4p a x ae 
ed 7 ‘ . ne ees a Py dee < payee et ae Ms i > pe ae te > = a a 
5 ; ves aes ae — ie wa a ot me 2 8 sas 
iy a : eeceune a Fi F skh “e, 7 ott * a 
- 3 ' i , Pee Oe ke, Retin, : : ‘ PF ge 
; ase ies ee anita ad ed | a é ae ot pen ; to a we a / ; 
te a eee Maing 5 <5 cs : a F : : ; role $ ¥ Q 
aad. Beit ata) aaa 1 Bi Then ea | dae be age : ie ; . 
ee ‘a a Bit ek a Pig ae ee si saa ati = ‘ hg 
ad Sips i ate an TERE nn ee - aia ee he Be ae i TE See a eas Seti. i acca : Jeeta j - r ay 
q rece Piet an Ste oe re oa aes a ae Wea oe inate Ea en ee Pee eee pak ay : a 
cy q . : Fee Fe ys ory ie pias | ata PEN Oe ‘a ae ee ae Sa SS iin s> pee. eee ‘ eee. , f a 
py ae \ sa he a eee SET NS | ana ib ee d Mae ee ey et eters 3 Syn Lae ee ak Se bec ias : a : 
. ‘ i ; et aa cee aeereeer ts Tl aa ra ae yr ss fee ae a> ae a ot at ae Sage ore “edie ae  F sn 
oa t Sh: alley , Saar ie ke . Pie ah i ea al eee TS anes a er ne bate Lime Rint eee Re Bee fe yes ae PE Sey ae SNe el 4 
li- ee TS ‘& a. ear a a : ee % : Baty eae oat ite ai 22 ana wae es Sea ca ccs <2 - Pie Si — © a ac hana oi mee ais j ie : ee . 
VIS Pramas. Sa 3 le et, SS Se a ae : Sa eS ae y og ea Ee sila Fee eh “er ES. ~ tae Pela ee a pe : ‘ak ee Pe DS ee gir: ee 
hee oe oe ete Re tg a Serene caer ke eRe NE ay ie Bee ieee cre Ras 3 ie ee a ie or se Ree ae ae ‘ie One poe oes | ee : 
n aoe: <onee ge ete 5 i i Pe, se ee Sr a teh eb Shank 5 hie pale ed Kaen eae SN hel ae pte ae eae hie erent si3'5 tase zt a wie Pony te eee LS - ee eh a en ts ee Se ea 
‘ vhs thet f a av : ie ener, a", oa a; ie 8 Bi. ee = pak he ee eee om, od 8 2 is oe same T ‘e ed « bea e eras > mee Bai zi Mies 62) ie Ni ss ‘ seer ales Raia i * ‘ 
fe ane eee Pie ores ree sae cera hy a eee aie ee pe Care an ai Same iiss Si s,s ea aes ok “ps ae ies aaa ee; 
rs tare i ee ae age Fae SNR States! Sra Sicltea gr dea Lien urs hate Pe Rae fe aa eae é Sok. te Aaa oe ee Je bal 
. ie sehen eae ees Gee eins vain eee emit eae pias last hapa Serene is cacti re ae = ee ae ets Pest ein rere 7 oes Be Bak ea of Bac 
i. Seem Da Sir awes Sane fa aos Nc oy | eaters ee us yee See Witenes 2s Seek BS ts 2S eager ‘ ee en oe ae a ae ais 
ee ne Sint Peel. te Sa Ye Se oak RO ee iighs see este as EER, Sete oe i vara ae. aes pes or cS ee aCe Bt 
i Cae - oleae , cE aes fae - hee eee Vien mbeeuelict A ieee: vist) eee SE Feat eg oe q BN aad eo... eee Baise ae re eee age i § “aes 
z Ne are a ee Se ce ees} ee yes Gt aes yee ed ae Fase Peay A ges eee tm eae 5 Pen ey are Sah Sheree ; SN “ay > ote oe 5 oes 
siak ig muvee ign Bi ee i a Rich ee Mae 2 SIRE NOE tree? bis Sa {et eeASt Ny a Rares : a Aap to At A Tey or ee ay i ; pes 2 re Se 
Cee mee # . mee vrei ah aay Pres eee pees toe: = i: Ba ten een Brae Biogen Be me ee ac ee eet ° : ee itis: fies seamen) a wes Hae 
ae gt eh as . a? ee ies ee ee i i ai Se ats ar a ey eae. a ae ae : a 
ete ae ; Feuer als ee teva: a as Pic ; : TES eeaeB reser eo cree et ea coy pears <7 % ve eee Ge Senge eatine a con 3 ; ‘eee Cee Be Be Ce? | ia 2 co a 2 eh Se BE Sng ae, 
J. eee Sue Sse ae ae if a a ee eG coe ees a ee ee ee eee, ee ; — 
a eed erage oe Be ei chee eae By ; By a 4 ier : eae ae See AG eae Sek sae Rass sie a ag ae = er oe™ (ate ie ie Peek adh Pet atl tee ae : Se % 
ce eee ee kia (id Oh aa Cae ee ee a ee ee eee a eee ae eee Ms Soh oe or ake Wie sae aie oak Pep Mage a ae shen fsa > a 
Bee Gs eran Ponce bale apc Re ae ese aimee bee oe hee oe Z Se eae ee ik es Sen Beh cae sigs sy eat. Pe See ee ie ae sag ae 
e1 MR tr. ath le ic Rt ad ae ae AC Goes cage ape i: ees celia — rome ee ie | ene lea, sd i | ee : eo ee Sat 7 ae Soren Sain 
E Bk: Mae ieee fees teed ee egy he odieer  aiton Tes : ; Nek MRM ir, Sa vee Gas ; Ieet peer pe ah era eee eae ec ee as nae : : aoe 
ap eee We eee ee SS Se eae ta sae MaRS poems POE vate fone ea a) e Sa ee eee ae an : Pe Ea ern ch Tae tS 
i s sl 0 a oe ae .s. Seepe see Aske 7, Hola ame ote retee aaa ya ue a3 j 4 : Ce oe Sct eet. eS ee he en eee me 
>S- pel toneie ss, a See Pee. igs ae peat, Bn ea Poe a de vere hipeageta a ; ey ; Pe ee ei eye veil ba pee ee es nee Be a: 
pS een, areata lei 8 Oh he ia ai nie eee Mean eo et eee Sees Wes ft se He “a a : etc: | eae oe pee eee Gr. (8 pang ole 
Ah eee : oe iy e gett ae veien a pera ae es a a iS Sie ee ee ~ Bremer ea 
ET ANE ee ee ets, ‘i z Ph Saieeg™ Beer re] fd) Pees ee te = 
’ He teenie pee sei ae ort ae ce Bae is Le 
i SRR cet 4 ee etn 2 pee ie es cans oun ; sf =) 
oa zs: ene eat artes 2 ie Lee 
ms ee tes > al er apr a 
“A 3 Sater = a ea be 
2 hens: 4 aR a ee 
Ju bs 4 
5 eae 
Z ot lala 
30, PC a 
: , 
m- = 
aay 
a. ipa $+ 4 
a 
ee 2 
Me 
. aad Es 
a= ee 
ok, ba 
ie 
7 “(SOR cages Ss 
3 ae ee mt 
aa i 
ri ays 
ee 
Fs ; 
Bg chit sos 
peace 
| enn tee 
2 
& 9g 
t.. x ete 
— a 
of bid a ’ in 
: aa : 
WwW ae oes 
Rae I ee 
ae) “En 
—eO——————————— iz Beal 
. 4 Ee 
ee 
ae Lae’ 
Pe ae 
pes 
- eet). oneal 
vis rat ae SS ssssssessssessssssssnssssssssssssssiessssssesee= j : ; 
we a ee et ey hey a 
Rar Pata ccna Sia ae 
f a eng tN AL 5 te een pigs ced, Dees a > ails 
. Pete rth eee oy Ors Pe 24 Sie Se el u ig Ee * - - rae 
Sage : et ree os Hy act Se let Sac eee pdbae aero iA a 
Pet aha ee errs lg : ; Ne 2 es EEN bee ee eae oe aA Fs phe liter rane oa pts ‘ a 
= Be renee face Sas rast ds Teton Sa Se We rch oe Sipe . Pete ieee Pr SS ier Bao Ar ; a a 
anne? SAE ee ‘ ag Wade of hy te ¥ Bi eet if aye hyd aaa ae Bo laa ) BS vies iF 2 Pate sae ee 
. ‘ : {tA is 5 i nie ay i ae op ea bee Pe abe as eee f: vee Shore arse engi 
2 “2 in ae cf ae : ee OUR: Sag See ae aie ahi ae es eer. a ‘ F fi ? = tn ge mit 
ee Se wet 4 el Pe belie gs) ais Se ose Spaeth ous Bags oe ee oS ae eee f moe | 
* ; ot HN Le aA ieaagt ot Ties Cert ae A ee i eee ee : \ ay or 
4 : ‘ ei ee ee de a ee age aw 1 Dae IE a4 he . Maer Be Pt ae ea : ait ae 
z are Wire see aA Ae foe EU eres fay ¥ eh oat eG oF Se eee 2 17 ees, “ 
F : . pre he re ete ov ee eens! chee Picks Saag Bee ge : eevee > ig ie eh 
of tae r 4 : aia. NL it Pera uk a te ton Shey ees i via Ha aaa CN See 
a ae Seah pine fae See Bt oak oe, eee, retical Gila m w ite tae Ry ohueer a ay a <n 
ta : Bienen UES Sp ATR era. 4m 8 hes Rta ore sili gee 3 
ie a F > Sei aes iad Coen Pe 4 ¥ e eS Bie Sa 2g. 
¥ : DE See ome: oe ae ar ee 
; 4 2 ua bans a ; 


& 


ame 
: pail 


a. Fee, lh Sa ay “f a is -_ a. ce 
_ ge gaan sei as E hog ey : Cae Fei ee Sa ee bee sy a a pa rs Pres are “>? 
Botte pad pls)” ae ‘ i aed el Za Ng” ‘single pe ZY: 2 aie i Pet <<" 7 Ce & a id Le MRyirrs seit ge ; f 4 t é 4 
; ; fi inet a ch Or 8 pithy, EIS a ES a el ae “ ere g evi ang f sek Ley ES aia Neh . Naps ton - J i Lee i y ; 
te os ike ee 2. ee ean ear : : eee! Saami 3 : ake 2 Mie vied | Bat nee 6 ge ameger Lev ie ia EAS pe aabigt acih Peo, 2? are “ Boe ete tin OS oo decease es i rats fee ‘ “ 
‘ ‘ rs ip eR Tisate meter Bip Rig in Aiea Ramet ates cc ie i rie os a ee pial. 6 =" M ae a bad : . es pt ee ee, # : " seat 
Sing a cg . Fave ‘ ¢ 3 Bs 4 3 i s s . 
a ee, a fe : ‘ : ie a Pe: “i ; oe toe : a - , : : 
a <n ae are ee ee fa nh A eee eet ry : E ss das ~ tie 2 emer dan oC eee yee we ~ ee : ist ? th , -e 2 3 at a ae ee Mee 
, ey ae ot ae : ~ etsy pee 
$ Re a? 
. wise 
. . ; = 
* * 3 ° e , 3 2 hes = = ite i " i eee e io hse is e sf 2 4 = : are 
m fe 4 " en ee Pe <r i : fc Pits ues Teel ii 2 a mm : 
pepe z a ‘ ; eye a ? : : ae hg 4 2 
rae ; Ke ee oe Beas , 2 : ; a = ; ' ie Teer a i Sey is: aN b 
: m <3 : See ee le 2 So ei note ‘ed ey aot ete . Bee? : 2 ; . ‘ ao a jo ee . ; eS 
i 4 ‘ sags ae it ar Agee ir, pe Ca: ay ae % ha oe ot a ole i eae a eat rel . . 
| PJ . 
ot ‘ f 
7 . 3 7 a 
oe % Fj < 
: ‘ ‘ ee 
a oie — i q J = Re = : rs agg: 
oreo ; Meet 3 i ta Ne! ao re ee Ne a a <a -. 2 ee ae 
Elie : Mae RR gas neh ysy oe i ae ae ; eciaine * os Seremee - et Eee : : F ee ro ee ‘ a ao 
a Loa A fe i ele ‘zt wer a ae as ae ay oe te seat : ae 3 a ae ite y es a : ‘ Rett Rou iy BEN Or ee ear: oe es Be 
ae a ts: Ralf SD ae bigot it CS eee ee Be ag cs ae a Ki “ae JS ees ee ry 5 zi A seer 3 ee s q Pi 
a) ; a fe ei, “og gh aes ee a ee os te ds he hee, Beek oe mae se ee eS nae eh ; 
| lens rere : : Te So a eee et eee ee ae a ee ot ee ae pe 8 4 aa ee ee r ee oe Meee — joe 
" ee 3 ee trey! 5, a etna ge i ieee ho a= 7 ve ‘Sieae i ee ‘ ; i" Sey oe Le pn Pe 4 i ce tae. enw ee ae oa Es 
; ae oie ee MAaeree ee Ns" hae ieee. eee aie ie ; - ee, ee Ny Opts ager a aaa peak sce a ie a - 
a. i gel é Piece Nig ik rms sae ae : a ee = 3 ‘ ; bated a = “os atk: z a eRe a sah bs Riess: 
] ee a: ie is 0 rae 35 Te Pee eee ak. we ‘ - ee see es PP as le a2 . . ee *. Tee a 2 ia ef 
% oes. eee oS Joh gem Se ee , i au ty Mg fs ie eee ce 
; ‘st nee *, pats Sc eso eae a eats bic iso es pene ee ee i : 7. See ; : ee 1 oe ees Cee 
ee 3 ne bag , by wat ae Mtinaea pe seutin ahah Bie RNR E irs pat ee cares eh Ge Ree, er oe a sh ee a : <o sea % j ee ae = ae Bak 
} oy ae ae Pete eee emg oer ee Male, ca ee : ‘ pig :. Ps ee é eS sealesees he 1g a saa oS Ge oe 
= Ah De See Ps ae One eee ee hte cee Shr conn gene ‘: _ . = 7 ba eis a oe . rey thie a re ae b fe ea. 
of 33 ee aS ae sc Ape eae he ee = es : 4 ee - | PY ae co ce eee. Poe oe 
j sh ie bate ~ ae: isthe ere comeing! ck 2 ies A ee ey i = ir ces: a : eae Fares : tei ep me es = 
" a et “it i Bae ; Bk tear Ce eh ey et a 7 ‘ mae ai % a Fa ae ae anand = 
ae: ce ‘ ¥ : ne lia Ree re E Bee BAe ne + ots Fy, 9 VE RR a nC Ae ; ? ease Ode =p a 4 Fe 3 = ie 
E : oe Cass ive sues et 3 p CO ARNE Soho te ¢ Dea lies CoS AA cece : = rag? t : . a MR he es ee ae j i See me 
ae Were e A. ges hs A 1, ie i er ie aig We en) fonn S ‘ ne a ar ead ss Re ‘ fi ‘ phi ar ; eh a ce ee. 
“a We ] pee Kale ae heirs oe all Tite _ ee SL io a4 - § ie ee Bl eae: h D5 My a a el eee ted ay 
= aa’ $ ; oo ey ee ees : : " AEI or aad , z a: — os te Ren. a fig Cae plea 3 a 
is : os ole a ae a litt 3 i ae SG ate ie uF ; a 
Pays se : d uC ‘i re | aie e¢ ae “5 ; Sy, ‘ , ” eu ei F 
F ! : es ; Sagi jade , _ Meee. pitta , Bye = 
a ; ‘ ‘ E - 4 - ie * he! : se a 
Ra aes ae Ore a aie Re ie is a ¥ Fy r ti ay 
a. is aa = : a ie toe lie : ye te, iH a Se: i) Ay ‘ gi: : 
tis ee ape Sy Tees Ge. apse The ee Aue ee ieee 2 x2 4 r gels — ‘ : cS 
as Es Beene eS 1 ae ey pos : ook aes ae aN 3 » i : ST te MEN a > ie : ; 
oe a gt sae G7) seen ; ie ; Pia hee ae é ; x ee Sj ae yaa Rese : ‘ ae = * 
ae a ae : eee. a ' - : Agee —_—. ee ee x Bye: z. . = 
; ee tate aye eh este ? ihe vp Cs ih Sees, oat aig Bi Ka y pee eS 
ee 5 a, : We #9 * gat .* i es bat roman | < th. 1 es i valine Pip a OF — 
ne oy - ou A ol Cane. : ie ah ‘ Seu we ai ‘ crea = ee aia % : = we 
‘ - , tye : chee SMa ie " eee ee ge ae . pal totem sate pone nsf fe ae 
i ie ae? : > iguliin ais ae 4 pe ee gen . " ae +e =e a gee eu +h “a 
ih Wage “ie, eo een aaa pe: ; oi r : = ei : ace Pe eee, ee ef mee ” 2 ae. 
nis ; an er en vac mek, : = i he han [. eee pros eae aye P bik a Spee es 8 ae ; : 3 
Nini te see ae =k ; ia q . iter i er. Se = a zh i ee ae a ae 3 
nl ie : pee : > : ¥ oS ei ij peas ee lat aes $ oe eae Sig sa 2 POE ate wa : ae : Hig: - 
: ee “; a é ae : : Pash -, Seamer ae si Sele fh Li alae : ac fn ‘ ‘i ee ” 
: ie Ne i -) bie: ie ae foe ee wel die? 
% = “et 5 ‘ 5 : i page” ay, Peres nite Sa per 
Ae caine : pgs re Pea once ase os res Di eae us Bs ree ager Ae : 
Ana SK iy ipo wpa as hi eaik a £ 4 Ae pa a tits Bier o* ae 4 5 
# ead < $e oe, ot x : ats avrg J eae $ yo Be eo es ae Per. ge ee ae bh a 
fis aia ; BES ae aes le 5 pote aeeua ie 4 f pag ss & ; ey 49 oes ae ss eo ae Ce 
be pe al i Po # Pg gere rey «ahs hae ree * ; ae’. 2 e ger Pe \ ee cae ae i a ey an 
pS re Ss (rail mabioeN ad Ey Oa eins Osa gia oe aaa ESO ag ee <n . . : sai re eg - ae ee ee ¢ oa 
foe cpg t Soe ieee oy CElem kM pila be Tena ee es — ee — Pian —. ee pecs i = 
i aaline |e ae aia: ; ne Ae, a eS: ae eres. ty eo ee an oe { RS ee (an SU ’ . ae ie ie to ; ee 
ee tie fas Moat igh ie ae ao Meet nk oe eee ee a a ae mes Th ott ore Pi a eens ae meaty ‘ Re EN cite 4 en 
er aS Sk : 74 Ree ig Wengert ec et. hae ch CaM re i 1 Ci Ree ee ae a ae a pea . a o— aoa Pohiee ges ass E tions Wak ie 
eae 4 Ri RR Skee eink a gre a aoa: Bes Sa ae Te ea Sy oe ; ls a p x * = é sii ¥ ee ie Ps Siehioe' a Se epee edag ei 
en BE lira WN Te ee cls ( eee Te ead eutee ates pr a pe Wea Senet, Se ey Bs” Bese i" . _ 3 a op ey eyes PO Sa eer eer ete ee 
ee ‘ Bet 2 Pe Boe i TA es af eer 4 ae beta Satin Seine ge >: ye “ - 2 vad 7 3 ‘ # 2. ——— es ee pie) pa rae a Pes na ca 4 
: ca eae Sty. mae ne, cane. The : uae Sey sp i ee 4 se a Ee a ie en as A 
Figs ee. : Pies ro ii eg eae iy Sasi Py se 7 am Sage 2 Psi: nS eee a ‘ oe ae poy mo ee g Sy ee | 
igs Ce 3 Re SO se se a eg: tig i case fi oe Mg =: Rolle a oe ee ee “yy A Fr . *. ae gr are Sap ao js ne -i3 ; os co 
ee ie he ee pear ee FG aad Pa sis he oy Ae Lio is eee mPa tea rg se) % be Rae ey — " ee alle ir: " cd 5% E 
age ai hee bay pela ah; eee or. Le aes omray. oo RA tr Rie Pokal 4 Se eee : : ee ee ee 
oe ee Re ee ee hae Te me ae ee f ay ee ee ; 1 SS) ee 5 ee ae és P ; 
3 Pee a ei ent Beatie Fe ais ORR eS, WE tiny Pa Re Bn Re gles ey ee commen 5 eg aren So's ; ioc) i el. = pam ara a6, y 3 a 
rae € ales Pac bss tis eee Sr ce Rei ae ot: eo “Ree Be Fiebre Pas Be eae ghee er Cae or Rea fo yin gto eae his - j ’ ee a es. ee Pe ae Oh a: ie nee <a 
=e ee Ress aS ramet. © VM gee pete Ng pa? \, ee eats Vs i Maa aii Nena Yeo ae aaa Raine ssc . e eT aan 7 4 ic Pe: a aI Re. _ rt koe ae ss i 
Sas Be Bs ay _ ce te ee oy Ace Seen Che ey ee cee Geen hipaa ou E oe f ak meee . q Z “a b i i 2 i. co Rees 3 TS a, 
espe ea sy See ge teee A Wage 2 a aR ey eta Man i Pe ie oe Payee AES ee MN A «are EE = . 7% oe a a oS eae ei ie EPP hagie acc Ss apes ea 
' ie Bae e  s : f a ip Xo 2 En od ame ol ae ee ene i aus pe ee? ay i h 77 ;} b TT Syed tes Seay Re 8 peo am psc ie 3 CS wae 
es yes SO as : ee pclae 15 i Waals I Sette Nanya 8 oi cat a a e oe. ‘ y . I RE ay ce | ia ie ake Tue iad be ears Bk Feit 
ec gh Baad ate ner ae Ss Pret oe ge ea ee ea etre se oe bust a as a ee i es ey ae Oe pt tae ong ae a ea 
Th ay ee) eS i _ xd Ee ie Shela ee enna tees har Oe ie wy oe Che wi ’ 1 intl ee ae ae oe ‘ = see 
BS aheet oT ae ; Peart ieee Ree ita en | ane) eng cece aes es pie A et a ee 7 :o ’ oie | r 1 ego ae er a ee Se , . — 
: Pe SS Sect pails o Sh 1D oe ; ‘ ‘ 4 ¢ : oA sce pes Bee: se as é pe eee 
; ad : , d sas 2 Oa, : eek ai ae j 
‘ Lae } gi ey . . ; alae 4 
: ; ee m eye. & ca % oo J , j P — = 4 
‘ oe ia nga “iegy e  s ie, eae aie a Ui a a b % : eae . , ae Sie aie | aa ag Gite Tey om : & 
i oe ade : BA : bas Re ie, ge hi Soca gen teas es eh ti, = = “ By, . 2 " Te $5, eee ke eee ee late es ee 
z Hae Seedy RE es ae ix =" ee 0 for eS aay ra a i ae ‘ ‘ % ' - é ete Deg as ge a : 
ae a Seong sa se ae . tacit te Sap Ncieees oie rae ats re ari not 0 Bs a, #4 * 2 hy 4 es: Be: Sees = eee 5 ae 
a pe SC ae laie ¢ es ae ee ee ae SE mee Pe ee oy Lc eee a. 2 , ae » he : ; Ve a: Saari oe a rs 
iP Frais. Bt ee: as ie re ge au age 8 Pigeon cee Wi peter he au ates p OME git cla pe nas em eee a . sig "ad dim em Sa hig Pe He. i, eee ae SR cee Bi iy 2g ed shee 
632 a tg rs nc ae eT Semen Oe Ae eS See St Figen a +o Beers on eye ht oer a has 2h ae a % . a é ae i 4 BEE a See eee E é a 
ib eet aoe eo Aig apnea ea” ee (Se eos puck ee Baas ures eee cast Meas OP ara ae te CON A ol ‘ Fl , : 3 * tet ie ay pues reese aL oe eae a 
SE Ni — ee eerste Nera WRENS Cpe mmm <M  eS ar Se ly eg Ok ache ee ei ell ; 4 eget il Se) ee coors 
aes Pipe ag had Rule ce er gaemetars se eee Ea deemeten eee me ga ee cen te ee SO a ce ‘Se Reeh Sy tetra gS ; Teas eo ke, Sen SG a ecattod oe ay ‘ 
age ad aa Dida deere a a Ae: Pea x: (Simei, siege tater Pi Be Ean e id ere” ’ er ee ae ii " “ee Bee ss ieee se ee Pet SO er eh 
Ry eet Ss a ed ree yt ie te ag I Rama UMMM la a noel oe eee att eS. gee ics 9 oop aia Was i. ‘ aa! i es og ell ee eae Rea ate oe mites ra aake saeco. 
Beige sa ae ae Bett ee Sas a je A aaa ie maar: cpa eee a ’ . . ee a ae Lae on ciaeiia op oo OL os eae aa 
| ee epee Synge Pine et on aaa eee eee pe esheets y ae oe raemeees  e . it é a <P Mermr tea. Meme re I hot ages "i : 
et ag ie oa De pete ee pay a ’ Raves er ar eae SS ' ree : ee ee ees: St ae : Hi at 
hae Tee ee Npetieae Say Be See, Saenger Li as Em es, = hy ee” ae Soak ae Ce et. ah eae Be ets ha te 3 2 ag Ga ey i aie Ben rare aaa ee : 
ae lie ea ia A Set Che Ae aeesan ita ce “Ba rae i? it, ae errs i E pan See ee: Mie ees) s Tse ee ee e = ea ee os : nee yeeeass | h jeg oa j if 
¥ Bae PE aes ke arreren ihe i a eer * my nee wake Deke, “ages ei a pis Spot si eel = Seem. ree SN ae | Matte es » aR * 
2 — " 7 . : " ba ‘eter i % 1a ae tan y eaprint? bs es PE = pa tg eerie 3 yee wy ; : ee Spite eee ed “ae, 4 sy 
ve iene Nets ad ee gees ag oy die ae Be Sic BARREN ch ae oe ; Be i bE : eee ce nS gt a 
eae, Fae g ies Rta ee bce oom oe Pay iF es Pe Sage, A ae * eee ort Sage a a ear (mee b EPs or . ) Agri, gg RSE gi el OA, es i nn 
Bur at ie a ae. ci Eis em oh es cl ase Lom : a. ; Te eee : Sra tee i ey 2: eee Seu pe eae Slee. 2 Pe) Ree Cee Wee ee z 
i & : oa Ne Gia orem i ; : i ee ee RAS vez acre Fs: et ae eck ae ea eS sett sr : oe ea ate Nak Nec: Re Ne eee Bete CR: fei eee Ore re 
nae te 4 SR eer lage - a ae erate vi os Sere Ay bias Site ets Me Sido ae :, pipet «Ga aebaae > © Sa Segre figey ey ae Ae ee 
=the ie 5 eh sae oF a ee @ cae : ce iM : 54 aera i SPE ie ier a te hi) i eee et ols eo Sass ee ? 
rope we amo <a ehigeae iene te: 4 4 ji ie. che eae UEP ‘sgn Giese pie SEA a ee ee ie i ne igi aaa ie — * ‘ 
Pa, cee SE ral bi “ SO ait : ng es ad ret 4 Oe a ee at as nites, OSS eS he eager Pee Oe en ke Payee ann oe til, ee ak he EN . oe . 
ae See eee a 6 Re I ee ee gute. ie ili a 
a, eg : J a er ML iy | 8 4 ae a ee oe ie: tea : Ne oo Per abi oil wae rhe ait aa Sti. teh a Co a eee ie ue Age. tie ae oe : 
des Ti ae 7 Be yee She tlls 7 ae <a ae sx 2 ee ait a Aad eS eg Bc cede es Bre te seen er :  elgee  cre e bet Si a 
ae Se 8 On d pee Ps ate st ial Sia a SS go en Pamela ee in see ae eee ge etc. 7. 4 aes 2 Al Re Ne Pe ts Sewer ys oi MRR gy " . 
ee ae Pal r See 8 el ae eee +, ci bay ie yileleeadety areca ga <1! ace bag eee ee a ee pict ee eee Ria ae ee ae 
a: e Sy) abi A ame Ate eS eae a * SoC PER a EUAN spe eae parse ORY ae ce a: ice 3 icin a eat lieing) Sealab saa ay = 
os eae eee sorter a ee Seay na, o> . ee ee ; ie Ste Mia : ae 3 “% apap vee Py oe oe ‘ 6 : 
le, Po) oe We Sy alana Fall he ee tg if Sie se a, Mi gata ‘ ee ae ioe a rae i or 
ee Bc ctl Repanonaee — F lesa anata ee ee Beane g, aaa Lott oad a ei PEs ee: ae of eames le eee a: ee 
apg ear eee” ae | ees de Sige Ses a coe ; i be ae Se  * ‘ 
Eee a . - 2 ee i , Cees. Dies re ae ; ; lapis aie ed Py toe ; ae a : is see pera se. ; 
Beis a ae oF re ee ee Boeke! at Mee y eS" Hae ‘vie ee 5 a ee eR ee ne Mae Ome OA ee is : 
nl a ae ee We viene ae en Sao Bere ; X ee a eae i ch ee 5 ae es) eae ee -. ; 
i “i ; a : f ms , et a \ 
i os eS es aaa ; aegis, oat BOR go eM a # = % eke: Serer oe prices Le ae 4 
i ee oe ee 5 : rae se iy oe eg eae p ‘ Ee ae : se ? 
E ce mas: go irae oe "pea aS ae ae bit ee ea Scie a : a aia % me ¥ oe eran ee ae ee c ed 3 Siar ae ae aa ‘ Nees a 
ae : ee tS: mie Mi ee ee sate ae ere &. ie ah a oe ae ot 
3 : : pas en t ee = 1 5 z em ge, Aho le ea WA ages iees See ae : . tie i 
gs C eg ee 7  e wae ae ase Scns Dhak Be es Whe es ; . fees : ae ; Sa Se Bie g : : 
st Lee © a eee a a % . ie, see. Page oo a F lige ee aR Te mn | a ne eee, 2 ee oes Reese 1 tart a eee eA ia ek aa * i ‘ i cones ey aio 
se pe ee Se hk Lh ets | * ae Pe, einer OME ee ae _ is te Pea e ass Ons Re eee ge ae a ‘See ceumiadele . Sali 5a eee aaa iats, PD PC To: eee sb 
1, ne esis Ay Ag >. = he 3 ees, 7 a a ee Le P Pre rere ho ee iin Bf Ne ee a ech ey oe eer pass + 2s Sy eee i Sn adi ty 8 ae ee 
oe x a oe i Se =e ee a DP fee ME, Claas. | ee eee ate eee ail See (6 veh ot Ab Yr nA OS hia oh lg aM ma Nc Pe en pear eee Saks Spe Tama le ler ie 2 fe eA > gil ra Wiser 2's mee Sa 
: eee A wee. : ee Oy 5 re RR i a rer » ee lai tee 5 es omen ee fe ee eas ee ere oe Ce et ae De 5 oe Sig ee eee 
a Sep ees "ie i. A a, ve es Maen RR ge ee re | By ete Ee Ree emeetemeees te Ae ee ee oe ay eR One Cg ee AG ene Me ig SRE, OS 52 Ae ec ee o> eR ay 
Oa Big “3 ee 5 ae i ty ‘ dodgy ®. » ae a ae A a. eae Re ee a 2 ee iy <r Ue a Ret I. oe ore ese er Ger ee ee es a Fm Livi. em Set Come 
eso, pe bs s ars . ee 4 a oe te ee ee ale ae See 2 oy | eee oP ee Ne oe Ee eS a ee ce iy ay cee PG! Oe ay ee a es ee Rinse ete eg i ae Sa 
 S : ~ pe ee” 4 a ee ¥ i 4. ee aE ee ase ee ever — gle ne eo a oe tare eg. ee ceo Ss eee He ies eat Be oe ie —. enon — Seared a: eet 
pia dati m ne igs: ey. ol i ga ete ae sw ee VE cs ee te Speen bere : ' eee eae ae eT 2 See eee eS i Yc. <n er A cee eS. es SL Me Bee ee 
: Me “Re hs Ba “in tae * ; os oer ; a? De he RE a ioe eee, | : s ee ee ee ne TY oe ee oe CMR re ts Soma ic sa Ge ae Pte 
go a et _ A en y eis =a Xi Bi oar pag PE Oe es nie or aa al FT a ee OR ee ae Be CRA ee ee one ed era A a it Tk ae MM ae ai ces Bi ONS fo a TE Cee Ee eee eg TEA 
Sa ene ey q Were. Tees ae a ch eam 3, Breen oh GE he By pal on ca Pee oe nak aie Pie: | Be pic de . " Fe i Aci a Ma eae oe hn Se. ae gk aed Oe aay oe Cis a oe is A em Ss ia ae kf: 
} 1 oe é # i a bi ae se came Be Se ee Sa apes ae ia xi aE ee aK hee eee mn i “een eee ays Kis a te ite ne ee oe Rees merit gts oe Seeds cae Pts rome ee ees pee Ue: Hae 
a a: Bee e" 7 a, ae ae 71 ge. ea ba eee, pics bier ain i os a ee ee eds et Mr. ie eet ioe: ONAN ete: Gear) e “oh Alpe Mas SUN °°, AR enRR cc eM cig - Rg Mats eS OG ee 
es. ae .™ ~° ee as Me a cee oor eee Be fa a on Se Ge ee i ae ae a. er ee as : Be ; a eae ee a Ree eg cece § 
Bhs ae ¥ : iz te B : é pas ae t oun Se MEE ay, ACME: Tce SE ieiiamem ig ee See eae eel ace a ee oi ia as : Rp hale Meee ra ek at) AE 4 aS Cr Ree ee Oia = Ge er Da nox 
=e 7. Wa VS 28. So, ©. goo glen pag ee J ee eS ae i Tee Mek! a a Ma ee ee ae ns 
2 as ea ; a ee a tah eet ge. | aan colts ee rasp epeeteln |. " See Ss aed tie a Shae tte ee Taeee Lt ee iPS Xo eee eae Dy eee Bee tee ocabeen See as aa DS area a Ba Wemse 
ata ats Pre Pais ee _ ices" Saee A GEE ett Sates arate Jae % ae ee Alege ac? er ag ee ee eee a eae He cage i, ; ae ee The 4 ee OB ty aa ee ies Bae Be Oe sre ie oe oy 
a me 7 sh a ie ee AAT erate: «ai pith escatmenarir a Vere Peers 3 goat or a a Se SOP ct peo Se ae eee Me ie Re Cue Ee ok 
se A Ms we re i Vale ey ar 5) 5 re Se Apa eg Ss ames ase ai, eerie Wert: Crew x EO ae ee ‘ ‘A age = aarten* ig ipo are” Be 9 ae Five rie see oT cae e 
are va a fy, eee 7 a We bee Die ate ae Naan Pe aes peehae ee Siege i pasa eb eee nes ° eek — : ee a a ori ey ae ees ee ONS een he ° meee 
q aE. rites got a a, we : gE ce R EE sel ar a eae Pech de, ie ae SR ei Sy cera er Ke ae eer cer one Siege. eS ee a ae E 5 os hae le ; mor cas ' Poe Aes See ee ” eo 
: Pets" * *. . ay a cates « AE ie Tolbert ae uve hea e ype EL a a ee PE Sacek ake Dan mre ae a ep gee OE ea ee ee. 7 eee een : ees ie i Wain oy a, eee veer a ree: oie ‘ 
te * (lee ae ee ee i ee PE Ry cos 5 ee a e's i Sa MS ee IR ae ee a ne a et a aa, ee aac ae oe re cate a oe te "y a pay kes 5 Pa ae ae: 5 faba. ee Bhar 
a ? lien _ "9 , ‘% ihe : a; i ia s se Bors BB hoa pore awe ae, SYS eae iat, as oO en ee » gee a ie ee oe a Es ae "I ro megs eae 4 ee Sys Lone Ade es aoe ee ae 
: ee ae? eS SB. ee Fe ae q eo eee Ce ie Bee SO ee Baw" Se et Y eRe cael ye A Sey Eee arnenee hie Goer. |)’ Same caer tae yt a ; Ve meer eee ke ec 
ro aa cere en : See er eee val a ee eee lee Bis 2 3ist ac laa ee te a a al ad eee vee ee: ee ae cpadicn veer eile ? = peer ae ig aes Ben. = ge me ss a ae oe 
: hai Hae Lee is a PENG: r et od : co ee ‘ ie oy ge es, ry Cote: Bane ky Rare Rise. ' oe a wen ae et Ne er TE ee eee ae 
2 z ‘5 i A i: aie i ee, anne Set SMe Bice. See ae ce te : 5 ‘ 2 or) bs Bei = ne 
at ie ae "ai ae eae * — x Ps A Pe = yd i 8 ge a Si No ie aS ear lo 3 ee or Sa MRENE, aan “aie el : es oS F , Ae gs 1) . 
i et coat = as Gee bs 2s aie EN a , “ ere nab gee aS ce ee ee Re, ree : 5 ce ee 7 5; ae a : OS es 2 ae 3) 
te. ft “ras i ita a far eee es Bie. a Tru Geass Ay nh Veet oS ree a ee ae >. ae eh ee ae es ed a 
oe be eee ee ete Sy Migs Fe ee Oe Sinteeee he ta a Soy eee dae na a ga eee ee ; re Tse hae * ” 4 ane : a , Reet 2h. aie a 
; Eas pau pt cn i “ies aM. A aeaseeibe raga SE ati oe ae TO i " NB eae Sc ak ch pee eae ree ey Lei ae eae ek eas Py oe A, Pee eae ooh Gas Bre a. ie sper! y , 
Bes Sa ik A MM tage Se gang as Se Agt she Re ee ee ee |) ea ee (ee wei ss Ge eh ae le Pomeg Cepia ieee Snes em Cee ee a sa i. ee fo as 
ge es ‘ee ea ae pee ee ae | ee ey = i a Ree ae ee ee Ee ise) ee er ee a aan ae ae pa cia Siageibe agi 
Ee, Wee, a a * a, i ore a “ a, Bee vat ae gs eee erst fe j = eae ol ga AE PRE EN Seer Mast t et cers) ame J Es pera ge i Bia 5 a ai = see aa 
es ie ed Oe dig Mies i re ee ae Fa ——_ eo eo, eee 2 (ee eet — 7 ee | Le 
4g ee amar ey ee eee aoe ee i ir - eo ae ee a in ee Cesc eee ese ee ae =e a Se 
ae. Ce EE is ee eR. eee ten el ee oie ee ee eee ey 
. & ARG FS ee ae ies a SAG a” ap nae Oe eg oe eg oo ee a a i te oe oe No ee, ee CREM ert Mae eee ee ee ee ay en eee eee eT ee Py aoa 
Sp aeeae Ba: “2. Saree We ae Oe Sa een Need: aes es? eae Ec i al ig CO tr ee ss : ier ae aa ee en oy eee a rr, Boe i ee Pe a Se tage er ee 
sy eee ira : pe So ree ry i : i coe ae OE cs So rere i PAR Tee i ee ot Sah ath gil «rat y Ch; eM re Re eer die ak) 2k Aa Se ae a SI Se am a ee Oe) ee NE ace" Re eae: 
? : eae: ee da le. ree ora Sr ee a ee ee ee) ee ea ee, ee eo ee ers oo Ret Foes: ) oe I ee 
oo eae vey in are gS RS 3) Md eae F a SS oe "oe sc: 7 ane Biri Ge aa ogee ae ae Seti ee coe a Seer aver ie <a i ee SR eee e Fe er REE es aE ee en Me, aie 
Fe ie eae we Aone ee thee a eee ee esti fo. ae, Ne co eae Glan Bi a Fence) “a ‘ Sag EI TR ZN Ram ee ae EEE ee or ee ee ee “i A Ng ge cares ered TEBE 7A eC Segre aie aM Ee oe RAR ri eC ie 
oe Bemis hy ag a dk: ee ee Sek se ee ee eee! Oe a ee vg 
= baa ; Rese a cha 4 eee : ee y Stages ti eee ee Be OR oe cS ee rh ae Ss a Bea eee S wee 2 a oc bial CONT Nh eo) 
eo ee ih an eel a ea i Ne, Te Sit i a ilies eke Cala an SSS Cera 2 eo Det a?) teal Se iy | aaa a Tet Pees ier eS 2 é * rae te pig ae ee a i car Kinga pai Bis Fina 
- § speed apts et ae ae Mh es re, a seg ies as i eis Ce a eae i a a a ee Se ae 08 oe eee = ce ee ne ae ie me wale 
i y See ec ir ey os ee Oe RR yeahs =~) . ee ye aoe Bi cedane ag ‘aoe PE NE, ag Tk ARENT aS i Rae a cee ee Se he! ee ae AEE 
= Z ie ri ee ea ad ee ye th ae ope cS eee 2 te? oa Ss ci, Resa: eh eee oe ae, ean” eee i eee ee oy, _ Ret ieee tC eek AY pe: 
2 ain SAE Ro Tegel ea hoe ats Bre BR lain ig RR ea nes Rice Waite Fe ene ant” laa! ee a ae sr eee Ti eee SI We et os i a cag | telltale © a Tana ‘ ss Se Aa 
Hien ihe Bre tt Te ae a i q aT 3h ee ae sora <4 ay a a vce Eee a a a i IE tae * § me or ee ae 
ee Bein “ee ee j me “6 es a 7 gare re! Ogg OS pe ee eee ee ee es! fee 4 eee aes, BE Pek 
co - ae Bates. Ser eter on © re ag , a: a pea Ree RM See Stes ee ella ME, a Si SS ae Sanne oO tees ek. ane Be oa 
eee es: Rebbasac oto mean mo ee ‘ : sel BS hk 30 es ee hae ees asl Coe AF yl” comme: eee, St et eS ol oe A aie" aie iene Ae Fee Vie 
oc) 208. ae Se a ae — eh Paka oe og. eile be Ae s ae eee are. eget ee og ae Se oY os Ta Ce ee Ce ee ones 
Lo Br ee nn ee hee ee | i Ye Dy Per Big - eee epee i «iain Oe A ee aie RR is te Set 7 | eee i 
sick cee ee. ga i aes a oo ae ae Ce ee: ie ee re 
ON emalelilon 1 > Pir reer ieee! eo eee ee ee ae ma Ue ae eS hc ae & oe TRIE ie Rc Ba Re i a ee a ee ae a Sts ioe ae en ee” 7 eee cove ME any. 50 Sahel ie a 
ae pecker’ eee a Sa eae ae Bt oe i te eas oie. Sse alae oe age owes tee Ee... Oe Tee La Oa & ene ae ree, ca ie ake om a ee ae at alk Se eae es gst 2 eae 
he: Rtgs i.e ee OE, 2 mM ai a a are ee onl 10 at, aeRO GS, yes Min mee nates ‘a eo eam Bs: : ae ec Ce eS SR yeas ane PE or SR, SURI: Lorem ti oe ag dee ha é ee: Pei cee ee eee ee Mice oo a em Se i 
oo Bs, Ty hy ae ea a Ais ott ae i eal. e ee Pas Omi we a a8 ; a i ba ee gh a a ese: ERG ae PENS ee, 
a < Ae RY a2 ek eae eee eal Ren pace See a ee UN Sse” | Nene ee eos ew dL. ee wee ies Mie oe ee Pi icine ae ti Sd "Ws 4 ARR ne ee alle oR. ie’ ee) cee”. seg ee Dae ol Mee om acolelia ‘ Moo» 
Ae fe aes age mea Mace os nina ya ange ee Ge: ee oe. a a etn ke! gees ee aay ea an ae Ve re. ieee Cees AE: <7 Ne eee Se Ae 
WA a cr ies ee — a eee es Bain ep mee Seer © me ae aes Pits, pee a ea iat ba” per ee ee ae ee en ee 4 i oa) Ea ines Sn ja ae ee Tae? ae eo tone Oi: aa ne Dyce pay cf le co a 
septa? Hot oe za Sarin Sm Mi VR ie i eal ey - ae ‘* id bi ye ene eee Mer Se, Aisteaes: Seine <a Sn. Eek ee oad i ane 1! eval ? salptae aeie Se gt RR Sat reels Bon iene tS ee cE, Sa eee, as OE ae ee ee ee A es ae 
ot ees Roe CRs Rabe st Rmngapics ae Hirai oe, es ae ae i ae Ee ec ata. ACR a a Rs StS ae ET oe ane pee: aes eee Ra Se rh eg it OE Le carts Sie a | are cee ea ‘ae 
Tk Beak si 2 oN ake cies cic ah a ae - i, ‘eke eo Eee Gv een Saleem TR a oe ner ‘SE De ae Pig Pega etter ee ee Ce We Eas ital 5 ts ae cage Lay i ta Beas ns: 
eae oo ao ee ere he to i a : : s a: er. i ig cae ae ak * ee ae a ae a See anton te py alge NE Esa emia te Fle Pees aate Pine ae 
ee ee ee AL eat clame wet oe Gees ead Pt." ee ee ee a em ee ogee a ae oP aN RN ae ee eee ee aon 
Bes er ee aa ee eae a. ae yo as ae et Lap eer ae ee, ee ee Lae Rie Bi es es ae pes na Se ae ee Bs Be i es ces vee are ae ae , 
ee = poy ieee * ad : ae ae ON Seas cca ee x eS & oe. A aoe oo ee ee eee ee ER iia 9 ‘ ys iS: Peal i ses ae ie ec aS 
5 ee sist aig a = si ale o> 1 Sa. See aianes Ra wees ee es i eee ae, Os Ses tle ee ae a a . Ie es ee Sh te a i 
See | anes " - oat [Ps _ idle >. je ee oe "4 “Th Sa eee OMe ee eee eee m ‘cam 7” ae ee fh eA i ES . aR bt eee Ds aii ed ee as ae ie a 5S 
es a. i ae ees ? Se ee 4 . oe Oe ae ae et eee ae a oe ee oS eg eT ics ce ME m ai Bess Bx) aa? .” ee a eg 3 oe om ey ‘cate 
Nes, . Sas ee. aes ane aia aa Bo ee ie eee oe Pres batt (oemiaancgcs ar a “S cae te Sat bs Saag ae J 5 sited ial Ae ‘dae ae iis ae faee = sie boar : er “a EY , 
or ree oie * Se eee e me ee Beha tee ae Magee pie ie Me Mca aa Spec ike ie wee ame er r ee ge. ae lie Sy ag i a ret sg! jE SS ce) 
‘ = = ORE OE ON EEE eS. a ee ene > =_——— aa i ee a oI 
aoe tt : ae 38s Mice ee ee a. a eae ae ae. i eee ee a A Se ae Fi: “ae a. ae Breen ce eo aa 
: ah a “oa a Fe oa 3 " 4 et” ae a Be — = oe aaa i Sn a a ges Blea ag Se, ai amine “A ae e G ay ae <3 on 4 ; — ‘ Bs at Pe tens ee Pe old he 
ewer Si ae P| a ie ae me _* erie gi” ee Se: eh wea Meee, eae ee kg ah ia? Soe oh a tae! A ea ecm ee = 22 ay _ 2) eal ‘ me 2 * ae 5 3 “Met a | Se: ae = — 
ae PP ee 7 es ee = Si PS he, ae ae a ee ae. ae Ce S ae aid x oF nn a te , ; _a i. ek poe 
sa leet pta et E alae ea — i Bi . a ao : a “ae * i er au. fe nee es i. Pa “ws : Fs ar pay a ae * oy ae 7 —— b: aw E . be: A ie P BP tas Bri Ea ti a ; ; ve fy ne oe. ae Ber Me. a te 
Bo ees ll Slash ete ME F eee Se Oe on = wee eter 2... eee te Pa ee ss es 2 ae Re a ee aoe = ee a re y a a, Ba 
= ae oa 7 ce ae Se mr es a oan agen: Re et a A ms ee le Se aa ere ee ; i ‘ee. eee a “aks ap. Be ae i = tate oe ae ERB ie 
sia ho, ; A cele . aiid nee cals ee iss, nae r. Tis. <a ada Pe Pe igus ies a3 is ’ ee Fe hee yee ig AE i. ; ws. —_ ae Coe +; ee = 4 Pa ge * 7. 
pei ee Se i aa, Oe eee le be a. . eee ies es ee eee h ee Te eee, tr si at “ Sao a | 
: AS reas a ea Pe tas 3 aces yee ager Sates es ake Tagen mae. a eee Re en ee iti rt : ; sali _ we : : ° i. eg : - 
sot ga oe eae po ede a i Aol 2 seats esa aT = aie. en eee ‘YS ee ag = : ey ees 57 i 2 ag : PTD ae. ; * Sg ole: I a oe Pre , Bee ; ’ 
See he hal eho yO ee ri Paes Be ore eae “4 4 oo ae es a ee ee te a 1g eran ee a ae he F a 4 es a3 5x oe. mh pig is a ages ee 
Saat nah lh ace allman eB aM 2a: Se. ee ape Mk iho ellie mae ee S ee J ; i Cae ‘g eke tae x ‘s ay : Re ye 3 eg pot eae oe RP: Saar ty ae a a "a Pie Po 
Siege rahe gd, SPS od Erm a eee We cae rae SS ee oe ge a oe aes 2" ale ae a ae ee . a Si = ook hea pam yee ee ee a a a i ‘% 
reed Pe x ay Sana ee hoe Ss ane ey RE ee a te ie ae eee er ‘ gee a ae eee = ae a asta 4 aC 3 * Sy: ce Ce =" ee Ve Pe 
niece a 3 il a ae ae er eee be ee eed as ee os eas ‘GS ee ee he one a ee Ae oe eee ly, Se a 
Pact A ice 3 L Be vee ‘ys ee IS OE gee TE Ee Arp = is is ene wide ea eat aR r ee cr ne ec ey : iat be , “ ‘ Cieza ad ne . es ae, a 3 
Oe iy me a ee SO oe ek a ee ea i A ce ee 2 ais ae ig oo, RI i - Se ieee XS — a 
Pane tas St ie ere ote 4 ean “ a S eee a Gee 4 i a Se Me ON age =e ‘se sin i es he SE etic fe il oe ee at pass > 2 i ee ‘. i i +e a 
is aS ae - Sy ae a Ree ai bere By eh) 8 DS RRM a: PO SARR SS 5a Oe 5 en 3. Fe OE a eee oN ee ye, ee ON ee, | en coe ie ae es melee , 5, gman OAc: jy Bee a ¢ : 4 
pa Es aa a 3 “ella ae REN ee yah: | Rm ke oA nae Ms ee et Se — age ne aa ae oe rk a 5 ie: Qe ee Lo Sa elias <a 
i oe . : ‘ae — ; i in 3 ah. Sa aes is Reg eS 3 oe aig i 7 a b ee ey > Be Mt lg oe ks ee ee be, cer 
oe aa ae: TE Gea, a Or, sa i So .  fetage a ae See ee a cing es SO ee me ge. 4 2 a eo ie . aa bo a ee edie © 
Oh). ‘ae =a cd = a Meee ier. ae seats oe od a - at 2 2 oa rot aa i eevee a ee - ee Le Oa a ce cae Ei gh Oe tg ee = ¥ 
Bite. * dee Be. eee 
a a a bs 
i - 
a: ee 
i * 
saan Sain 
Bo ee he 
a 
ae oes 
aes ee Sera . 
: . oo ee a 
gl ae ae 3 
(baer nee os c'> * 
og : t 
Roe oe Tink 
aes aii é 
ie. a 
PY, OORT ce Sore 
ou Don oe eae 
ag e. 
art 
SPONSTS | ae - “ ° * ; yu’ \ ; m / 2 t Naas 
bey Ale ah ABBR an 0 Sg toi os GS ck aii a at Sh a chan aaa SE A AG a a led Sa Rice eli ir glia oot Se Seapeee ree oe ae ee a es i en ee 
ie aR ECHR LL 0 gt se era ing ORE sehr ey | IER Sey swine Ot Ss. 5 REA age A! PRE a Be ha Soar nea Sra LIN Meee ere | vee Maem ep ihe hc erm te PE BAS ial as Me rene ecm aches Ry Sh, or he Sal te nls igen Une Ree Oia eee ah aaa Dy Jaa ihe La ee ie Ope ies Basal Ola 5 Ai eae 
2 Epes BE ORE a aes ae ere saa enone Re RS 2 Sad phe MEA meee ae ON ES oe Pe ok Fane ae Rn BRNO Sy eee coal oe ge Sem tearet a2 Fee : Seah ae P< Sten og or ee ak es canted el eg See aay Pa eee ne a eS ey a SoA ay Nye oa PEE Eee a a ee Ae ae ene pee te 


eC 


can’t fool us! We're the World’s 


most fortunate people!” 


Ou 


An American reporter interviewed a typical family in a dictator ridden European 
country, from which liberty had been banished. Hands gnarled from bitter toil, cheeks 
sallow from privation, clad in tatters...this family looked at our reporter with gen- 
uine pity. ~ You are an American? How sad!” they said. “We know that hundreds 
of your people are being shot monthly by capitalist controlled police. Hie know that 
thousands of your workers are dying from hunger. He know that no one in your 
We know that, in all the world, 


re | we are the most fortunate of people. We know all these things because we read them 


country has the comfort or the security we have. 


in our newspapers, which speak the truth because our government publishes them!” 


ANTASTIC?... Not at all! That family 
E.. be found in several countries today, 
where leaders—lustful for power, have 
learned the force that lies in ability to con- 


trol or to fabricate what passes as news. 


Dictatorship thrives on studied misrep- 
resentation. It can’t exist where the aver- 
age citizen is given an accurate picture of 
local and world affairs. 

Herein lie the strength and the hope 


of America. This country is no Utopia; it 


makes many mistakes and tolerates many 
temporary injustices. But, thanks to an 
unshackled press and the right of every 
man to speak his mind... this nation is 
never long in the dark concerning its 


shortcomings and maladjustments. 


Here, in this country, the people may 
learn the facts. Knowing them, and once 
aroused, there is no illness — political, 
social or economic — our people cannot 


ultimately cure by the orderly and wise 


action of their own system of government. 


Today, with democracy under fire, the 
Scripps-Howard Newspapers pledge 


themselves anew: 


First, to give their readers clear, impar- 
tial, accurate news on both sides of every 


vital question. 


And second, in their editorial pages, to 
outline with tolerance and logic their con- 


cept of the nation’s wisest course. 


SCRIPPS +: HOWARD 


NEWSPAPERS 


MEMBERS OF THE UNITED PRESS .. . OF THE AUDIT 
BUREAU OF CIRCULATIONS...AND OF MEDIA RECORDS, INC. 


NEW YORK World-Telegram BUFFALO... .. . Times INDIANAPOLIS Times AKRON . . Times-Press WASHINGTON . . News KNOXVILLE News-Sentinel 
CLEVELAND. . - Press CINCINNATI... .. Pose DENVER . News BIRMINGHAM... Post FORT WORTH. . Press EL PASO . . Herald-Post 
PI! TSBURGH . . . . Press KENTUCKY POST Covington TOLEDO . . News-Bee MEMPHIS Press-Scimitar OKLAHOMA CITY News SAN DIEGO... . Sua 
SAN FRANCISCO . . News edition of Cincinnati Post COLUMBUS . Citizen HOUSTON Press ALBUQUERQUE Tribune EVANSVILLE . . . Press 
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Sag 


ADVERTISING AGE 


August 31, 1936 


For the first six months of 1936 every 
A.B.C. advertising publication 
gained in circulation over the last 
six months of 1935. ADVERTISING 
AGE made a net gain of 1022 (six 
months average)—only 69 less than 
the combined gains of Advertising 
and Selling, Printers’ Ink, Printers’ 


Ink Monthly, and Tide. 
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ADVERTISING AGE 


August 31, 1936 


PHYSICAL SIDE 
OF RETAILING 
DOWN AT HEELS 


Toll of Obsolescence Sur- 
veyed by U.S. Expert 


Washington, D. C., Aug. 31.—Many 
small and medium sized _ stores 
throughout the country not only fail 
to encourage the public to buy, but 
they make it as difficult as possible 
for a determined purchaser to get 
what he wants because of obsolete 
equipment, according to a survey on 
store modernization released by the 
Department of Commerce. 

The study was directed by Nel- 
son A. Miller, chief of the retail 
trade section, Marketing Research 
Division, who surveyed 8,108 estab- 
lishments in 23 cities. The study, 
while confined largely to Western 
states, was described as representa- 
tive of conditions throughout the 
entire country. 

No less than 57 per cent of the 
stores studied were rated ‘fair’ or 
“poor” on outside signs, while 53 
per cent were designated as “poor” 
on window display. 


Need Better Interiors 


One interesting point disclosed 
was that 66 per cent of the stores 
have no outside electric or neon 
signs. Recommendations were made 
to 17.8 per cent of the stores sur- 
veyed to install or replace outside 
signs while 6.5 per cent were urged 
to rebuild or replace the entire store 
front. 

An additional 4.4 per cent of the 
stores need painting or repair of 
outside signs and 4.6 per cent re- 
quire alterations or rebuilding of dis- 
play windows. 

While exterior faults were found 
in slightly more than half of the 
small and medium sized stores sur- 
veyed, interiors are even more in 
need of improvement, according to 
Mr. Miller. 

Sixty-three per cent of the stores 
and service establishments surveyed 
were found to need interior moderni- 
zation of some kind, he reported. 

“The wide variety of moderniza- 
tion needs,’ said Mr. Miller, “as 
disclosed in this study, should serve 
as a precautionary hint to the pro- 
prietor of the small store that mod- 
ernization must be carefully planned 
in order to be of the greatest value. 
The whole picture of what the store 
needs should not be obliterated by 
haphazard repairs or replacements.” 


Analysis by Types 


The survey divided stores into 
districts—central shopping, business 
subcenter, and neighborhood—giving 
an analysis of type of street location 
ind density of traffic with relation to 
the kind of business. 

Breaking down the modernization 
needs by types of stores, the survey 
shows 25.7 per cent of retail apparel 


stores need _ installation, replace- 
ment, painting or repair of outside 
signs, and 11.1 per cent need the 
same for display windows. 
Automotive stores showed 16.7 


per cent needing outside sign mod- 
ernization and 3.5 per cent needing 
window display work. 

In retail furniture stores covered, 
“7.2 per cent were in need of out- 
side sign work and 16.4 per cent 
needed display window alterations 
or installations. 

Restaurants, drug stores, cigar 
‘Stores and jewelry stores also were 
Overed in the survey. 

Given Low Rating 

Of the stores surveyed, 53 per 
ent were rated “fair” or “poor” 
‘ Seneral appearance of exteriors, 
“>? per cent present obstacles to in- 
“ress in the form of steps at the 
“ttrance and 16 per cent have other 
‘tructural obstacles. 

The importance of machines in 
‘odern merchandising was stressed 
°y the report, which found jewelry 
‘Tores to be the only type of retail 

Continued on page 17) 
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HOW DEPARTMENT OF COMMERCE RATES STORES IN ‘DIFFERENT LINES 


Apperel Stores 
Jewelry Stores 
Automotive Group 


.% Building, and Hardware 


ay and Office 


Drug Stores 


Food Stores, other than Grocery 
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Furniture and Household Stores 


Cigar Stores 


R Seurente, Eating and Drinkin, 


Barber and Beauty Shops 


Grogery. ftores 2 eat Markets, 


Miscellaneous el and 
Second-Hand Stores 


Mechanical Repair and Service 
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Free Ride for 
Exposition at 
San Francisco 


San Francisco, Cal., Aug. 27.— 
Following breaking of ground for the 
first buildings of the Golden Gate 
International Exposition in 1939, the 
powers back of the big show let it 
be known that they would follow 
the example of the Chicago Cen- 
tury of Progress Exposition rather 
than that of the Texas Centennial. 
In other words, there will be no paid 
advertising. 

“An extensive promotional depart- 
ment will be maintained,” said the 
official statement, “to furnish infor- 
mation on construction progress and 
exposition activities, but all pub- 
licity is expected to be given in the 
public interest. 


To Influence Others 


“However, it is expected that the 
holding of the exposition will influ- 
ence the spending of millions of dol- 
lars in advertising, as was the case 
during the Century of Progress, by 
transportation companies, tourist 
agencies, hotels, oil companies, ex- 
hibitors and others who will profit 
from the money spent by millions 
of visitors attending the show.” 

The Golden Gate Exposition will 
open Feb. 18, 1939 and will run 288 
days to Dec. 2, 1939. The exposition 
is being built on an artificial island 
of 430 acres, which is being created 
by filling in Yerba Buena Shoals in 
the middle of San Francisco bay. 
When the exposition ends, the site 
will be converted into a municipal 
airport. 


L. & N. Begins Series 


The Louisville & Nashville rail- 
road has inaugurated a series of 600- 
line advertisements in Southern 
newspapers featuring air-condition- 
ing, faster passenger schedules and 
the railroad’s safety record. 


Mogge Opens Branch 

Arthur R. Mogge, Inc., Chicago, has 
opened a St. Louis branch in the 
Arcade Bldg. The telephone number 
is Central 4123. E. E. Kromnacker, 
formerly with Anfenger Advertising 
Agency and with Mortimer Meers 
Advertising Agency, is manager. 


To “American Weekly” 


Ralph Neave, Sr., formerly with 
Cosmopolitan, has joined The Ameri- 
can Weekly. 


— 
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Reno As Fine 
Wedding Spot 


San Francisco, Cal., Aug. 27.— 
The most spectacular ensemble offer 
in the history of merchandising pro- 
motion is currently being advertised 
by United Air Lines to California 
victims of Cupid who find them- 
selves hampered by the state “gin 
marriage” law, which requires a 
three day declaration of intention 
before a marriage license can be is- 
sued. 

Nevada, most hospitable of all 
Western states, has thoughtfully pro- 
vided marriage laws as efficiently 
streamlined as its world-famous di- 
vorce regulations, and has long 
been the Gretna Green for thou- 
sands of West Coast couples. 


Makes Combination Offer 


United, realizing that purveyors of 
speedy transportation could fit into 
this picture, are now making a com- 
bination offer which includes air 
tickets for two to Reno, transporta- 
tion to and from the airports, the 
marriage license, the minister, a 
wedding dinner for two, a “lovely 
room” in the Hotel Riverside or 
Golden, breakfast the next morning, 
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and the return trip to San Francisco, 
all for $75. 

For those who wish only the 
table d’hote wedding, and do not 
spend the night in Reno, the cost is 
only $60. As it is only one and 
one-half hours by air to Reno, this 
offer makes it possible for the pros- 
pective groom to make reservations, 
put in a full day’s work at the office, 
fly to Reno, get married, make a 
night of it in the town’s noted night 
spots, and be back on the job the 
next morning. United officials state 
that the offer hts brought them 
“considerable business,” but deny 
the rumor that they will soon of- 
fer an “all-expense” trip to those 
who wish to fly to Reno for a di- 
vorce instead of a wedding. 


Washburn Renews 


F. B. Washburn Co., Brockton, 
Mass., maker of Walico Candy Bars, 
has renewed its program featuring 
talent of local children, until Sept. 4, 
1937, over station WNAC, Boston. 
Broadcast Advertising Co., Boston, 
handles the program. 


Joins Transamerican 


Amos Hubbell Cobb has joined the 
New York sales staff of Transameri- 
can Broadcasting and Television Cor- 
poration. He was formerly with 
N. W. Ayer & Son, Joseph Katz Co., 
and Blaker Advertising Co. 


< 
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Station KFRO, Longview, Tex., has 
appointed Harvey-Massengale Adver- 
tising Co., Atlanta, Ga., for its maga- 
zine advertising. Leo P. Bott, Jr., 
is account executive. James R. Curtis 
is president of KFRO. 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS’ HELPER, the 
industry's 50 year leader, help 
you. 


Check the data you need below, tear 
out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 


O A sample of “Selling Leads,” 
an every week service. 


ia Sample pages from the “Bak- 

ing Industry Blue Book.” 

Cl Copies of BAKERS’ 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


“E MAGAZINE 7 BAKERY PRACTICE »] MANAGEMENT 


In Its 50th Year 


330 South Wells Street 
Chicago 


“ y 


PRACTICAL BUILDER 


“Devoted to the Practical Problems of Building Contractors” 


... their SINGLE purpose 
To sell Building Materials! 


INDUSTRIAL PUBLICATIONS, | INC. 


Se om East Van Buren Street 


Chicago, Illinois 
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ADVERTISING AGE 


STREAMLINE ERA: 


IS REFLECTED IN 
LIONEL CATALOG 


New York, Aug. 28.—The joys and 
headaches of a manufacturer of 
realistic railroad trains in miniature 
were revealed this week as Lionel 
Corporation put its 1936 catalog and 
other literature in the hands of sales- 
men and dealers. The headache is 
that the company has been forced to 
spend huge sums for plant equip- 
ment with which to turn out trains 
which are exact models of the 
streamlined prides of big railroads. 

The joy is that these streamliners 
have made all old Lionel trains ob- 
solete, virtually creating new mar- 
kets overnight. 

As Lionel is telling its salesmen: 

“A fever of excitement has gripped 
the railroad world. Big roads such 
as the Pennsylvania, New York Cen- 
tral and Union Pacific are matching 
wits to produce new designs in 
streamlined rolling stock. It’s a race 
to get away from the orthodox ap- 
pearance of the steam engine and 


Indianapolis families are able to buy—and 
are BUYING—food, clothing, drugs, home 
furnishings. automobiles—and everything else 
that they need to maintain their high stand- 


ard of living. 


There is only one economical and completely 
effective way to tap this great source of buy- 
ing power and that is through a SINGLE 
advertising investment in the paper that four 
out of every five families in Indianapolis read 


six days every week. 


New York: Dan A. Carroll 


110 BF. 42nd St, 


Chicage: J. BF. Lutz 
1sO N. Michigan 


make the 


strange designs from the universe 
of Buck Rogers. 

“The same fever of excitement is 
sweeping through the realm of model 
railroading. What was new yester- 
day is old today. The train of the 
hour is the train most boys are 
looking for. 

“Good old Lionel must scrap tools 
and make new ones, new machines, 
new dies, new designs, new colors, 
to keep up with the madcap race. 


Working With Railroads 


“But what a story for you, Mr. 
Salesman! What an opportunity for 
your dealers to cash in! Take this 
‘Torpedo’ of the Pennsylvania, for 
example. Lionel engineers were per- 
mitted to see it first. Long before 
the Pennsylvania sent out first press 
releases, the designs were on our 
drawing boards. Result: three ac- 
curate models at three different 
price levels. 

“Look at the widespread publicity 
given to all of these new locomo- 
tives. Some of the crack stream- 
liners are actually sold out for two 
and three weeks in advance. What 
does this mean? Simply this: John- 
ny will surely receive a model train 
for Christmas similar to the one Dad 
rode in during his summer vacation.” 

Archer A. St. John, advertising 
manager, had to junk most of the 


locomotive look like the | 


color plates used in previous issues 
jof the Lionel catalog in order to 
present the new monarchs of the rail- 
road world. The new book, in the 
same vivid colors which marked 
previous issues, presents all of the 
famous streamliners of the present: 
the Commodore Vanderbilt, the 
Hiawatha, the North Shore Limitea, 


Blue Streak, and others. 

Mr. St. John is watching 
with the keenest interest. 

“Last year,” he said, “the catalog 
sold 46 per cent of those to whom it 
was sent, with an average retail ex- 
penditure of $14.” 

This year’s catalog features the 
whistle which makes it possible for 
boyish railroaders to demand a clear 
board, blow for a crossing, or emit 
any of the other numerous signals 
necessary in modern railroad trans- 
portation. 


results 


Contest Invites Ideas 


on Hotel Management 
To obtain a cross-section of opinion 
on hotels from experienced travelers, 
Needham & Grohmann, New York 
agency, will give one prize, a round 
trip to Europe and $100 in cash, for 
the best 500-word statement on hotel 
experiences. 
The contest is limited to those who 
have spent at least ten nights in a 


hotel during the year. 


Spend 


Ave. 


Retail Stores Every Day 


Indianapolis Families 


Over $300,000 in 


the Flying Yankee, the Overland, the | 


New Alexander Smith carpet turntable display designed by 
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UNION PACIFIC 
BUILDS WINTER 
SPORTS CENTER 


Idaho Resort Will Rival 
European Meccas 


Omaha, Neb., Aug. 28.—In a new 
bid for winter travel, the Union 
Pacific Railroad will create an 
elaborate cold weather sports center 
in the Sawtooth Mountain region of 
Idaho, to be ready by Christmas. 

Announcement of plans for the 
Christmas opening were made by 
William Averill Harriman, chairman 
of the board, with the new winter 
sports mecca centering on a million 
dollar lodge, now under construction. 
Vigorous promotion plans around the 
opening are being prepared. 

Primarily, the winter resort is 
planned to attract the thousands of 
Americans who make pilgrimages to 
famous European sports centers for 
winter activities. 


Called Sun Valley 


Lending a continental flavor to 
the Union Pacific resort, to be 
Known as Sun Valley, the opening 
will find on hand Count Felix 
Schaffgotsch, Austrian sportsman, as 
master of winter sports. Also at the 
resort will be Hans Hauser, Austrian 
ski champion with five assistants, 
who will conduct a skiing school on 
Dollar Mountain, opposite the lodge. 

The lodge, designed in western 
American style, will be air condi- 


tioned and boasts private sun porches 


bachelor apartments, and game and 
club rooms, with regular dancing 
parties to the tunes of Eddy Duchin’s 
band. Furniture for the lodge will 
cost $150,000. 


Plan New Sports 


Other features to be offered to 
resorters at Sun Valley will be a 
glass-enclosed swimming poo] fed by 
warm spring water—so warm, it is 
said, the water must be cooled—and 
a flood-lighted ice skating rink. 

The skiing course is being laid 
along a two-mile mountain side with 
a cable-mounted basket to hoist the 
skiers back up the mountain side. 
The basket moves about 400 feet a 
minute. 

The resort is just north of Sho- 
shone, on the direct Union Pacific 
northwest line. The new stream- 
line trains to Portland will bring 
visitors to the resort from Chicago 
in a single day. 

Announcement of the new resort 
opening follows closely the exten- 
sion by Western railroads of excur- 
sion rates to the Pacific Coast 
throughout the winter. Thus, winter 
vacationists are being given a wide 
selection in climate and natural at- 
tractions by the Western railroad 
group. 


Farm Income Is Up, 


Collisson Tells Club 


Pointing to new sales and adver- 
tising opportunities in the North- 
west created by a rising farm in- 
come this year, Charles F. Collisson, 
of The Minneapolis Tribune. ad- 
dressed the Advertising Club of 
Minneapolis. 


“A cash farm income of $410,733,- 
000 coming in at the rate of $2,245,- 
000 a day already lines the pockets 
of farmers in Minnesota, Wisconsin, 
the Dakotas and Montana this year,” 
said Mr. Collisson. “Of this, only 6 


| per cent or less than $25,000,000 came 


in igloo style for winter sun-bathing,| from the AAA.” 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
.+.ftwo monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


BOTH PAPERS 
ARE ABC 


6 N. MICHIGAN . . CHICAGO 


KEENEY PUBLISHING COMPANY 


Residential 
Air Conditioning 


SEND Wow FOR THIS” 


Enameled Signs. 


Name. 


Address 
= = = 


INFORMATIVE BOOK — 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 
Send me a copy of your free book on Porcelain 
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What one Advertising medium 


A 
a will give the most 


: INTENSIVE COVERAGE 


in the Seven Western States? 


ANSWER: 


Associated Weekly Magazine 
and Comic Sections 
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No other publication covers as large a percentage of the total 


WE Sa. Pe eee 


a SE Te a” . 


irr. aed Pra a whe . 


families in this rich trading area. In fact, the percentage of pene- 

tration enjoyed by Associated Weekly in its market is not dupli- 

cated by any other publication in avy market in the United States. O 
1,183,000 of the best families read Associated Weekly Magazine 

and Comic Sections, a coverage of 44% of all families. of | 


In Spendable Money Income per family these seven western ALL F AMILIES e % 


states rank among the top three geographical groups of the country. - 


a 


Motor car registration per thousand of population is greater than 
for any single state in the Union. 


And Associated Weekly gives to your mes- 
sage the added impression value of COLOR 


3 SAN FRANCISCO CHRONICLE e OAKLAND TRIBUNE . SACRAMENTO UNION 
LOS ANGELES TIMES . LONG BEACH PRESS-TELEGRAM 7 SAN DIEGO UNION 
PHOENIX, ARIZONA REPUBLIC * PORTLAND OREGONIAN e TACOMA LEDGER 
SEATTLE TIMES . SPOKANE SPOKESMAN-REVIEW » SALT LAKE TRIBUNE 
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a Osborn in New Office | MONT AN A Mi AINE ae Pegg Ftneng ae ae ae CONFERENCE CHIEF 
“ ” . ae / , 
Bought by Star A. C. Caborn, vice president of The | ] in releasing the second and third 

- United States Printing & Lithograph | : : 

Free Press, Ventura, Calif., has Co., has been appointed to the newly preliminary state summaries of the 
been purchased by the Ventura) cited offic opens ot ales | retail census. 

. b db created office of co-ordinator of sales | 

County weer ond wil t aon / and production for all divisions with | The summary, part of the current 
a TI ga Roy Pinkerton and) } .aqquarters in Cincinnati. Arthur | Census of American Business, 

The Free Press has been changed |¢,,°*40r, formeny sales Manse seerect Sas Jeanne Snes ite 
to a morning newspaper. West- named manager of the Western divi- — ~— - : 19 mgt 
Helliday-Mogensen Co. has been ap- | elon , last year, compared with $112,382,000 


pointed national representative. in 6,732 stores in 1933. Maine’s re- 


tail sales rose from $184,386,000 in 


Griswold with Collier | PePsodent Week Sept. 14 UJ §, Announces Sales Figures) 1142 stores in 1993 to #281,048,000 


“recognition of efforts of The in 12,694 stores in 1935. 

Walter J. Griswold, formerly with| Pepsodent Co., Chicago, to operate f 1935 Characterizing the summaries as 
The American Weekly and Chicago| under Fair Trade Laws,” the Mid- Or ithe first definite measure of the 
Herald & Examiner, has been ap-| western Conference of Pharmaceuti- + <9 states’ recovery from the depression 
pointed assistant to Barron G. Col-| cal Associations has designated Sept. Washinet =e 28 —Mon- Mr A ; iliesiadinndl 1 nie a 
lier, president of the Collier Service| 14-19 as Pepsodent Concentration —— a a 2 — wr rT. AGO penta somamgrnert ‘ Rat LNOSS UB 
Corporation, Inc. He will be in|Sales Week. The conference covers, ®4 registered a 68 per cent retail | creases compare with 4 40 per cent 
charge of national advertising, with| Iowa, Nebraska, Kansas, Missouri, #!es increase in 1935 over 1933,/ decline in retail sales in Maine be- 
headquarters in Chicago. Oklahoma and Colorado. | While Maine's retail sales rose 25) tween 1929 and 1933 and a 54 per 


Daniel Bloomfield, manager of retail 
trade board, Boston Chamber of Com- 
merce, and director of the Boston Con- 
ference on Distribution, which he 
organized in 1929. This year's meeting 

will be held Sept. 28-29. 


Montana. 

In Montana, exclusive of sales of 
liquor for which there were no cor- 
responding figures, the largest pro- 
portionate sales increase was regis- 
tered by motor vehicle dealers with 
a 147 per cent boost. 


List Large Increases 


Other large increases by kinds of 
business were: paint and wall paper 
stores, 79 per cent; filling stations, 
90 per cent; household appliances 
and radio, 76 per cent; hardware 
and farm implement, 68 per cent; re- 
tail lumber, 79 per cent; fuel and 
ice, 58 per cent, and apparel, 63 per 
cent, 

Analyzed by groups, total sales in 
> 1935 and percentages of increase 

° ; : eer ° es were: food, $37,791,000, 54 per cent; 
as ] a a : ; 

| ad 

~All 


beer and liquor, $4,831,000, no com- 
parison; general stores, $16,928,000, 
Paces ; 29 per cent; general merchandise 
| aes ee srt an ae ‘it ee group, $21,928,000, 37 per cent; ap- 


PAnenes 1: 

4 SUA ATE’ parel stores, $8,095,000, 63 per cent; 
DOT YJY’z:§Ue=ETaaéE‘ 
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- automotive group, $37,893,000, 113 
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per cent; filling stations, $12,544,000, 
90 per cent; 
Furniture-household, $4,744,000, 50 
per cent; lumber-building-hardware, 
$15,908,000, 65 per cent; eating 5 
lee | places, $7,890,000, 42 per cent; ; 
ERE’S a BIG profitable market —| drinking places, $7,379,000, no com- [7 
. ; 5 : parison; other retail stores $7,804,- te 
office, apartment, public and institutional | 000, 30 per cent, and second-hand | 


buildings throughout the country. a eee ae ae 


Maine’s Appetite Improves 


e " In Maine, exclusive again of liquor 
A recent survey of the circulation of| sales for lack of comparative figures, 


the largest increase, 61 per cent, was 
BUILDINGS AND BUILDING MANAGE- registered by eating places. Other 
MENT shows that the readers own or) i@reases were: automobile acces- 
sories stores, 53 per cent; family 
manage well over 150,000 buildings and clothing stores, 43 per cent; motor 


P P ‘ vehicle dealers, 44 per cent; farmers’ 
that practically every reader 1S actively supply stores, 41 per cent, and fuel 


engaged in the management of properties. | “7° S°ale"s: 38 Per cent 


s find it profit. 


= 1 | Just as merchant ais eget by Bg of — 
\ ie | | ‘ their 9° Enormous uantiti . Maines automotive group sales to- 
\{\ ANN \\ able pond building cons ‘ q ies of materials and taled $34,633,000, an increase of 32 
| | \\\ \J \ ngalengnn that skilfully ote ao equipment are purchased by these men)! per cent against a drop of 55 per 
\, \ have pro s and ca 
} entrance 


A A ae , | cent from 1929 to 1933. Other sales 
for remodeling and maintaining their | and percentage increases were: tood 

op 90 group, $68,382,000, 26 per cent; gen- 
buildings. eral merchandise, $21,142,000, 4 per 


tor 
odern eleva : 
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ervice! 


pression © 
create 9 
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of instances, replac- 


o improve 


i, In hundreds sesaee equipment cent; bese astray eae Red per 
i ev ° is ‘ent; filling stations, : 000, 53 
"i ing ob stim Tyler Elevator Entrances The advertising pages of BUILDINGS AND (or ii."e atoms: § : 
| \ with modern Tyler d the draw- per cent; 


and Cars hos § 
ing power of th 


quickly Ppoys fo 


BUILDING MANAGEMENT will carry your Furniture-household, $7,897,000, 8 
per cent; eating places, $9,323,000, 
message to the very heart of the buying |! per cent; drug stores, $7,643,000, 


| | \ \ | ' » ar Pe eae ee sete one, 
= ong i i WWdi > 12 per cent; farmers’ supply, $9,594, 
C | | — power of this big building field. 000, 41 per cent, and other stores, 
| “LE no $15,222,000, 33 per cent. Lumber- 
| _ * nanny, Cleve . 
The W.>- Tyler Comp 


building-hardware sales of $10,034.,- 
Send for the complete story about BUILD-. }0 were the same as in 1933 and the 


INGS AND BUILDING MANAGEMENT and only drop was registered by the gen- 


eral stores group, down 6 per cent 
the field it covers. |from the 1933 figure to $11,113,000 
in 1935. 

Employment increases of 11 per 
cent in Maine and 34 per cent in 
| Montana and payroll increases of 17 
| per cent and 57 per cent respectively 
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BUILDINGS AND BUILDING MANAGEMENT . | 


Morgan with Criterion 


139 N. CLARK ST. MEMBER 60 EAST 42nd ST. Gil E. Morgan, formerly with Out- 


door Advertising Agency of America. 


CHICAGO A. B. C. A. B. P. NEW YORK has joined the Chicago office of Cri- 


terion Advertising Co., Ine. 
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Death from a 
Spanish church 
steeple 


The chorus of a 
New York night club 


WAR...SEX... 


CATASTROPHE or POLITICS? 


If we could place a gadget, not unlike the arm-pad used in detecting 
high blood-pressure upon the collective arm of the reading public— 


And then lay before its gaze the subjects oyt of the news— 

How would we find it register? 

What subjects would cause the needle in its gauge to tilt skyward 
toward that zenith of reader interest which is the Ultima Thule of all 
publishing ? 

A great newspaper editor, in his daily column, said recently: 


“Whether they like it or not, all editors and reporters must be inter- 
ested in CRIME, because THE PUBLIC is interested in it to such an 
extent that it becomes to the news of the day what steel reinforce- 
ment is to concrete construction.” 


Then, is Crime first upon the list of items that tilt the gauge of 
reader interest to its zenith? 


Or is it WAR, SEX, CATASTROPHE or POLITICS? 


The front page of any daily newspaper contains the current values of 
the news and common denominators of all reader interest. There, in 
black and white, we see it—in the order named. Oh, and one other thing! 
Money. Don’t forget about Money. 


Candidate Lemke warms up 
over the microphone 


|] The Red Cross 
brings aid to 
Sood victims 


Yet, taking these facts for granted, what principles shall we say lie 
back of them that make up the anatomy of this so-called reader interest ? 

Why does an actual war in the Balkans move the needle but slightly, 
whereas the mere threat of a war which might involve us tilts it straight 
to its apogee? 

Brother, the answer is a simple one: our reader interest response to the 
printed word is in direct ratio to the degree in which it affects our- 
selves. 

News? 


It’s only news when, out of the sympathetic reaction of our minds 
we respond to tales of lust, horror and bloodshed, to the cataclysms of 
nature and of man’s inventions, or the imminent success or failure of 
some statesman whom we like or dislike. 

These, and the factors that affect our own economic welfare! 

So, there is the stuff of which reader interest is made — whether 
we like it, as the Great Editor said, or not. 

And that is why in the pages of Metropolitan Rotogravure Picture 
Sections, the reader finds his reader interest double distilled. The needle 


in the gauge tilts skyward because its pages, so varied in their scope, 
reflect—himself. 


EUROPE... Will They Die With Their Boots On? A Quartette of 
Presentday Dictators. 


AMERICA... The Privilege of Being a Woman. By Fannie Hurst. What 
Woman Won't Pause To Read It? 


SERVICE... If You Can't Sleep—Try This! A Pictorial Series of New 
Sleep-Producing Postures. 


=_— 


A Glance at Some of Our Recent Pictorial Features Will Explain What We Mean: 


PERSONALITIES IN THE NEWS... She Went to College At 54! 


And since then, four other women have enrolled, too. 


SCIENCE OF THE DAY... Underneath The Sidewalks of New 
York. The Strange World of Pipes and Tunnels a People Walk Over. 
But, again, why enumerate? It only scratches the surface of the good 
things—the stories told in pictures—that are to be found each week in 
the Metropolitan Rotogravure Picture Sections. 


READER INTEREST? WHY, IT’S METROPOLITAN’S MIDDLE NAME! 


Metropolitan 


@ Baltimore SUN-Boston GLOBE -Buffalo TIMES ~Philadelphia INQUIRER 
PRESS | METROPOLITAN 


Chicago TRIBUNE- Defrost NEWS ~New York NEWS—-Fittsbu, 


Cleveland PLAIN DEALER-S¢ Louis GLOBE-DEMOCRAT- ington STAR 


cek 


eAdditional or alternate papers y 


e Boston HERALD-Buffa/o COURIER-EXPRESS 
Detroit FREE PRESS-New York HERALD TRIBUNE 


SUNDAY St Louis POST-DISPATCH —Washington POST 


NEWSPAPERS, inc. 
NEW YORK - CHICAGO 


THE LARGEST CIRCULATION IN THE WORLD OF ANY SINGLE 


MEDIUM OR ANY GROUP— FROM 6% 


TO MORE THAN 8 MILLION 
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Office Equipment Opportunities 


News stories in recent issues of 
ADVERTISING AGE have called atten- 
tion to the increasing activity of 
manufacturers of office machinery 
and equipment in merchandising and 
advertising new and improved prod- 
ucts. The opportunity for successful 
effort along this line seems to be so 
evident as to justify the belief that 
many others in the office equipment 
field will take advantage of the situa- 
tion. 

It is hard to realize that only a 
couple of generations ago all letters 
were written by hand, that the book- 
keeper toiled until midnight adding 
interminable columns of figures, and 
that record-keeping in business was 
in its most primitive stage. Modern 
office equipment has changed the 
whole conception of what a business 
man should know about his business, 
and today executives are agreed that 
accurate records, subject to quick 
tabulation and interpretation, are in- 
dispensable to successful and aggres- 
sive management. 

During the depression offices suf- 
fered from obsolescence just as much 
as manufacturing plants. Makers of 
machinery and other capital goods 
used in production have been run- 
ning at capacity, taking care of or- 
ders which have piled up because of 
the necessity of replacing equipment 


which became obsolete several years 
ago but continued in use because of | 


. | 
unfavorable conditions. The same} 


~~ — 


| present at present would 


situation should prevail in the office 
equipment field, because conditions 
have been almost exactly parallel. 
We believe that most office equip- 
ment makers have been working to 
improve their products and make 
their machines and other devices 
more efficient and useful. Their en- 
gineers and designers have certainly 
not been asleep during the past six 
or eight years, a period employed 
by most manufacturers for intensive 
research, the results of which are 
now being placed before the public 
in the form of new and more attrac- 
tive products. But as far as the busi- 
ness equipment field is concerned, 
little has been said to convince busi- 
ness men that they are losing money 
because of failure to use the better 
machines that manufacturers in this 
field are now prepared to offer. 
Business needs the improved equip- 
ment which should now be available. 
But business will not put it to work 
until executives are convinced that 
it will pay them to do so, They are 
spending hundreds of thousands of 
dollars, and in some cases millions, 
to improve their production facili- 
ties. Equally extensive re-equipment 
of offices would pay in better control 
of production, sales and finance. 
The advertising story which the 
business equipment makers could 
be sensa- 
tional and compelling. 
nity seems too good to disregard. 


~~. 


5 Cents a Copy, $1 a Year 
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—Chicago Journal of Commerce 


Voice of the Advertiser 


Speaking of Cats— — "SNOWY" AT WORK 

To the Editor: “Herman the Er- | 
mine,” the white alley cat with the| 
black spots owned by the writer, 
understands every word spoken to 
him. He has been credited with 
superhuman intelligence by some of 
the smartest advertising men in the 
country. 

Say, “What does Sanka do?” and 
he closes both eyes. Say, “Cigarettes 
aid digestion” and he closes the right 
eye. Say, “Keep cool with Calvert” 
and he closes the left eye. When 
you mention ‘adolescent skin’ he 
leaves the room. 

But the words “Rudy Vallee’ make | 
him dash out of the house, to be 
gone far into the night. 


WILLIAM O'NEIL, 
New York. 


1 don want any 


Baur iknow 


nor oy nature tO pusyfoot in buying sheets 
mae Rate atrer afew washsogs 
ij 


I cas 

of oy mune Lives I 
Make sure of full value tor ye 

Ask your Lavorite 


UTICA Sheets 


The 


aod 


qiaticy mw 


LabOmatonr 
CHECKED AND 


7 F 


Sew 


7, 
i 


7 hh c fa 


ACE) “hal 


Portrait of the kitten which works for 
Utica & Mohawk Cotton Mills. 


‘ os lie 
Takes Pen in Hand it 
To the Editor: Me-o-ow! Pssst! 
I'm Silky, the Corticelli cat. 

I’m getting damned tired of these 
upstarts like Chessie, the 
shameless young hussy who had kit- 
tens the other day on the C. & O., 
and Snowy, who brags about being 
head laundress for Utica & Mohawk 
Cotton Mills. 


" | 
with a bunch of the girls. Mother | 
has just bought a new washing ma- 
chine—the one she has had her eye 
on for so long.” 

There is nothing illogical in the 
activities of Sis and Mother. 


that a hammock is now as obsolete 
as a palm-leaf fan. 

“Shinola may be able to put ham- 
mocks back on front porches, but the 
chances are that 1936 lovers will con. 
tinue to show a preference for parked 
automobiles.” 

Certainly no adman wrote that be- 
cause an adman would recognize that 
we were using a hammock as a pic- 
torial device to focus attention on 
two pair of feet in a romantic sum. 
mery pose, where if an ordinary 
cleaner was used, the white would 


| rub off. The biggest talking point 


for New Shinola is: “Guaranteed not 
to rub off.” 

“A hammock is now as obsolete 
as a palm-leaf fan,” says your writer. 

“Hammock sales are 35 per cent 
ahead of last summer. We had about 
decided that sitting in a hammock is 
a lost art, but the hobby seems to 
be coming back,” the hammock buyer 
of Macy’s tells us. 


W. E. PacMer, 
Batten, Barton, Durstine & 
Osborn, New York. 
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Problem 


To the Editor: We have a prob- 
lem up with one of our clients re- 
garding interpretation of the recent 
Patman Bill which covers discrim- 
inatory types of advertising arrange- 
ments between manufacturer and 
dealer. 

Specifically, the problem is whether 
or not a manufacturer can co-operate 


_. 


| with a dealer in his newspaper ad- 


vertising on a fifty-fifty basis in one 
town and not offer the same proposi- 
tion to a dealer in another town. 


Ropert A. MuRRAY, 


Geer-Murray Co., Oshkosh, Wis. 

Editor’s note: In its latest com- 
munique, the Federal Trade Commis- 
sion points out that the Robinson- 
Patman Act was designed to insure 
equal terms to dealers who compete 
with each other. 
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Mears’ Definition 


To the Editor: Here is a merchan- 
dising definition that I have used in 
the Cleveland Advertising School for 
17 years and it works out pretty well. 
If we will only keep in mind two 
factors (1— Merchandise; 2— Ulti- 
mate consumers of that merchan- 
dise) and then remember that the 
whole thing is movement (a two-way 
movement) we can't go very far 
wrong. 

Anything that moves merchandise 
toward the consumer is merchandis- 
ing. Anything that moves the con- 
sumer toward the merchandise is 
advertising. 


7 F 


CHARLES W. MEARS, 
Dean, Cleveland Adver- 
tising School. 
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Question 

To the Editor: How can a new- 
comer in the advertising field get a 
job? The demand seems to be for 
How 


Department of Commerce! 
Expands 


A survey of Department of Com-), erly information on foreign trade had 
merce activities, reported in this is- | been the principal activity. When! 
sue of ADVERTISING AGE, shows that} Mr. Hoover became president, this 
the Department is expanding its fa-| policy was of course continued. 
cilities and personnel to give in- With the advent of the Roosevelt 
creased service to business men at| administration, the activities of the 
home and abroad. We believe that | Department severely reduced. 
the work which the Department is| Now they are again being brought 
doing is so valuable that this change | back to a pre-depression level as to 
of policy, looking to broader service| program and personnel. The need 
of business in all departments,| for the service which the Depart- 
should be taken note of. ment can give is so evident, and the 
opportunity for providing basic in- 
formation which it beyond the 
scope of individual business to ob- 
tain is so clear, that business men 
should make it evident that they ap- 
prove the increased work which is | 
now being done. 

The Department of Commerce 
represents an indispensable aid of 
business whose service, under a 
broad program of development, 
should become increasingly valuable. 


were 


The Department of Commerce had 
its greatest growth under Herbert 
Hoover. During the eight years that 
he served as Secretary of Commerce, 
the policy of providing basic statis- 
tical information on business activi- 
ties, over a much wider area than 
formerly undertaken, was set up. The 
work of the Bureau of Foreign and 
Domestic Commerce was. widened, 
and more was done in the field of 
domestic commerce, whereas 


is 


form- 


| feet high! 


| of ADVERTISING AGF, 


Why, I had my own electric sign, 


| the largest in the world, right up in 


the big time, at the head of Times 
Square on Broadway, and played to 


| millions every week before either of 
| these 


kitty-cats were born! My 
spool-rolling stunt had top billing for 
years, and the smallest sign-letters 
permitted by my contract were four 
In my day as a star, kids 
like Chessie and Snowy couldn't 
even make the back row at Minsky’s. 


As for my national and interna- 


tional advertising 
huh! 
in 


schedules ‘ 
Chessie and Snowy are still 
the five-a-day compared to 


tation, the amateurs! 


SILKY. 
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Sis and Mother 


Know Their Stuff 


In a recent issue | 
L. J. Zorn, man.- | 
re- 
that he treated himself to a 
|} good laugh when he read 


To the Editor: 


aging editor 


ports 


of the Economist, 


bank advertising: “Sis 


enough 


me. 
Tell ’em for me to go and get a repu- 


in some | 
has almost 


to go to Bermuda this fall 


With- experienced help. can I get 
out resorting to any comparisons be-| that experience if I am not given a 
tween home washing and commercial | chance? 
laundry costs, I think it should be| What will happen to the advertis. 
enough to point out to Mr. Zorn that | jing field after experienced men have 
trips to Bermuda fall far outside the | passed on, if young blood is not added 
luxury class and that, inasmuch as/! eontinually? 
more than 10,300,000 homes have 
washing machines, it should be, 
obvious, anyway that many of these | 
are by no means in the low income | 
classes. 
Mr. Zorn may be interested to | . 
learn that his editorial colleague, Mr. | Embryo Copywriter 
Conde Nast, owns a household wash- Wants a Foothold 
ing machine. I am surprised that To the Editor: I would appreciate 
an economist’s horizon is limited by any information which would help 
the Manhattan penthouses. |me get a start in advertising. 
WILLIAM SHAw, I am 19 years old and recently 
Chicago. graduated from high school. One of 
my subjects was selling through the 
mail. After becoming acquainted with 
4 young man in the employ of Young’ 
& Rubicam, I became deeply inter 
ested in advertising and am anxious 
to learn the profession. 
I am particularly anxious to write 
copy. 


JOSEPH FEIN, 
7020 N. 20th St., Philadelphia. 
v 
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Shoes Stay White 


in Romantic Pose 
To the Editor: On Page 1 of your. 
| July 27 issue you say in “Rough 
Proofs”: 

“Shinola shows a loving couple 
snugly ensconced in an old-fashioned CHARLES SUTERA, 
‘hammock. The adman, moved no 709 Monroe Place, Wes! 
doubt by tender memories, forgot New York, N. J. 


| 
| 
| 
| 
| 
| 
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» | To “4.-day printing” and other exclusive publishing features, Farm 
a Journal will add four color comics, beginning with the December issue. 
nd 
ad Prepared specially for Farm Journal by King Features Syndicate, 
ad- 
7 and employing nationally famous cartoonists whose characters have 
entertained millions, these comics will be an integral part of Farm 
< Journal, printed on fine magazine stock in full color. 
ete 
Comics in a farm publication are a particularly logical innovation. 
A check-up among Farm Journal readers shows nearly 100% interest 
. in this feature ... yet only 6% of the immense circulation of the 
for 
ve leading newspaper comic groups is in towns of 1000 or less. 
1ti- Fi 
the , 
‘tar fy By adding this new entertainment, Farm Journal provides a wider Se 
as family interest which will be reflected in a still greater response 
is ff for all advertisers. 
(A limited number of color continuity advertising pages will 
be available in conjunction with this new editorial feature.) 
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35 PLACEMENT jim ee cee =O ADVERTISE 
OF BEAUTY COPY. ANCIENT ARTS 


Chicago, Aug. 27.—J. Walte r| aoe ce were _ oul 
aide ' : oldest organize cience e 
Thompson Company, Inc., led adver- ras nanan 3 =e on cane . 
tising agencies in placement of ad- | ie unalaas Mites aot pouiee ae 
vertising for beauty preparations os Sakant Gide of thane Ghandaanll 
and toilet goods in 1935 in maga- | uicas ae day emma aa 
zines, national farm papers, and on 


yg 
a 
, 


radio, neon tube and high-speed 
pe two major radio networks, a study | printing press, according to 8. King 
by National Advertising Records | Wong and Chan Tin Yut, officials @ 

shows. | 


the Chinese Herb Institute, meeting 
last week at 748 Sacramento Street, 


The beauty preparations - toilet 
goods study is the second of a 


et in the heart of San Francisco's 
ee A series. The a sr | Chinatown. 

ee cosmetics, dentifrices, perfumes, Over 200 Orientals engaged in the 
Ree soaps, and toilet goods. | Unusual Budweiser poster created by D'Arcy Advertising Co., and produced by Strobridge Lithographing susbnann af Ghetsiiniins enh menue 
Fo J. Walter Thom pson Company 


wT ing Chinese herbs attended this 


spent $3,186,053 for eight accounts sesheecmemmnonssc-niiaenessiniainesommmaacins te eaeatine ahi, Came tee the ia 
# eae nla g tigen counts. Of this sum, $1,021,758 went | zines for beauty preparations was J.| cies, placing from $1,000 to $5,000|L. T. Foon of the Chinese Consu] 
eR. = —o * esi da ne " ame to magazines and $1,233,854 to radio,| Walter Thompson Company, spend-| each in the magazines for accounts General's office representing the 
cn ngs, 482.658 was devoted to Benton & Bowles, Inc., was fourth,|ing $2,432,558. Blackman Advertis-|in the beauty - preparations - toilet ragga ppregprecenn The ae 
magazine space, $36,560 to national| spending $2,015,716 for one account. ing, Inc., led in placement of na- goods classification, Bang? ag ea w-scagsconl etl 
farm papers, and $716,935 to radio.| This sum was divided between| tional farm paper advertising, with magazine space totaling $ 85 _ : Pp y - - we . be 
magazines, $1,044,663, and _ radio, | $74,814. Lord & Thomas was first tional farm paper space costing $1,-| tion o inese, largely e ucate n 
$971,053. Fifth place was taken by|in agency purchase of radio time, 347, and radio time totaling $338,226.| Western countries and sadly con- 


Other Leading Agencies 


‘ ‘ ie ; 999 ——____— taminated by the jazz, gin and ciga- 
Pedlar & Ryan, Inc., was second, | Stack - Goble Advertising Agency, with $1,233,854. | a a " R rettes of Western civilization, might 
spending $2,262,604 for four ac-| which placed advertising totaling Ninety-two agencies bought maga- | Vogue Raises ates , 


counts, of which magazines secured | $1,595,553 for two accounts. Of this| zine space costing $15,416,912, na- Vogue, New York, has increased its = Langer apes — pclae es 
$1,484,458 and radio, $778,146. Third| sum, $494,555 was spent in maga-|tional farm paper space costing | national page rate from $1,680 to | Of ‘He ase-o sdom o r elders, 


place was taken by Lord & Thomas,| zines, and $1,100,998 for radio. $208,189, and radio time costing $8,-| $1,880, based on an average net paid in the relief of all human ailments 
with $2,255,612 spent for seven ac- The largest agency user of maga-!| 473,494. In addition, forty-one agen-| circulation of 160,000. by the use of various and sundry 


herbs. 


A Spirited Opening 
The meeting of the Institute was 


opened in the customary Chinese 
° manner, with an hour-long bombard- 
OS OS ae ° — ment of firecrackers, which com- 


pletely routed all the evil spirits and 
7s malicious devils lurking in the nar- 
Hence, Vac-Cup-Bac ULas specified . . . for row streets of Chinatown, and as- 
sured a happy and successful out- 

faithful reproduction . . . for full efkec- come of the deliberations. 
Discussions then centered on the 
timeness throughout the posting period. a : most effective advertising methods 
am which could be used to accomplish 
. the Institute’s purposes. It was de- 
cided that an educational advertising 
campaign should be carried out by 
the Institute. A committee was ap- 
pointed to work out details, and to 
find an advertising agency of wide 
experience, whose copy slants will 
effect a happy compromise between 
Oriental and New World psychology, 
and whose copy will be equally per- 
suasive in English and in the seven 
provincial dialects used by the ma- 


jor groups of Chinese in the United 
States. 


Agency Shifts Its 
Personnel on Accounts 


George Davis, who has been han- 
dling creative and sales promotion 
work for MacManus, John & Adams, 
Inc., Detroit, has been made execu- 
tive of the agency’s Cadillac-LaSalle 
account, working directly under 
James R. Adams. Mr. Davis’ place 
is being taken by Edward Taylor, 
formerly with D. P. Brother & Co., 
* and prior to that, with Campbell- 
aa Ewald Co. 

a eee rig ag ta — | | __Robert M. Ross, formerly automo- 
graphing Division, The United States " bi ” ihe Si bile editor of the Detroit Times, has 
Printing and Lithograph Company = i joined the agency’s publicity staff on 


& : F . an ‘ Cadillac-LaSalle. John Kimball, who 
Prideful creative art; faithful, painstaking reproduction; con- has been with the Pontiac group, 
scientiously supervised display service - - - - the very nature of 


goes into the Cadillac-LaSalle staff 


he the agency in charge of produc 
this ‘advertiser's’ message guaranteed the provision of all three of Ya) WN. g m — 
these assurances of effectiveness. ew etvice . 
Agency Reorganized as 
uartantee: 
Wortman, Barton & Co. 
It might be said, therefore, that the choice of VAC-CUP-BAC Weetann. Hrewn bf. ten Ge 
Poster Paper was automatic. Broad masses of solid color make The diamond-shaped Vacuum have reorganized - Vortnas, 
i ‘ . : a ton & Co., 381 Fourth Avenue. . Be 
VAC-CUP-BAC’S uniform whiteness an important adjunct. Added 2 oe Westman has been named president; 
i ‘ * . i i i i n Charles W. Barton, vice-president; 
to pene _ niatd ane Ss sent to curling, wrinkling and “WAC-CUP-BAC” greater stick- cot A wee sig eS ae 
buckling simplified the lithographers job. ing qualities and smoother ap- ward Linn, secretary. 
pearance during the entire life Mr. Barton comes from Charles W. 
of the poster. Barton & Co., publishers representa- 
AC CUP BAC Then, this three-fold guarantee of effectiveness was made tive, which will be — ae 
. . new management. Jalter Dougla' 
complete by VAC-CUP-BAC’S increased 'sticking ‘qualities, a new , . 


has joined the new agency as mer 
chandising counsellor and account 
executive. Mr. Linn heads the space 
buying department, and William 
Bernstein is art director and pro 
duction manager. 


*% Generous samples of Vac-Cup-Bac 
can be had by addressing the Westvaco 
operators in 44 states. office nearest you. 


service guarantee which has been tested and approved by plant 


: : ” 
Steinman to “Times 
Al Steinman has been appointed 


Ba WE ST VIRGINIA PULP AND PAPER COMPANY = advertising director of the Humboldt 


230 Park Avenue, New York, N. Y. 35 East Wacker Drive, Chicago, Ill. Times, Eureka, Calif. He formerly 
| had the same position on the Jndez- 
' Journal, Salinas, Calif. 


Public Ledger Building, Philadelphia, Pa. * §03 Market Street, San Francisco. Calif. 
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User its American debut, last June, the super-liner 
Normandie inaugurated a new era in transatlantic travel. 
With the Lincoin-Zepuyr, a new kind of car, there 
begins a new era in travel by road. It, too, sets fresh 
standards of luxury, modernity, safety. Its advanced 

- streamlining, its engine, its unique construction place it 

years ahead of its time! 


This car sets the pattern for the future in design. The 
LincoLn-ZepPuyr is authentically streamlined. Its grace- 
ful contours flow rhythmically from prow to stern, from 
side to side. Beneath them is a rigid framework of steel ; 
body and frame are one, welded together. This structure, 
great in strength, provides great safety. 


It sets the pattern for the future in performance. Its 
V-type, 110-horsepower engine has 12 cylinders. So 
efficient is it, so light in weight, for all its size, is the car 
it powers, that owners report 14 to 18 miles per gallon 
of gas! 

It sets the pattern for the future in comfort and luxury! 
Seats are like divans. Six people ride cradled “amid- 
ships.” Soft transverse springs absorb the “ups-and- 
downs” of travel. There is plenty of head room, foot 
room, elbow room! 


It sets the pattern, finally, in value. This car is Lincoln- 
designed, Lincoln-built. In it are the resources of a great 
industrial organization —the experience and skill of 
Lincoln engineers— precision methods that operate 
within a few thousandths of an inch, These, mingling, 
combine to create a new value at medium price. 


The praises of owners for this new car are hearty and 
generous. You can quickly discover why, on roads of 
your own choosing! The Lincoln Motor Company, build- 
ers of Lincoln and Lincoln- Zephyr motor cars. 


V..12 engine- 110 horsepower. Wheelbase 122 inches. Springbase 133 
inches, High power-to-weight ratio. Room for six passengers and luggage. 
Eight colors. Safety Glass throughout. Two sedan body types. Owners 
report 14 to 18 miles per gallon of gas. Convenient terms through your 
dealer on Universal Credit Company 14% per month Finance Plans. 


STANDARD OF VALUE AT MEDIUM PRICE 
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It is no uncommon experience for newspaper publishers to 
get letters from enthusiastic manufacturers about rotogra- 
vure. Such letters are significant—but far more significant 
are the number of advertisers who, like the Ford Motor 
Company, once having used rotogravure —continue to em- 
ploy it consistently. 

The reasons must be apparent to anyone who gives 
rotogravure intelligent consideration: (1) The circulation of 


rotogravure is concentrated where good dealers and mass 


Lincoln-Zephyr advertisement by N. W. Ayer & Son, Inc. 


buying power are concentrated. Therefore, the effect of 
rotogravure is immediate. (2) Its reader interest is, as the 
Gallup Research Bureau has proved, 3% times greater 
than that of black and white. Consequently rotogravure 
assures more careful reading of sales messages. (3) Its beauty 
of reproduction makes advertising more convincing, hence, 
more effective. Total these three facts, and you have three 
sound reasons why it pays so many advertisers and why it 


will pay you to use rotogravure. 
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3674 SCHAEFER ROAD 
DEARBORN. MICH 


July 20, 1936 
Kimberly-Clark Corporation 
8 South Michigan Avenue 
Chicago, Illinois 


Gentlemen: 


Our decision to make rotogravure a 
prominent feature of the 1936 advertising campaign 
for Lincoln-Zephyr motor cars, was largely the re- 
sult of our successful experience with rotogravure 


in advertising the Lincoln car several years ago. 


FAVORABLE PUBLIC RESPONSE 


The reaction of both the public and our 
dealers to that Lincoln campaign was so favorable 
that we were glad to take advantage of rotogravure 
to bring the Lincoln-Zephyr to the attention of 


newspaper readers in metropolitan centers. 


Yours very truly, 
FORD MOTOR COMPANY 


OVO Far,tker.— 


A. R. Barbier 
General Sales Department 
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YOU CAN DO IT BETTER WITHA SHARDENER/ 


YOU CAN DO IT BETTER WITH 


| ROTUGRAVURE © 


@ Not only in newspaper sections, but in 


broadsides, or mailing pieces, rotogravure 
possesses the power to create reader in- 
terest. And in all these forms, rotogravure 
advertising is economical. For there is a 
Kimberly-Clark paper made specifically for 
each rotogravure use. These papers are 


low enough in price to permit wholesale dis- 


tribution, high enough in quality to insure 
the most satisfying results. 

Plan to put your next direct mail series 
™ and your next newspaper campaign in ro- 


togravure. If any questions arise about the 


most effective ways of employing it, put 
them up to Kimberly-Clark’s advertising 
department at 8 South Michigan Avenue, 
Chicago, Illinois. 


Established 1872 * Neenah, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 
122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Street 
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U.S. COMMERCE 
DEPARTMENT IN 
BIG COMEBACK 


Personnel, Budget, Expanded 
After Early Pruning 


Washington, D. C., Aug. 27.—The 
Department of Commerce, which is 
dedicated to the aid of American 
pusiness, is staging a healthy come- 
pack after being shorn by the admin- 
istrative pruning hatchet in 1933-34, 
it was disclosed today. 

Department personnel has been 
boosted over pre-depression figures, 
H. R. Stutsman, executive of the 
secretary’s office, told ADVERTISING 
Ace. The number of employes to- 
day is 16,787, which is not only 15 
per cent above the 1935 figure of 
14,680, but slightly above the 16,744 
employed in the boom year of 1929. 

N. H. Engle, acting director of the 
Bureau of Foreign and Domestic 
Commerce, which provides direct 
support for marketers, also reported 
a handsome increase in personnel. 


Personne! Boosted 20% 


While still considerably below the 
1,715 employes in the bureau in 1929, 
the personnel of the bureau has been 
increased almost 20 per cent in the 
last two years to 1,150, he disclosed. 

Sharp curtailment of the depart- 
ment’s activities followed inaugura- 
tion of the Roosevelt regime in 
March of 1933. The current figures 
denote a definite swing back to in- 
tensive operations in the fields cov- 
ered by the department, an about- 
face in policy attributed largely to 
improving general business condi- 
tions and need for more adequate 
service. 

Prefacing the slash in departmen- 
tal operations, Secretary of Com- 
merce, Daniel C. Roper, said in No- 
vember, 1933: 

“The daily increasing deficit of the 
Federal Treasury and the mandate 
of the people for a reduction in the 
cost of government dictated that im- 
mediate attention be directed to a 
drastic reduction in the ordinary 
expenditures of this department.” 


Hits Special Surveys 


Hitting prior activities of the 
highly important Bureau of Foreign 
and Domestic Commerce, his report 
also criticized “special surveys and 
investigations that have been often 
beneficial only to particular indus- 
tries.” 

Virtually all surveys were aban- 
doned, and 21 out of 53 foreign of- 
fices of the Bureau were closed, 
while staffs of the remainder were 
reduced in many cases. Ten district 
offices of the Bureau in this country 
were also closed. 

Following this action, 
Roper commented: 

“Relieved of the necessity for act- 
ing in a capacity somewhat analog- 
ous to that of salesmen for American 
products abroad, foreign representa- 
tives of the Department of Com- 
merce will now be able to concen- 
trate on their primary function of 
providing the Bureau of Foreign and 
Domestic Commerce, for the benefit 
of American business as a_ whole, 
with complete and_ intelligently 
analyzed information concerning sig- 
nificant economic, financial and com- 
mercial developments in foreign 
countries.” 

The extent of the curtailment, 
however. became most evident in 
19384. While the number of workers 
in the Bureau reached a peak of 
1.902 in 1932. the 1933 renort showed 
a drop to 1,700. and in 1934 person- 
nel was slashed to 970. 


Starts Climb Back 


A veering back to more intensive 
activity was noted last year when 
the versonnel of the bureau re- 
bounded to 1,052 and this year was 
increased approximately 10 per cent 
to 1,150. 

Department of Commerce expendi- 
tures followed much the same curve 


Secretary 


HEXAGONAL PACKAGES FOR ‘CONVENIENCE 


New idea advanced by Flamm Brothers, 


Bridgeport, Conn. The individual pack- 


ages and an assortment of one dozen, in this instance containing beer, are shown. 


with a low of $34,767,990 two years 
ago, compared with $46,772,078 in 
1933, $54,987,434 in 1932, and $66,173,- 
008 in 1931. The 1934 budget, how- 
ever, was augmented by $15,016,100 
for NRA administrative functions. 

General departmental employment 
dropped from 23,680 in 1931, to 14,- 
884 in 1934. 

With the department’s employ- 
ment currently up to 16,787, Mr. 
Engle reported that the budget for 
the Bureau of Foreign and Domestic 
Commerce for the current year has 
been increased almost 20 per cent 
over 1935. 

Budget Is $2,907,970 

The current budget is $2,907,970 
against $2,394,907 last year. The de- 
partment is spending $503,300 on 
“export industries” compared with 
$475,000 last year, 
promoting commerce in Europe and 
Latin America against $438,300 last 
year. 

The “domestic commerce” 
has been increased from $185,000 
last year to $224,800. Indicative of 
the expansion of research and trade 
survey activities of the department 
also is the increase in printing and 
binding expenses from $95,000 to 
$127,275. 


New ‘Just Out’ 
Plan Tendered 


to Magazines 


Cleveland, O., Aug. 28.—News- 
paper copy and point-of-sale posters 
announcing magazines just issued, 
with their leading features, are pro- 


budget 


vided by a syndicated plan being 
offered .to magazine publishers by 
Associated Media Service. The ad- 


vertising will be placed by Richarda- 
son-Oswald, Inc., Cleveland adver- 
tising agency. 

The fifty largest cities will be used 
for this promotion, according to 
present plans. New books may be 
included in the picture in the same 
way. 

W. E. Richardson, president of the 
agency, argues that individual mag- 
azine promotion, as now handled, is 
inadequate, and that with the multi- 
plicity of magazines and dates of 
issuance, many newsstand buyers are 
unable to keep track of schedules. 
Likewise, they are uninformed of 
new features or special articles 
which might cause them to buy any 
given magazine. 

Associated Media Service, affiliate 
of the agency, is conducting a survey 
to determine reading and buying 
habits of the public as related to 
magazines and books. 


Luxor in Newspapers 


Luxor, Ltd., Chicago, 
national campaign in 77 newspapers 
to promote its special formula cream. 
The product’s “reverse emulsion” 
property is being featured. 


Alka-Seltzer in Europe 


Walter A. Wade of Wade Advertis- 
ing Agency, Chicago, sailed for Lon- 
don Aug. 26 to start sales and adver- 
tising campaigns in European coun- 
tries for Alka-Seltzer. 


and $586,750 for | 


is using a| 


Gotham Gets Aisles 


The New York & New England 
Apple Institute, Inc., Springfield, 
Mass., has appointed Gotham Adver- 
tising Co., New York, for a fall cam- 
paign. 


Retailers’ Use 
of Rotogravure 
Features July 


Chicago, Aug. 27.—Newspaper roto- 
gravure advertising gained 144,308 
lines in July, for a gain of 36.9 per 
cent over July, 1935, according to 
lineage figures compiled by the Kim- 
berly-Clark Corporation. 

Local rotogravure' lineage _in- 
creased from 158,750 in July, 1935, to 
250,211 last month, for a gain of 57.6 
per cent. National rotogravure 
amounted to 232,275 lines in July, 
1935, and 285,122 in July, 1936, for 
an increase of 22.76 per cent. 

The total lineage of 535,333 for 
July, 1936, compares with 391,025 for 
a year ago. The later figure is di- 
vided between monotone, 501,593 
lines, and color roto, 33,740. 


Ale in Half-Gallons 


Pilser Ale, manufactured by Pilser 
Brewing Co., New York, will be 
packaged in half gallon bottles, Al- 
bert E. Greenfield, advertising man- 
ager, announced. The half gallon 
draught beer package was tested in 
a campaign in Westchester and Long 
Island newspapers. 


Patman Bill 
to Be Debated 
by Publishers 


New York, Aug. 27.—Publishers, 
too, will be affected by the Robinson- 
Patman anti-discrimination law, in 
the opinion of the National Pub- 
lishers Association. The program for 
the annual meeting at Whiteface Inn, 
Lake Placid, N. Y., Sept. 15-16, will 
include a round table discussion fol- 
lowing an address on this subject by 
William I. Denning. 

The business session will be held 
Tuesday morning, after which the 
hard-working publishers will be con- 
fronted with a day and a half of golf, 
tennis and horse shoe pitching. An- 
nouncement of winners, with presen- 
tation of suitable trophies, will take 
place at dinner Wednesday. 


Warner Speaks Tuesday 

William B. Warner, McCall Cor- 
poration, president of the N. P. - 
will make his annual address Tues- 
day morning. Also on the agenda 
is a report by Lee W. Maxwell, 
Crowell Publishing Co., and first 
vice-president of the association, as 
chairman of the committee on adver- 
tising legislation. 


| ARTISTS ®* 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


workmen 


All Departments 


Printing 


‘gees e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS °®* 
PLANNING ® 


ENGRAVERS 


OUR SERVICES 
TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 


(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 


(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 


(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 


(Planning, copywriting, design- 
ing, photographing and artwork) 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from ail parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


—— 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


© ELECTROTYPERS 
PHOTOGRAPHING | 


DEPENDABLE PRINTING | 


Business Methods and Financial Responsibility the Highest. Inquire of Credit | 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and efficient 


Polk and La Salle Streets 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


Chicago, Illinois 
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NEW TIP MAKES — 
A SALES STORY 
FOR SHOE LACE 


New York, Aug. 28.—Shoe laces, 
5-cent ones at that, will be national- 
ly-advertised this fall for the first 
time in about eight years, according 
to an announcement by Bermingham, 
Castleman & Pierce, agency for Shoe 
Lace Company, Lawrence, Mass., 
maker of Permatip laces. 

It is this company’s first national 
copy, and it is projected partly on 
the strength of the agency’s analysis | 
indicating that the greatest weakness 
of shoe-lace advertising in the past 
has been the failure to follow through 
with point-of-sale merchandise. 

Planning for the drive began with 
an improvement in the tip of the 
lace, which not only results in a 
better product, but identifies it 
throughout its life. A unique new 
package has been designed for dis- 
play on the counters of variety stores 
and notion departments and for 
tying-up the advertising with the 
product by means of large-scale re- 
production of the package in the 
copy. 


Display Is Automatic 


The designer of the package, Tom 
Lamb, whose name appears in dis- 
play type on each package, took into 
consideration the fact that display 
material is rarely used by outlets for 
shoe laces. As compensation, he de- 
signed the package so that the actual 
stock would make a display when 
stacked on the counter, each pack- 
age having an extension of its card- 
board base bearing a sales message 
in color. 

The package adds nothing to the 
space occupied by the stock on the 
counter, but makes it impossible not 


to have at least one sales message 


Second ‘Spry’ 
ls Introduced 
in Newspapers 


New York, Aug. 27.—The _ insist- 
ence of the trade-mark experts at 
Washington that registration of a 
name in one field does not prevent 
others from using it for different 
products, is likely to prove extreme- 


ly embarrassing to Lever Brothers | 


Company, Cambridge, Mass. 

With Lever Brothers using news- 
papers extensively in a campaign 
to establish their new product, Spry, 


as the favorite shortening of good) 


cooks, Spry, Inc., of this city, is 
blossoming out with copy in the 
same medium for Spry, a “creamed” 


| rubbing alcohol. 


Housewife Wonders 


Thus the housewife who has just 
finished reading of how to make fine 
pies and cakes with Lever Brothers’ 
Spry is likely to find in a nearby ad- 
vertisement this query: 

“Feet ache? Try this new 
‘creamed’ rubbing alcohol. Spry 
soothes tired, aching feet. Can't 
spill, yet liquefies as you rub it in. 
Doesn’t ‘dry out’ the skin. Use also 
for sore muscles, cuts, bruises, 
Seventy per cent absolute alcohol. 
Large jar, 20 cents—double size, 49 
cents. At your retailer’s.” 


showing for each row of laces. When 
handed to the consumer the display 
extension again delivers its message. 

The Modern Group is the first 
media selected for the Permatip ad- 
vertising. The initial advertisement, 
a full column in size, will picture 
an early-morning scene in the sub- 
urbs. The head of the house, who 
has barely time enough to catch the 
8:10, breaks a shoe lace and is 
handed a pair of Permatips by the 
kind of wife who thinks of every- 
thing, with the remark, “Try your 
strength on these.” 


"NEWSPAPER COPY FOR FRONTIER CELEBRATION 


Go f 
| a... se 
for Education; 


COME to FORT WORTH for ENTERTAINMENT 


More than 500 Southwestern papers are carrying this advertising, placed by 
renin Business Co., Fort Worth. 


‘Bureau - Commerce 
Issues Copyright Book 


“Copyright Protection Throughout 
the World,” a survey of international 
law and laws of all foreign countries 
sponsorship of boxing events staged | on copyrights, has been published by 
by the Twentieth Century Sporting| the Bureau of Foreign and Domestic 
Club. | Commerce, Washington. 

The company is negotiating with| The information has been  pub- 
stations in other large cities for the| lished as seven issues of Industrial 
broadcasting of fight programs staged | Property Bulletin, a publication of 
by famous local clubs. the Division of Commercial Laws. 


Hat c hain Sponsors 
Local Fight Programs 


Adam Hat Stores, Inc.. New York, | 
national retail hat chain, has con- 
tracted with WHN, New York, for 


H. W. Stodghill 


Resigns Posts 
at Louisville 


Louisville, Ky., Aug. 24.—An- 
nouncement was made Saturday of 
the resignation of Howard W 
| Stodghill as circulation and business 
manager of the Courier-Journal and 
| Louisville Times, and promotion of 
Jasper E. Rison to the post of circu- 
lation manager. Mr. Stodghill had 
been with the papers for 15 years. 

Mr. Rison, a native of Tennessee, 
joined the dailies in 1928. He is a 
son of the publisher of the Post- 
Intelligencer at Paris, Tenn. Mr. 
Rison is a member of the Interna. 
tional Circulation Managers’ Asso- 
| ciation and a director of the Central 
States Circulation Managers’ Asso- 
ciation. 

Mr. Stodghill was circulation man- 
| ager of the former Lowisville Herald 
when it was owned by John C. 
Shaffer, spent five years with the 
paper, went to the Syracuse Journal 
in the same capacity and came with 
the Courier-Journal and Louisville 
Times a year later. In 1924 he also 
became business manager. 

He is a past president of the In- 
ternational Circulation Managers As- 
sociation in 1930; a director of the 
Audit Bureau of Circulation, and 
chairman of the committee of news- 
boy welfare, American Newspaper 
Publishers Association. 

It is understood that Mr. Stodghill 
plans to establish an advisory serv- 
ice on circulation problems. 


Spalding he Read y 


with Christmas Box 
A. G. Spalding & Bros., New York, 
have announced a special Christmas 
gift box containing a dozen of any 
brand of Spalding golf balls and a 
copy of Bobby Jones’ new _ book, 
“Rights and Wrongs of Golf.” 
The box itself is designed for re- 
use as a jewelry, handkerchief or 
accessory box. 


TO PUBLISHER OF 


CITY AND STATE 


PLEASE PUBLISH ADVE 
FOR | product 
SPACE 


POSITION 


COPY 


ADDITIONAI 


RATI 


SS AGENCY COMMISSION 


INSTRUCTIONS 


DATES O 


number. 


leadership! 
the means to buy! 


ALL ABOARD FOR 1937 


Now, More Than Ever Before, the Booth Newspaper 
Michigan Market is One of America’s 15 Leading Markets 


The eight Booth Newspapers offer dominant coverage of Michigan outside of Detroit. 


Important newspaper advertising orders are swinging aboard the Booth Special, in ever-increasing 


1937 is going to be a great year in the Booth Newspaper Michigan Market... one of America’s 
15 leading markets! 


Reader confidence! Home-delivered circulation! 


KEY 


PER 


Ask for valuable marketing data, pertaining to your product. 


In Muskegon, It's the Chronicle 


Editorial 
~ Among homes that have the desire and 


i. # Sl 
oe 


- 
I 
I 
( 


» standard conditions on back hereof 


The Muskegon Chronicle now has the largest circulation in its history. 
100 families in Muskegon County. 


It reaches 99 out of every 


PUBLISHER —The responsibility for poor printing 15 


material s recei by you for this advertising, notify us 


A. B. C. 23,016 
BOOTH NEWSPAPERS, INC. 


Ls, NEW YORK CHICAGO 
é I. A. Klein, 50 East 42nd Street John E. Lutz, 180 N. Michigan Avenue 


Member of Aud 


Standard Ord 
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PHYSICAL SIDE 
OF RETAILING 
DOWN AT HEELS 


| 


(Continued from Page 7) 
outlet which have no vending 
chines of any kind. 

Mechanical refrigeration has made 
great headway in the commercial 
field, the survey revealing that 61 
per cent of restaurants and 76 per 
cent of drug stores boast mechanical | 
refrigeration, 

Apparel stores made the best gen-. 
eral exterior impression of any type 


ma- 


of establishment studied. | 


Costs Would Be Small 


“Fortunately, the needs most fre- 
quently reported for the stores ob- 
served,” Mr. Miller concludes, “are 
improvements that call for a rela- 
tively small outlay of money but 
which are important from a mer- 
chandising point of view. 

“Manufacturers of mechanical re- 
frigeration equipment and cash reg- 
isters will find some justification in 
this report for directing their prin- 
cipal sales efforts toward replace- 
ment of existing equipment with 
new and more efficient models rather 
than in the promotion of sales to 
establishments not having the equip- 
ment.” 

Painting, repairing and _ refinish- 
ing are listed as the outstanding 
need in store modernization both in 
the exterior and interior categories 
while nearly 30 per cent of the 
stores surveyed were found to have 
inadequate lighting or lighting fix- 
tures. 

Telephones were found in one out | 
of three stores but telephone booths 
were present in only one out of 20. 
Sixty-seven per cent of the stores 
had washrooms for employees but 
these facilities were available to the 
public in only 15 per cent of the 
establishments. 

Drug stores, according to the sur- 
vey, are making more of their op- 


Meet tomorrow’s 
closing date 


TODAY 


with the super-speed of 
AIR EXPRESS 


Advertisers faced with next 
day deadlines in distant cities 
can get in under the wire by 
using Air Express. 

Mats, electros, ete. can be 
rushed 2500 miles overnight 
to 215 cities in the United 
States and Canada—with fast- 
est-of-all transportation ser- 
vice to 32 Latin-American 
countries...In addition, Air 
Express offers a nation-wide 
tie-up with rail express ser- 
vice to 23,000 offices—via fast 
passenger trains with prompt 
deliveries on arrival. 


HIGH SPOTS OF NATION- 
WIDE AIR EXPRESS 


* Air Express gives night and 
day door-to-door pick-up and 
delivery, with $50 insurance 
on each shipment, all without 
extra charge. 

* Packages ra. prepaid, 
collect, or C.O. D. Prompt re- 
mittance. 

* One waybill, one organization, 
one responsibility. 

* Packing is the same as for 
rail express on practically all 
shipments. 

* Low costs. 


You have merely to phone any Railway 
LX press Office for service or information 


AIR EXPRESS 


DIVISION 


Rattway Express AGENCY 


RATING OF STORE EXTERIORS AND INTERIORS 
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portunities than any other kind of | 
store. They rate highest in use of 
electric or neon signs, public tele- 
phones, telephone booths, wash- 
rooms, mechanical refrigeration and 
cash registers. 


Groceries Need Lighting 


| 

With the single exception of the 
miscellaneous retail group, the sur- 
vey pointed out, grocery stores stand 
in the greatest need of improved in- 
terior lighting, with 35 per cent de- 
fective. Need for re-arranging or re- 
pairing fixtures also is greatest in 
groceries, the survey says. 

“Surprisingly,” Mr. Miller com- 
mented, “about half of the down- 
town stores are rated poor or indif- 
ferent in most of the classifications. 

“This report disclosed neglected 
opportunities which constitute a 
challenge to retailers. 

“On the other hand, there are ex- 
amples in all kinds of business and 
in almost all localities where out- 
standing success is being achieved 
by store proprietors who recognize 
the benefits of modern stores and 
management.” 


Egypt Offers 
Big Field for 
Canned Foods 


Boston, Mass., Aug. 26.—While 
American manufacturers in general 
do a highly satisfactory volume of 
business with Egypt, the market for 
canned foods has_ hardly’ been 
touched, Joseph M. Sayer, of Cairo, 
told the National Food Distributors 
Association here last week. 

Ninety per cent of all automobiles 
in Egypt are American made, he 
said; 90 per cent of the movies come 
from the United States, and Amer- 
ican radios enjoy a virtual monopoly. 
Yet canned foods are almost un- 
known, and the little on the market 
is so high priced that it is beyond 
reach of the majority. 

Egyptians, Mr. Sayer asserted, are 
American in spirit, and any product 
bearing the magic emblem, “U.S. A.” 


is sure of a thorough test. 


Growth of Co-ops | 
Discussing consumer's’ co-oper- | 
atives, which recently became an | 
issue in this country, Mr. Sayer said | 
that this plan has been in effect in 
Egypt since 1914 and has been re- 
markably successful in leading cities 
such as Cairo, Alexandria and Port 
Said. 

The co-operative plan was launched 
in behalf of government employes, 
but quickly spread to bank workers 
and later those in department stores. 
At present anyone can join by pay- 
ment of a nominal fee. 

While newspapers, magazines, | 
posters and movie shorts are the! 
principal media of Egypt, the latter 
are used almost exclusively for the 
better brands, Mr. Sayer said. | 


Old Dutch a 9:45 


The Old Dutch Cleanser radio pro- 
gram on Columbia Broadcasting Sys- 
tem is being given daily at 9:45 a. m.., 
EST. ApverRTISING AGE incorrectly 
reported the time as 9:15. 


Changes Issue Date 
Sportswoman, New York, has ad- 
vanced its publication date from the | 
15th to the Ist, effective with the| 
September issue. 


Joins Edmondson 


Sara T. Langton has joined E. S. 
Edmondson Co., Philadelphia, as vice- 
president. A new division specializ- 
ing in hotel sales promotion has been 
created under supervision of Miss 
Langton. 


Clippel to Graham 


W. J. Clippel, formerly with Hains 
Studios, has been placed in charge 
of sales of Graham Studios, commer- 
cial artists, Cleveland. 


Home Economist 
Will Headline 
Dairy Campaign 


San Francisco, Cal., Aug. 27.— 
Joan Andrews, the partial but popu- 
lar home economist of the Golden 
State Company, will again be fea- 
tured in newspapers in a well bal- 
anced fall campaign just announced 
by Nathan Danziger, advertising and 
sales promotion manager. 

Though Miss Andrews usually 
ends up by recommending one of 
the Golden State dairy lines for 
health and enjoyment, her “Menu 
Flashes” contain so many interest- 
ing hints that she has become a 
favorite alike with devotees of wo- 
men’s pages and other manufactur- 
ers who are beneficiaries of her gen- 
erosity. Twenty-six papers are on 
the list for this weekly feature. 


Starts Third Year 


Miss Andrews is also starting her 
third year on the twice weekly Gol- 
den State Menu Flash program on 


KPO. She is abetted by Henry 
Aimes Abot, a kindred spirit who 


authored, “Eating My Way through 
Italy,” a current best seller. 
Another weekly series on food 


pages will discuss single items in the 
Golden State line. Monthly adver- 
tisements, taking larger space, will 
tell of the importance to well being 
of milk and other products in the 
line. 

Outdoor advertising, Western farm 
papers, parent-teacher publications 
and general magazines are also on 
the fall schedule, placed by N. W. 
Ayer & Son. 


Picks R. V. Pearce 


R. V. Pearce has been named ad- 
vertising manager of Oklahoma Inde- 
pendents, Inc., Oklahoma City, pub- 
lisher of a newspaper owned by local 
business men. He was formerly with 
McCoy Furniture Company and the 
Oklahoma City News. 


Increase Foster Duties 


Frank Foster, II, advertising, mer- 
chandising and sales promotion man- 
ager of WINS, New York, will also 
direct the station’s publicity. Sylvia 
Press is assistant publicity director. 
She was formerly with National 
Radio, Ine. 


Lourie Promoted 


D. B. Lourie, assistant to George 
A. Macdonald, vice-president in 
charge of sales, Quaker Oats Co., Chi- 
cago, has been named sales manager 
of the company. Mr. Lourie formerly 
was advertising manager. 


EALERS, distributors, 
turers, technicians and others in 

this newest market come from scores 
AUTOMATIC 
HEAT and AIR CONDITIONING has 
gathered them and packaged them 


of different industries. 


manufac- 


through their interest in auto- 


matic heat and air condition- 
ing, and offers you, in this one 
medium, intense and concen- 
trated buying impulse, which 


you would otherwise have to tap by 
making your dealer appeal in thirty 
or more business papers. 


Write for the survey, just off the press, which 
describes this “packaged” market and possi- 
ble economies in reaching it. 


AUTOMATIC HEAT and 
AIR CONDITIONING 


1900 PRAIRIE AVENUE, CHICAGO, ILLINOIS 


4 J “ Yi a ai hie : sea Ss + rie, Soa. <5 ee! mete a So ae . Oe ; 
te 5 x _ : Ph + oa Lae - - 2 St 4 Pear eS meet: os ee ta ts ° ‘ a, ot 3 ie cs f 3 
fa Ps apy .*. x ig he +8 “ yee : ; P ‘ gist ait ic ae ‘ eee eee st eee, : eS ee 
Were : i ae fo Eee 
Po ee : |_| a 
l- ae. 
of ria 
, 
1S : 
: | PC 
of 
u- ‘ 
d - 
e, . 
a : 
t- 
Ss — : rie, 
; a aa 
O- iy yes 
al | idle 
: | Se | stale 
ee Scie 
ld os 
on ee the 30 
le eae 
: | _— 
h a ET : 
le | a 
eee 
EL ILE TE FAT eS aA 
id al tks eS 
S- Bes 
Pr ; : % ys ae 
-. ~~ ee ee 
| RAS d | ae 
ge ee ‘ > a” S yer va a 
aS ae ie v, oe ; Rie i Ae TA, 
ly | S ; bar Cm a es bd ae Pa at re 
hy . —\ ™ es Coe we Sa Re 
k, ay > Ne ee a Me ae — oo = Pe 
| 5 = = ‘“ - a 4 Si i py | ee 
"e- | z ¥ Rigs Wad 7 7 . al s , 4 =e d a ‘ ne 
oF | 4 ees ek aliens ' ae aero aS ‘ Bru 
: A iy silat | 7 ‘i oe i eer 
| a » aN i % > >, : = é * m4 4+ Ss 
ed a aay Rata s 4g \ BY ne \ ty uaa. 
| MD SEL ean sbi . : Sg san 
ST 6 aeinieeniiniesinenemennnenn | ——, a FCC + “sh es 
aia i gia: ae pagina sei canines i Simi all Oe oo aS OS > gant . it ue 
Bs SS hes - ce a Re ic; eR a ; eset Le Pie 
sagt £ ke. ue. ee i ae BG 
s Se 8 ah, RRR ae a a cee 
F peu tee eam egy ae 
| ee | eae oe | - 
; ‘ ape ere” Signe 
Po : . — a : | . 
> ‘ — 2 ~ oe a 
ng | : V E | 
‘ ee 
| | 4 ae 
ial | | 4 ae 
nd | | ; : ae 
ary 4 3 i 
nse oe ee 
i ie 
: = : 
\ 
po a - 
| r. . : ~ 
| ee 
Bans 
| , wget 
| “ee 
pee 
- 
. 
peta ne 
ee 
| oak 
| i 
oe 
—_—_—_—_—X—____ (RABE SE RIERA RES AE RE RT OA REE "hy 
ee. 
oh. 
Seah / “pee eae 
age oie, BY. Gites, ot eeetieuey Ween Ae Teg Bro Mie : Ee cl iw MUR STA Oe we yen Mey 5 aah ee ean GER Ae RENT eam cee US ig Bees Bat ah itt Ne are SO EY SAE EL FR NS PERE Son BRS 1d nena Bs ee SUN ie” Ee tek, LR ay ar ets a eh Rise el 
= aye aia Orit " an Bye ® = es Og ° : marie acca ae ‘ EU ese te Mt Ar coe werkt Sab : ene oe ee Dies Pabatag ne, peer ih eM ges ae eM ie Ne : Bae ee races aes je Wy 


is 


18 


ADVERTISING AGE 


August 31, 1936 


School Trade 
Drive Started 
by Parker Pen 


Janesville, Wis., Aug. 28.—Color 
pages in 21 metropolitan newspapers 
Sunday, Aug. 30, mark the launching 
of extensive fall advertising by 
Parker Pen Company. 

Driving for school-opening busi- 
ness, the initial four color insertions 
will be supplemented by black and 
white, rotogravure and color pages 
in 150 other metropolitan newspa- 
pers and pages in 34 national mag- 
azines, it was announced. 

With the opening of the school 
season, the company also will use 
display space in 224 college papers. 


New Device Featured 


Copy will feature new Parker desk 
sets and the “Sealomatic” socket, 
which automatically lowers the pen 
to a level rest when not in use, pre- 
venting ink from escaping into the 
bowl. A special clutch also forms an 
airtight seal which keeps the ink 
from drying on the point. 

The campaign is being handled by 
Blackett-Sample-Hummert, Inc., Chi- 
cago, 


Wurlitzer Appoints 


Rudolph Wurlitzer Co., DeKalb, | 
Ill., has placed its advertising with 
Needham, Louis & Brorby, Chicago, 
which will place campaigns on both 
the piano and accordion lines. Ad- 
vertising of the Rudolph Wurlitzer 
Co., Cincinnati, remains with Keeler 
& Stites Co. 


Taylor Heads te Sales 


W. F. Taylor has been named sales 
manager of the Karastan Rug Mills, 
New York, succeeding J. A. Ryan. 
Mr. Taylor was recently manager of 
the mid-West territory for the mills. 


Kirby Joins Katz 


Davis G. Kirby has joined E. Katz 
Special Agency, New York, to special- 
ize on radio, and will be transferred 
in September to Detroit. He was 
previously with the Yankee Network, 


| munist 


Boston. 


—S— —<—<— — — ————— 
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SOVIET RUSSIA 
BOWS T0 POWER 
OF ADVERTISING 


Takes New Tool from Kit of 
Hated Capitalist 


New York, Aug. 27.—-Long scorned 
in Russia as a despicable child of 
capitalism, advertising is now com- 
ing into its own in the land of the 
Soviets under the leadership of A. I 
Mikoyan, commissar of the food in- 
dustry. 

Mr. Mikoyan is eager to revolu- 
tionize the monotonous Russian diet 
in order to create a wider market for 
the products of his commissariat’s 
industries, and to accomplish this, 
proposes to borrow the technique of 
advertising from capitalist America 
and other countries, the Wall Street 
Journal’s Moscow 
points out. 

Sad experience with the introduc- 
tion of new products, without the aid 
of advertising, is leading to the Com- 
change of heart. Canned 
corn, for example, languished on 
state stores’ shelves until advertis- 
ing was rushed to the rescue. 

Addressing the cabinet of his com- 
missariat recently, Mr. Mikoyan 
urged them to study the way 
can manufacturers advertise 
products. He defined advertising as 
“primarily extensive propaganda 
for new products in order to crowd 
out old products and introduce the 
new.” 


their 


Creating a Slogan 


Getting down to cases, Mr. 


yan suggested that in advertising 
soap, the following slogan might be 
used: “He who does not wash him- 


self several times a day is a candi- 

date for the hospital.” 
This slogan, the 

comments, 


correspondent 
“would indicate indeed 
Soviets have much to learn 
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National Geographic Magazine 
Washington, D. C. 


rst Mil lion Rips 


correspondent | 


Ameri- | 


Miko- | 


a 
COOOEONA™ 4 #0ATS 


UNITE CETACIT MICH USA 


A 


SNOW MAN ENCOURAGES SUMMER LIBATIONS 


i) 


Gooderham & Worts display which has helped banish the summer slump. 
duced by Ketterlinus. 


Pro- 


about advertising writing and it 
probably is a safe prediction that the 
All-Union Central Administration of 
| Advertising will replace the small 
advertising bureaus which the So- 
viet distributing agencies are setting 
up, as experience shows them that 
the technique of effective advertis- 
ing is no more simple than that of 
dam-building and that once again 
the importation of foreign methods 
will be required.” 

For centuries the Russian public 
has been accustomed to existing on 


cabbage soups, grits and_ black 
bread. The palate of the average 


Russian worker or peasant was not 
| tempted by delicacies of other coun- 
| tries which the Western-minded 
|leaders of the Commissariat of the 
| Food Industry sought to introduce. 
| Referring to this problem, Mr. 
| Mikoyan declared: 

| “In choosing the assortment, two 
|lines may be followed: a conserva- 
| tive adjustment to what is, to the 
customary tastes and habits, or 
revolutionary insistence on introduc- 
ing new varieties and inculcating 
new tastes. 

“We should propagandize new 
products, not surrendering before 
the old custom of living on borscht 
(soup) and mush.” 

An outstanding example of the dif- 
ficulties encountered involved intro- 
duction of canned corn. 


Canned Corn Episode 


Three factories were built to can 
corn grown from American seed. In 
1932-33, when Moscow experienced a 
perilous food shortage, the new fac- 
tories began to send large quantities 


of canned corn to the stores. But 
it was quickly discovered that 
canned corn was one product for 
which there was no demand. _ AI- 


though Russians eat corn on the cob 
when it is available, they were not 
acquainted with canned corn and 
were ignorant 2s to how to prepare 
it. 

Officials of the Domestic Trade 
Commissariat promptly asked the 
food industry to stop production of 
canned corn. Instead, the Food 
Commissariat began to advertise its 
nutritional value and explain how to 
use it. Sales went skyward. Mr. 
Mikoyan is now insisting that fac- 
tories speed up production to keep 
pace with the demand. 

Mr. Mikoyan also stressed the im- 
portance of building a reputation for 
the trade-marks of Soviet industries. 
He would make the trade-mark of 
his commissariat synonymous with 
quality. 

“The absence of the 
guideposts which 


ubiquitous 
modern advertis- 


ing so ingratiatingly 
every hand in Western countries,” 
the Wall Street Journal reports, 
“probably has contributed more to 
create the impression of monotony 
and dullness attributed to Soviet life 
than anyone other cause. 

“Foreign residents of Moscow are 
resigned to having their visitors, 
satiated with sight-seeing in a few 
days and lapsing into bewilderment 
and boredom, exclaim, ‘What do you 
do with yourself in this place?’ 

“What they all unconsciously miss 
is the pervasive voices of authorita- 
tive advertising, suggesting where to 


provides on 


buy this or that, what to wear, 
whefe to dine or sup, where to be | 
entertained, which books to read, 
which plays or films or sports to see 
—and a host of other hints for using | 
or passing time, for bringing inter- | 
est and brightness, even if ephem- | 
eral, into every-day life.” 


Ellis Heads Laboratory 


A. R. Ellis has been named presi- | 
dent of the Pittsburgh Testing Lab- | | 
oratory, Pittsburgh, Pa. He was | 
formerly vice-president and director. | 


Extra Awards 
for Orders in 
Suit Contest 


Chicago, Aug. 28.—In staging its 
first contest, Chicago Mail Order 
Company will not require evidence 
of purchase with entries, but wil] 
offer almost $2,000 extra to con. 
testants who submit orders for $19 
or more with their entries. 

The company’s current Catalog 
lists a suit which has not been 
named. Contestants are required to 
locate the suit, state the page upon 
which it appears, and give the suit’s 
number in the catalog. In addition 
to naming the suit, contestants must 
write a letter of not more than 5( 
words, giving reasons for the popu. 
larity of the two brands of clothing 
featured by the company. 

First prize is an Oldsmobile four- 
door sedan, with an extra cash award 
of $1,000 if the entry is accompanied 
by an order for $10 or more. Second 
prize is a Chevrolet sedan, the win- 
ner getting an extra $500 if his entry 
is accompanied by an order, and so 
on down the list of eight prizes. In 
addition there will be 675 other 
awards of merchandise certificates to 
675 contestants. 


Thornburg Leaves 


Pierce & Stevens 


Winston H. Thornburg has _ re- 
signed as advertising and sales pro- 
motion manager of Pierce & Stevens, 
Buffalo manufacturers of industrial 
lacquers and cements. He was for- 
merly advertising manager of Hecker 
H-O Company and at one time served 
General Motors and Pierce-Arrow. 

It is said that Pierce & Stevens 
will discontinue their advertising de- 
partment, augmenting the sales staff 
to take care of inquiries from its re- 
cent campaign. 


Three for Grey 

The Grey Co., Chicago, has been 
appointed by the following Chicago 
companies: Reliable Stationery Co.. 
to promote Restaco club secretary 
through direct mail and trade pa- 
pers; Universal Laboratories, Ince., 
for a trade paper and magazine cam- 
paign for Sooth-on_ skin lotion: 
Master Jewelers, Inc., for a radio and 
newspaper campaign. 


Fassnacht with Stevens 


Paul H. Fassnacht has been ap- 
pointed director of public relations 
|for the Stevens Hotel, Chicago. He 
was formerly president of Rudolf 
Mosse, Inc., New York. 


Joins “Liberty” 


O. L. Helfrich has resigned from 
Delineator and will join the Eastern 
sales of Liberty, New York, in Sep- 
tember. 


Neg 


_ getting an adequate volume of advertising from 
_~ your Eastern territory? We should like to talk to yea" 


“we may be willing to guarantee you sea astute de 
‘more advertising than you now carry. 


_ Already this year we 
_ three hundred thousand 


have obtained more than 
dollars in advertising for 


one publication, two hundred thousand dollars for 
another, and for another—whose regular advertising 
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BiG AND LITTLE 


GRIDIRON GAMES 
T0 BE SPONSORED 


(Continued from Page 1) 

Opening Sept. 26, the Standard Oil 
Company of California will sponsor 
all broadcasts of University of New 
Mexico football games, over Station 
KGGM, Albuquerque, the schedule 
including five contests at home and 
four out-state, 

In the East, Atlantic Refining 
Company will sponsor University of 
Pennsylvania games through Station 
WCAU, Philadelphia. The oil com- 
pany also will sponsor University of 
Virginia football games over WDB, 
Roanoke, Va., and five other stations 
of the Virginia Broadcasting Sys- 
tem. 

These stations are WPHR, Peters- 
purge; WCHV, Charlottesville; 
WLVA, Lynchburg; WGH, Newport 
News, and WBTM, Danville. WPHR 
also is planning to broadcast a series 
of Petersburg High School games 
peginning Sept. 26, but sponsorship 
has not been determined. 


Buys N. E. Games 


Atlantic Refining Company has 
also spent $13,000 for broadcasting 
rights through Stations WEEI, Bos- 
ton; WTAG, Worcester, and WJAR, 
Providence, for a series of 12 New 
England football games with the 
possibility of adding one more. 
Games on the schedule include Holy 
Cross-Dartmouth, Oct. 10; Brown- 
Penn, Oct. 24, and Miami-Boston 
University, Oct. 31. 

With $6,000 spent for broadcasting 
rights to New England football 
games, Station WNAC, Boston, like- 
wise is angling for a sponsor. 

Atlantic Refining Company also 
may sponsor University of Pitts- 
burgh football games but has not yet 
signed on the dotted line. 

At Columbia, S. C., the entire 
home schedule of the University of 
South Carolina will be broadcast by 
Station WIS under sponsorship of 
Maxwell Brothers & Quinn, local 
Phileo radio representatives. 


Tulsa Games Sponsored 


Tidewater Oil Company will be on 
the sponsoring end of Tulsa Uni- 
versity broadcasts via Station KTUL, 
the schedule including seven home 
and two out of town games. 

Vanderbilt College football games, 
through Station WSM, Nashville, 
Tenn., will carry the message of 
Kellogg’s corn flakes for the Kellogg 
Company, Battle Creek, Mich. 

Ford Dealers of Nebraska _ will 
sponsor four out-of-town Nebraska 
University games through the Cen- 
tral States Broadcasting System, in- 
cluding Stations KFAB, Omaha; 
KOIL, Council Bluffs, and KFOR, 
Lincoln. Negotiations are under way 
for sponsorship of other outstanding 
middle west games by a manufac- 


turer of washing machines, it was 
reported. 
Wadhams Oil Company, Socony- 


IN SEATTLE... 
The Times 


carried 


6587 


DEPARTMENT STORE 
LINAGE in 1935 


dnd Paper - - - - - 17.6% 
3rd Paper - - - - - 16.6% 


When a newspaper leads its competitors in 30 
out of 44 advertising classifications in Media 
Recerds (as does The Seattle Times) there can be 
only one answer: Consistently superior RESULTS! 


Ghe Seattle Zimes 


DAILY AND SUNDAY 
MARA & ORMSBEE Inc. National Advertinng Representatives 


Boston Detrot Los Angeles 


> Yon hcago San Francisco 


Vacuum subsidiary, will be back in| definite contracts have not been 


the fold in Wisconsin again this year 


with an ambitious series of college | 


and professional broadcasts. 

Over Station WIBA, Madison, the 
oil company will sponsor broadcasts 
of University of Wisconsin games. 
For the tenth year the company will 
sponsor fall sporting events over 
Station WTMJ, Milwaukee, with the 
schedule this year calling for broad- 
casts of games of the University of 
Wisconsin and Green Bay Packers, 
the latter being a professional team. 
The same games also will be spon- 
sored by the oil company over sta- 
tion WHBY, Green Bay. 

The Chicago division of Socony- 
Vacuum will sponsor the home 
schedule of Northwestern University 
over Station WBBM, Chicago. 


Carries “Pro” Tilts 


The Green Bay Packers’ games as 
well as those of the University of 
Wisconsin and three local high 
schools will be carried by WK BH, 
La Crosse, Wis., under sponsorship 
of Perfect Oil Corporation. Games 
of State Teachers College of 
La Crosse will be presented by the 
same company over WKBH. 

In the professional field, Standard 
Oil Company of Indiana will sponsor 
broadcasts of games of the champion 
Detroit Lions over CKLW, Windsor, 
and of the Chicago Bears over WGN, 
Chicago. 

The Chicago Cardinals’ games will 
be aired by Station WIND, Chicago, 
with the Metropolitan Chevrolet 
Dealers Club, Inc., on the sponsoring 
end. 

Pittsburgh’s professional football 
games as well as all local college 
games will be carried by Station 
KQV, with the Cramer Clothes Co. 
men’s clothing manufacturers, as 
sponsors. 


Sponsor High School Games 


High school football games under 
commercial sponsorship also are 
coming in for a heavy play. Mag- 
nolia Petroleum Company has _ pur- 
chased the four final football games 
in the Texas Inter-Scholastic series, 
to be broadcast by Station KGKL, 
San Angelo, with the first to be aired 
Dec. 13. Plans also are being made 
for sponsorship through the same 
station of local high school games 
but the tie-up has not yet been com- 
pleted. 

Chelsted Motors Company, 
dealers, and the G. F. Eichenlaub 
Coal Co., Altoona, Pa., will jointly 
sponsor the local high school foot- 
ball games through Station WFBG. 

While colleges and radio stations 
have gotten together for most of the 
nation’s top games, some colleges of 
the institutions of learning this 
year have tabooed commercial spon- 
sorship. 


Ford 


O. S. U. Taboos Sponsors 


Included in this group are the 
powerful Minnesota Gophers, Big 
Ten champions, and Ohio State Uni- 
versity. Ohio State tested commer- 
cial sponsorship last fall with Ohio 
Oil Company presenting the games 
through Station WLW, Cincinnati, 
but this year will permit no com- 
mercial broadcasts. 

The exception is that visiting 
teams may arrange a_ sponsored 
broadcast through one station direct 
from the Ohio Stadium. 


Dickering Goes On 


Among numerous football broad- 
casts in which advertisers and radio 
station salesmen are getting together 
at the moment are a schedule of im- 
portant games arranged by Station 
WOR, New York and WWJ, Detroit. 

WMBD, Peoria, is dickering for 


sponsorship of local games with sev- | 


eral clients. This also is the status 
of football broadcasts for Station 
WELI, New Haven, Conn., James T. 
Milne, general manager, said, while 
Station WTOC, Savannah, Ga., is ar- 
ranging a selected schedule of Uni- 
versity of Georgia and Georgia Tech 
football games similar to the list 
presented last year with the games 
expected to be sponsored but none 
signed as yet. 
Station KFEL, 


Denver, Colo., 


broadcast an extensive series of com- 
mercially sponsored professional and 
college football games last fall and 
do 


will likewise this year, though 


signed. 

Some college football games can- 
not be given a commercial angle. 
Station KFKU, operated by the ex- 
tension division of the University of 
Kansas, at Lawrence, is planning to 
broadcast all home games of the Uni- 
versity, but will accept no commer- 
cial sponsorship. 


Leslie Barton Goes 
to Coast Company 


L. M. Barton, formerly managing 
director of Major Market Newspapers 
and more recently vice-president of 
O'Mara and Ormsbee, newspaper rep- 
resentatives, has been appointed a 
director and vice-president in charge 
of sales of MacMillan Petroleum Cor- 
poration, Los Angeles. 


Expand Red Heart List 


American Kennel Gazette, North 
American Veterinarian, Radio Guide 
and Veterinary Medicine have been 
added to the fall schedule of John 
Morrell & Co., Ottumwa, Ia. The 
agency is Henri, Hurst & McDonald, 
Chicago. 


Publishers to Meet 


The Northwest Daily Press Asso- 
ciation, comprising representatives 
from Minnesota, North and South 
Dakota, Iowa and Wisconsin, will 
hold its annual summer meeting and 


X-RAY PROJECTOR 


golf tournament Aug. 28-29 at Breezy 
Point Lodge, Pequot, Minn. 


Increases Comic Rate 


Effective Jan. 3, 1937, the eight- 
page Sunday comic section of Journal 
and Twin City Sentinel, Winston- 
Salem, N. C., will be printed in four 
colors. New rates have been an- 
nounced for that section. 


X-Ray Projector 
to Help Dentist 
‘Sell’ Patients 


Chicago, Aug. 27.—An x-ray pro- 
jecting machine which enables the 
patient to see defects in his own 
teeth as clearly as he scans lovely 
features of Shearer and Garbo on 
the screen in his favorite movie 
house, has been developed for den- 
tists by Burton Manufacturing Co., 
Chicago. The new device is said to 
be meeting with an enthusiastic re- 
ception from the men in the white 
jackets. 

Ethics preclude use of sales 
pressure by the dentist. Further- 
more, the tiny mark on the x-ray 
film which spells danger to the 
scientific man usually means little | 
or nothing to the patient. 

The Burton projector magnifies 
x-ray film to many times its actual 
size, clearly revealing every cavity 
and imperfection to the most inex- 
pert layman. The projector is a 
compact unit, only ten inches long, 
while the screen which accompanies 
it requires little more space, Barnes 
and Reinecke, industrial designers, 
gave the new machine an air of 
business-like efficiency. 


ee Ww , ome this big - 


AY the Lord forgive us, but we're get- 

ting awfully sick of seeing the boys 
rushing around, yammering about million- 
dollar advertising contracts and_ billion- 


dollar plans and blah blah blah. 


What we’re looking for is a few more 
agencies or manufacturers who've got a 
darned good product, a swell personnel, 


outfits—help 


That’s the 


and a smallish appropriation to start with. 
We want to work with a few more such 


them to plan constructively, 


to spend wisely, to go places and make 
money via radio. 


way our business was built, 


and it’s the way we like to work. Do you 
want us to work for you? 


FREE, JOHNS & FIELD, INC. 


Associated with Free & Sleininger, Inc. 


Radio Station Representatives 


NEW YORK 
110 East 42nd St. 
Lexington 2-8660 


WIS. . (NBC) . Columbia 
WHKC... . . Columbus 
WOC. (CBS). Davenport 
WDAY (NBC) .. . Fargo 
KTAT.(SBS) . . Fort Worth 
WDRC.(CBS). . Hartford 


CHICAGO 
180 N. Michigan 
Franklin 6373 


WKZO(MRN). . 

WNOX(CBS).... 
KFAB (CBS) . Omaha-Lincoln 
KOMA(CBS-SBS) Oklahoma City 
WMBD (CBS)... . . . Peoria 


DETROIT 
New Center Building 
Trinity 2-8444 
Kalamazoo 


Knoxville 


SAN FRANCISCO 


LOS ANGELES 
C. of C. Bldg. 
Richmond 6184 


WPTF (NBC) . . . . Raleigh 

KTSA (CBS-SBS) San Antonio 

KTUL (CBS) ..... Tulsa 

KVI. (CBS) ... . Tacoma 
and 

Southwest Broadcasting System 


Itt Sutter 
Sutter 4353 
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000 


and equipment to cook it 


RINK 


and equipment to serve it 


HELTER 


and equipment to provide it 


OMFORT 


and equipment to give it 


XERGISE 


and equipment to enjoy it 


These are bought by clubs— 
4,500 of them—each a luxury 
home for 585 men of better 
You 


want your share of this busi- 


than average incomes. 


ness of the world's largest lux- 
ury group—two and a half 
million men, their families and 
friends. 


The key to the great Club 
Market of America is through 
CLUB MANAGEMENT. Let 
our Annual Survey tell you of 
your sales 


this field. 


CLUB 


Management 


opportunities in 


~ 


PATTERSON PUBLISHING COMPANY 


Incorporated 1906 
Also Publishers of The AMERICAN RESTAURANT) 


5 SO. WABASH AVE., CHICAGO 
551 FIFTH AVE. NEW YORK CITY 


Getting Personal 


Ralph Trier, president, New York Theater Program Corporation, will 
long remember his 71st birthday, when he was the guest of the Adver- 
tising Club of New York at a luncheon attended by many of advertis- 
ing’s notables. He was presented with a scroll signed by all the guests 
as a memento. 


Rana Neeland, who is the 
niece of Charles M. Schwab, but 
was reared as his daughter, has 
been led to the altar by Al Mc- 
Kelvy, the mid-Western adver- 
tising ace, who recently moved 
to New York to join the Kudner 
organization. 


Alan Jackson, new Kim- 
ball, Hubbard & Powel writer, 
has a spare time job as art 
critic for Town & Country. 

He has also had some experi- 
ence as an industrial and stage 
designer. Les Rounds, Kud- 
ner, rushed to Polyclinic Hos- 
pital August 17 to greet Nancy, 
his second child in 22 months. 
Mrs. Rounds was also present. 


Henry Gladstone, new 
WHN announcer, used to con- 
duct an “Advice to the Love- 


lorn” column on his college 
paper at the University of 
Toronto. . . Harold Clark, True 


JUNGLE HAT—Bob Byler, a. m. of SKF 


Story, has been sold by the ad- 
vertising of a hotel at Caratunk, 
Maine, which assures anyone 
able to hold a rod that that is 
the place to hook a trophy fish which will turn friends green with 
envy. Before leaving Harold marked off a spot on his office wall where 
the big fellow will be shown to advantage when caught... 


Industries, Philadelphia, arouses envy 
with his tropical headgear. 


lt is said of George McMillan, A. N. A., that he arranges his vaca- 
tions subject to the piscatorial appetite. He tries out the fish on week- 
ends and as soon as they start biting, wires the office that his vacation 
has started. 


This year’s vacation of Walter Fredericks, ABP research expert, 
will be the beginning of a life-long honeymon with Eleanor Alexander. 
October will find them together in a Jackson Heights apartment. 
Margaret Dale Sutton has shyly acquiesced to the plea of Rutherford 
Pressley Todd, Decorators Digest a. m., and the wedding will take place 
early in the fall. Miss Sutton is an active member of the Strollers 
Club, famous amateur dramatic organization. 


Raymond Rubicam’s Bucks County farm has been a scene of 
feverish activity all summer. The main house of red stone, and the 
stone barn, the pride of the countryside, have been modernized, a 
swimming pool has been completed and new cottages for the farmer 
and the gardener are almost finished. 


Arthur Capper, the indefatigable Senator from Kansas, is making 
an intensive study of the fur coat industry, according to Collier's. . 
Walter E. Corris, space peddler for the Daily Journal, Elizabeth, N. J., 
has a new wife in the person of the former Margaret Colston. . . 


Win (Pop) Conley recently celebrated his 25th anniversary with Mc- 
Graw-Hill Publishing Co., the boys in the Chicago office throwing a 
party in honor of the occasion. This department’s statistical division 
reports that Win joined McGraw-Hill the day after he became 35 years 
old. . . Edward Dickinson, of Stewart, Hanford & Frohman, Rochester 
agency, conducts a column about horses and riders in the Times-Union. 
Just to prove that he knows his horses, he acted as ringmaster at Bris- 
tol Center Horse Show Aug. 22-23... 


This lucky department has a letter from Marguerite Cleary, of Win- 
netka, Ill., calling attention to the fact that her dad, James Mansfield 
Cleary, between chores for Roche, Williams & Cunnyngham, is cam- 
paigning for trustee of the University of Illinois, an office to be deter- 
mined at the November election. The letterhead reveals that Miss 
Cleary is campaign manager for her esteemed sire. . . Ken Laird, v.-p. 
of Weco Products Co., Chicago, has gone way up north into Canada in 
his pursuit of the elusive trout... 


The real feature of the Louis-Sharkey fight, in the opinion of some 
observers, was the necktie worn by John Shephard III, of the Yankee 
Network. It rivaled the glory of Solomon and the splendor of the ring 
lights. .. Donald L. (Ty) Helffrich has left Gimbel’s, Philadelphia, 
where he has been assistant store manager for many years, to become 
business manager and vice-president of Ursinus College. Ty starred 
at football at Ursinus but won his nickname on the diamond because 
of his difference from, rather than his resemblance to, the Georgia 
Peach, then in his prime. Ty, who also has the distinction of having 
hired Rudy Vallee as a waiter, boasts that his son, William Ursinus 
Helffrich, will play fullback on the 1947 football team. . . 


Ralph A. Sayres, sales director of KYW, Philadelphia, is one of the 
few executives on the business end of the radio industry who can wan- 
der into the control room and chat over a Morse wire. He got his first 
sea-going radio operator’s license back in 1912 while in prep school. 
Later he was a chief radioman in the U. S. Navy when that organiza- 
tion really needed men... 


Earnest Elmo Calkins, retired advertising master, burst into the 
American Magazine when he built the smallest town in the world as a 
hobby. The town is a miniature of Mr. Calkin’s birthplace, Galesburg, 
Ill., and was built to scale with such precision instruments as a sur- 
geon’s scalpel, dental mirrors and a jeweler’s lathe. According to the 
American yarn, Mr. Calkins is busier than ever before because of mul- 
titudinous hobbies with which he is trying to catch up after all of 
those years in advertising. . . 


Jack Cornelius, manager of the Minneapolis branch of Batten. Bar- 
ton, Durstine & Osborn, thought he had lived it down, but one of. his 
old school mates turned up to reveal that during his last year at the 
University of Wisconsin, Jack was chosen as the best looking senior. . . 
Loula D. Lasker, associate editor of Survey Graphic and an expert in 
housing work, is a sister of A. D. Lasker, Lord & Thomas prexy. . 


BARNES EXPANDS Courts Create 


FALL SCHEDULE 


| 
| 
| 
| 


FOR ARMSTRONG 


a Santa Claus; 


He Gets a Job 


Detroit, Mich., Aug. 27.—Bass. 
Luckoff, Inc., Detroit advertising 
agency, has acquired the one and 


|}only real Santa Claus in the United 


Lancaster, Pa., Aug. 27.—Centered | 
around model rooms designed by | 
Hazel Dell Brown, head of its bureau 
of interior decoration, fall linoleum 
promotion by Armstrong Cork Com- 
pany will feature “Fashion-Thrift 
Floors” as typified by six patterns of 
Armstrong’s linoleum. 

A. K. Barnes, director of advertis- 
ing and merchandising, said fall ad- 
vertising will be the most compre- 
hensive in recent years. The schedule 
for Armstrong linoleum and Quaker 
Rugs will include color pages in 
American Home, The American 
Weekly, Country Gentleman, Country 
Life, Good Housekeeping, House & 
Garden, House Beautiful, Ladies’ 
Home Journal, Literary Digest, Sat- 
urday Evening Post, This Week, 
Time, Town & Country, and Woman's 
Home Companion. The agency is 
Batten, Barton, Durstine & Osborn. 

The patterns are featured in a 
booklet, “Fashion-Thrift Floors for 
Honeymoon Homes.” While the book- 
let is intended for consumers, they 
will be available only through mer- 
chants. Newspaper mats made avail- 
able to dealers feature not only 
linoleum, but allied lines commonly 
handled by floor covering stores. 

Armstrong’s Quaker Rug promo- 
tion for fall is being supported by 
“The Concentrator,” which, issued in 
handy vest pocket form, provides re- 
tail salesmen with tested selling sen- 
tences about the six featured pat- 
terns. An-attractive window display 
is built around the human interest 
appeal of Betty Jane, the little girl 
who will appear in the advertising. 

Behind the scenes, Armstrong is 
making a strong trading-up effort 
among dealers, telling them that it 
takes no more time or effort to sell 
a good rug with a high unit price 
than cheaper merchandise. 


Set Outdoor Dates 
Outdoor Advertising Association of 
Pennsylvania will hold its 43rd an- 
nual meeting Jan. 18-19, 1937, in 


Johnstown. 


States. 

The new St. Nicholas, boasting the 
approval of the courts in his new 
name, was until recently John Can. 
non, 35, a clerk in a general store at 
Santa Claus, Ind. This town of 600 
souls receives so much mail every 
Christmas that the postoffice depart- 
ment regularly moves special equip- 
ment there during the pre-holiday 
rush. 

The court is believed to have 
taken these facts into consideration 
in approving Mr. Cannon’s change of 
name. Hitherto all petitions of this 
nature—and there have been hun- 
dreds—have been refused. 

Bass-Luckoff has insured Santa 
Claus for $50,000. Their contract 
is for a four-year term. Just 
how his services will be used has 
not been indicated. He has rented 
P. O. Box No. 1 at Santa Claus, Ind. 


Convention in 


Berlin Postponed 


Berlin, Germany, Aug. 20.—The 
Continental Advertising Convention 
to have been held here Sept. 21-26 
has been postponed “because of un- 
foreseen difficulties beyond the con- 
trol of this organization.” Officers 
said that they hope to stage the con- 
vention early in 1937, however. An 
elaborate display of German adver- 
tising, to have been held at Essen, 
has also been postponed. 


Dawson in New Post 


William J. Dawson, formerly with 
Procter & Collier Co., Cincinnati, 
has joined Brown Forman Distillery, 
Louisville, Ky., as advertising direc- 
tor. 


“Field & Stream” Moves 


Field & Stream, New York, will 
move Sept. 1 to 515 Madison Ave., 
occupying the entire 21st floor. 


Gets “Saturday Night” 


George T. Hopewell, New York, has 
been appointed Eastern representa- 
tive of Detroit Saturday Night. 


THE STAGE IS SET 
FOR SALES 


Cleveland’s only high power, clear channel station, 
WTAM, is the center of attraction for the enor- 
mous Northern Ohio audience—1,017,600 NBC 
radio families. By using WTAM, advertisers cover 
the entire Cleveland Chamber of Commerce 


area—a market both 


WTA 


Completely programmed by NBC 


rich and responsive. 


50,000 WATTS 


NBC Red Network 


CLEVELAND 
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PICK WINNERS 
OF COMMERCIAL 
PHOTO EXHIBIT 


(Picture on Page 27) 
Chicago, Aug. 28.—Winners in the 
annual picture exhibit of The Pho- 
tographers’ Association of America 
were announced at the annual ban- 
quet last night at the Stevens Hotel. 


Charles W. Burgess, Bureau of En- 
eraving, Ine., Minneapolis, was 
awarded a gold medal for a photo- 
graph of freshly-sliced bread, in the 
illustrative-still life class, restricted 
to photographs without live models 
made for advertising or illustrative 
purposes. The picture received praise 
from judges for originality of sub- 
ject treatment. 

The gold medal in the illustrative- 
with-models class went to Edward 
Rinker, Chicago, for his picture of a 
man-about-town holding a _ liqueur 
glass. Distinctive use of a monocle, 
making an effective highlight for the 
photograph, and general deftness in 
producing illustration for a quality 
product, elicited comment. 


Frank Oberkeitter Studio, Bloom- 
ington, Ill., won the gold medal in 
the direct color print class, with a 
photograph of china arranged on a 
red-and-white checked tablecloth. Ac- 
curate color and pleasing compost- 
tion decided the judges in this en- 
try’s favor. 


List of Winners 


Four thousand photographs from 
500 commercial and portrait photog- 
raphers in many parts of the world 
were entered in the contest. The 
complete list of winners, in the com- 
mercial exhibit, follow: 

Illustrative—still life. Gold medal, 
Charles W. Burgess, Bureau of En- 
graving, Inc., Minneapolis; silver 
medal, Wesley Bowman Studio, Chi- 
cago; bronze medal, Indianapolis En- 


ceT NEW 
WALLOP 


into everyday stuff 


You can't change your sales 
story. But you can get 
brand-new attention value 
and punch into it if you'll 
blow it up to giant size with 
Rapid Giant Prints. Rapid 
makes contrasty, clean 
jumbos of anything written, 
printed or drawn—sales pres- 
entations, window cards, 
booth trims, court exhibits, 
class instruction cards—put- 
ting new power into them. 
There's drama and conviction 
in BIGNESS. Put it into your 
own stuff, for a renewal of 
interest! Call in a Rapid 
Contact man—he'll explain. 


GIANT PRINTS 
"STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680. 

CLEVELAND, Ninth Chester Bidg., 

MAin 9335 e CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 350 No. Michigan 
Ave., STAte 5377. 


graving Company. Honorable men- 
tion: E. E. Hindley, Teignmouth, 
England; Wesley Bowman Studio, 
Chicago; Photography, Inc., Chicago. 

Illustrative—with models. yold 
medal (first), Edward Rinker, Chi- 
cago; bronze medal (third), Wesley 
Bowman Studio, Chicago. Honorable 
mention: Stadler Photographing 
Company, Chicago; Ray Balousek, 
Detroit; Stanley Johnson, Chicago. 

Direct color prints. Gold medal, 
Frank Oberkeitter Studio, Blooming- 
ton, Ill.; silver medal, Charles W. 
Burgess, Minneapolis; bronze medal, 
Edward Rinker, Chicago. Honorable 
mention, Stadler Photographing Com- 
pany, Chicago. 


Sports action photographs. Bronze 


medal (first), Edward Rinker, Chi- 
cago; honorable mention, Wesley 
Bowman Studio, Chicago. 

Miniature camera work. Bronze 


medal (first), Thor Nielsen, Chicago. 
Honorable mention: Clark H. Rutter, 
Grove City, Pa.; Photography, Inc., 
Chicago; C. E. Fehrenbach, Ponca 
City, Okla.; Max Habrecht, Detroit. 
Emilio Vidal-Ribas, Barcelona, Spain. 

Industrial interior. Silver medal 
(first), Alexander Piaget, St. Louis, 
Mo.; bronze medal (second), Law- 
son Studios, Chicago. Honorable 
mention: T. K. Hastings, Hollywood, 


Calif.; Harold Haliday Costain, 
Searsdale, N. Y.; Pontiac Studios, 


Chicago; Thor Nielsen, Chicago. 

Industrial exterior. Silver medal 
(first), Chicago Architectural Pho- 
tographing Company, Chicago; 
bronze medal (second), Stanley 
Johnson, Chicago. Honorable men- 
tion: David B. Hillmer, Detroit; 
Alexander Piaget, St. Louis, Mo.; 
Harold Haliday Costain, Scarsdale, 
| a oe 

Architectural interior. Silver medal 
(first), Harold Haliday Costain, 
Scarsdale, N. Y.; bronze medal (sec- 
ond), Alexander Piaget, St. Louis, 
Mo. Honorable mention: Emelio 
Vidal-Ribas, Barcelona, Spain; Inter- 
national Commercial Photo Com- 
pany, New York; Studio Steef Zoat- 
mulder, Schiedam, Holland; W. H. 
Bass Photo Company, Indianapolis. 


Other Awards Made 


Architectural exterior. Bronze 
medal (second) Chicago Architec- 
tural Photographing Company; 
bronze medal (second) Alexander 
Piaget, St. Louis, Mo.; Honorable 
mention: W. J. Larcey, Cleveland, 
O.; W. O. Van Dyjk, Bilthofen, Hol- 
land; Old Masters Associates, New 
York; Wilds Studio, Nashville, 
Tenn.; International Commercial 
Photo Company, New York. 

Night exterior. Bronze medal 
(first), Alexander Piaget, St. Louis, 
Mo. Honorable mention: Rutz Resi- 
dence Studio, Rochester, Minn.; Har- 
old MHaliday Costain, Scarsdale, 
N. Y.; Harold Hedger, Rantoul, II1.; 


Hedrich-Blessing, Chicago; and W. 
H. Bass Photo Company, Indian- 
apolis. 

Panorana, Honorable mention: 


Spencer & Wyckoff, Detroit, and R. 
R. Hutchison, Pullman, Wash. 

Show windows. Honorable men- 
tion: International Commercial 
Photo Company, New York. 

Residence interior. Silver medal 
(first), Chicago Architectural Photo- 
graphing Company, Chicago; bronze 
medal (second), Harold Haliday Cos- 
tain, Scarsdale, N. Y. Honorable 
mention: International Commercial 
Photo Company, New York; Wesley 
Bowman Studio, Chicago; Griggs 
Studio, Bartlesville, Okla.; Euclid 
Commercial Studio, Cleveland. 

Residence exterior. Silver medal 
(first), Alexander Piaget, St. Louis, 
Mo.; bronze medal (second), Daniel 
Freeman, Monterey, Calif. Honor- 
able mention: International Commer- 
cial Photo Company, New York, and 
Wesley Bowman Studio, Chicago. 

Pictorial. Bronze medal (first), S. 
A. Chandler, Ltd., Southampton, 
England. Honorable mention: James 
Black, Pretoria, South Africa; W. J. 
Larcey, Cleveland, O., Hubbard 
Studio, Troy, O., and two each to 
Blakeslee-Klintworth, Tampa, Fla., 
and Daniel Freeman, Monterey, 
Calif. 

Commercial photographs of objects 
for catalogue or record purposes. 
Honorable mention: Suire Tatsuma, 
Awagasaki, Japan: Charles W. Bur- 
gess. Minneapolis; Hedrich-Blessing 


Studio, Chicago: Euclid Commercial 


Studio, Cleveland; and Vernon Cla- 
! vert Hart, Chicago. 


Hand-colored commercial photo- 
graphs. Bronze medal (first), Frank 
C. Lepley, Three Rivers, Mich. Hon- 
orable mention: International Com- 
mercial Photo Company, New York; 
Euclid Commercial Studio, Cleve- 
land; H. W. Brooks Studios, Dowa- 
giac, Mich. 


Design. Photographs made for re- 
peat use as designs or patterns for 
fabrics or paper. Honorable men- 
tion: Harold Haliday Costain, Scars- 
dale, N. Y. 

Banquet. Bronze medal 
John E. Ertler, Cleveland. 
able mention: 
Detroit. 


(first), 
Honor- 
Spencer & Wyckoff, 


Fort Worths 
Frontier 
Centennial 
July 18 
to 
November 29th 


jan “Ad of the Month” contest cover- 


New Haven Club Plans | 
“Ad of the Month” | 


New Haven Advertising Club plans | 
ing local copy appearing in New 
Haven daily newspapers. 

Weekly luncheon meetings will be 
resumed Sept. 14. 


Drescher to Bluebell 


Norman W. Drescher has been ap- 
pointed general sales manager of 
Bluebell Importing Corporation, New 
York. He was formerly vice-presi- 
dent in charge of sales and adver- 
tising for Valspar Corporation, New 
York. 


Fort Worth 


Star-Telegram's 
Daily Circulation in 


Greeters Raise Fund 


An advertising fund of $2,500 is 
being collected by the Hotel Greeters 
Association of Tidewater, Va., to at- 
tract tourists using the Ocean High- 
way, New York to Jacksonville. 


Gerth Promoted 


Norman A. Gerth, with the Im- 


| perial Desk Co., Evansville, Ind., for 


14 years, has been appointed secre- 
tary-treasurer in charge of sales. 


Norfolk Review Starts 


Norfolk Weekly Review has started 
publication in Norfolk, Va., with W. 
H. Lawhorn, editor. 


Fort Worth and Retail Trading Area 


—is greater by— 


54,168 


than the total circulation of all other combined 
daily newspapers published in Fort Worth 


—is greater by— 


96,579 


(Star-Tel, Cir, 173,224—8 Comb. papers 76,645) 


than any 8 combined 


daily newspapers pub- 


lished in Fort Worth and Central West Texas © 
(Abilene, Brownwood, Cisco, Eastland, Ranger 
and Sweetwater) a saving in rate of .058 per line. 


—and is greater by— 


1,421 


(Star-Tel. Cir. 173,224—18 Comb. newspapers 171,803) 


than any 18 combined 


daily newspapers 


published in Fort Worth and its trade territory 
“in the square” (Abilene, Big Spring, Brecken- 
ridge, Brownwood, Childress, Cisco, Cleburne, 

Gainesville, Lubbock, Midland, Mineral Wells, 
Plainview, Ranger, San Angelo, Sweetwater, 
Vernon and Wichita Falls) a saving in rate of 


.596 per line. 


Star-Telegram's Total Daily Circulation 


173,224 


(96,149 Morning . . . 77,075 Evening) 


(Publisher's Interim Statement Ending June 30, 1936) 


‘Largest Circulation in Texas’ 


Lowest Milline 


Rate in Texas 


Ask your salesmen about their choice oy 
media for your advertising im the Fort 


Worth radius, and they’ tell you that. 
to reach your prospects . 


- . use The 


Fort Wortx Srar-TELeGRAM 


MORNING 


EVENING 


SUNDAY 


Amon G. Carter, Publisher 


Jap Newton Jr., National Advertising Manager 
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EXPLAINS HOW 
TO MERCHANDISE 
NATIONAL COPY 


Graflex Executive Gives 
Dealers Complete Tie-Up 


Chicago, Aug. 26.—National adver- 
tising demands thorough co-operation 
between manufacturer and retailer, 
if it is to enjoy maximum effective- 
ness, Howard A. Schumacher, direc- 
tor of sales of Folmer Graflex Cor- 
poration, Rochester, N. Y., told the 


National Photographic Dealers As- 
sociation at its convention here to- 
day. 


The retailer who does not cultivate 
the coupon leads supplied by the 
manufacturer is committing “silent 
thievery” from his own cash drawer, 
he said. Actual results obtained by 
Foimer-Grafiex dealers from _ these 
leads, as well as making complete 


a” a 


Liggett Drug Co. 


Valuable Papers 


LOST! 


FOOD EXPERTS TRY SOME OF THEIR OWN SAMPLES 


Cheerful group at Boston convention of National Food Distributors’ Association. Left to right, R. M. Whelan, College Inn 
Food Products Co., Chicago; M. H. Clark, Boston & Maine Railroad; J. J. Robinson, V. J. Calcagno and E. P. Carney, 


tie-ups with national copy, prove this 
point, Mr. Schumacher declared, 

An effective national advertising 
program may be built around any 
one of, or any combination of three 
objectives, he pointed out. 

One objective, Mr. Schumacher told 


having distribution facilities geared 
to permit this course, pursue it ag- 
gressively, Mr. Schumacher declared. 

Merchandising is the effort which 
enables the dealer to tie in his own 
organization most effectively with na- 
tional advertising, Mr. Schumacher 


Personal calls, letters, or telephone 
calls should be used by the dealer to 


follow up each inquiry, he said. 


Cashing the Coupon 


“Dealers find that personal calls 
Schumacher said. 


pay well,” Mr. 


MACY STARTS 
STORE TOURS 


New York, Aug. 27.—R. H. Macy 
& Co. are advertising an invitation 
to New York’s 97,000 visitors a day, 
and sundry others, to take a “be- 
hind-the-scenes” tour of its many 
departments. 

With more than twice as many 
unseen employees as_ salespeople, 
store officials felt that the general 
public should see what makes the 
wheels go round, and also view the 
store’s elaborate equipment, hospital, 
Bureau of Standards, stock depart- 
ments, and such. 

It is believed that such a tour will 
inspire friendly feeling for Macy’s 
and an interest in its offerings, 
though there is no obligation to buy, 
nor is merchandise displayed on the 
tour itself. 

Full page space was taken in out- 
of-town editions of several New York 
papers, and announcements were 
posted in the store. The response 
was immediate, with many countries 
represented. Most of the visitors are 
women, and include buyers from 
other stores, school-teachers,  stu- 
dents, and many shoppers. 

The tours are free, and last from 
half to three-quarters of an hour. 
Five are now scheduled each day. 


Jocelyn Joins Federal 


Glen Jocelyn, for the past year and 


a half copy chief at Fletcher & Ellis, 
Inc., has joined the copy and contact 
staff of Federal Advertising Agency, 
New York. 


“Star-News” Takes Color 


Reproduction of four-color adver- 


the dealers, is to create a demand for 
the product advertised. He cited 
Ford, Listerine, and Gillette copy as 
typical of this kind of advertising 
program. 

Another basic objective is to send 
buyers into a dealer’s store, he added, 


Chicago, August 28. “It's the same 
sad story, Watson. The papers were 
valuable so Mr. G. kept them in his 
vault. Then he made the same fatal 

error so many of us make. You see, 
he wanted to go over them. ‘Took 
them home. Lost them. Now there's 
the devil to pay. 


“One dealer in Columbus sold four 
out of five prospects sent him. An- 
other dealer in a small Virginia city 
has an enviable record of combining 
local advertising with personal fol- 
low-ups of all inquiries sent him— 
and consequently has a greater vol- 


said. He defined merchandising as 
“an activity that redirects an al- 
ready existent force—advertising re- 
sponse—to serve one’s own ends.” 
Mr. Schumacher explained that 
Graflex advertising will appear in 
National Geographic, Popular Sci- 


“The solution? A clear cut case, my 
dear Watson. Phone FRANKLIN 
$470. That’s ATLAS, where you get 
“Good Photostats Quick.” 


“Sure, quicker and easier than typ- 
ing. And no chance for error. A 
true photographic copy for home or 
office lets you keep the original safe 
in the vault.” 


Moral: Photostat your valuable pa- 
pers! Today. Call Franklin 38470. 
One of 4 ATLAService Stations in 


calling attention to advertisements 
that may be clipped and presented to 
a grocer who is authorized to give 
one free bar of soap with each bar 
purchased. 


Leads for Dealers 


A third objective is to secure leads 
upon which branch offices, distribu- 
tors, or dealers’ salesmen can work 
to effect sales. Roughly 90 per cent 
of all national advertising presenting 


ence and Scientific American, reach- 
ing its peak in December issues to 
anticipate Christmas buying. Effec- 
tive dealer tie-up, he said, should in- 
clude these steps: 

A window display featuring the 
advertised items; an advertisement 
in the local newspaper a few days 
after the national advertisement has 
broken; counter ecards; checking 
stock for completeness, checking of 
inventory of advertisers’ literature. 


ume 


Chicago.” 


Each name supplied dealers repre- 
sents an investment of upwards of a 
dollar, Mr. Schumacher emphasized. 

“Just before leaving the office last 
“the decision was 
reached to increase the Graflex ap- 
propriation and campaign for the re- 
We do not 


week,” he _ said, 


mainder of the year. 


ot Graflex sales than some of 
the larger outlets in New York and 


tising copy in a regular newspaper 
run was featured by The Pasadena 
Star-News and Post in a_ special 
eight-page section Aug. 17. 


Issues Trade Edition 


American Business, Chicago, will 
issue a trade edition for office equip- 
ment dealers and distributors. It 
succeeds The Office Equipment Sales- 
man, suspended during the depres- 
sion. 


know which of you will step out and 
merthandise this national advertis- 
ing, nor which of you will cash in 


downtown Chicago is around the 


services or products having a value 
corner from you. 


in excess of $50 follows this pattern, 


i 
y 
q 


Other steps will include a mailing 
to the Graflex prospect list; a promo- 


Form M. & S. Agency 


————— 


and nearly all national advertisers|tjonal stunt or contest, a telephone |0n it. But we can almost safely pre-|_ M. & S. Advertising Co. has been 

; ; ia lict that th ho do the for-|!0Tmed in New Haven, Conn., by 

= —_..|campaign geared to the national ad- | @l a ne ones who do e for Abram J. Mattes, president, and 
vertisement to fill clerks’ idle time; |™er are sure to be among the latter, : < : 


Anna M. Savage, secretary and treas- 


and that only a chosen few will ‘ar- Offices 


rive’ by luck.” 


and instruction of clerks on the need 
of calling attention of every cus- 
tomer to the most interesting feature 
ot the advertised product. 


urer. 
Street. 


are at 152 Temple 


Forms Radio Section 


Mills Artists, Inc., New York, en- 
gaged in the personal management 
of artists, has organized a radio de- 
partment under supervision of Irviag 
Mills, president. 


KEY TO A LIBERAL PURSE 


Retains Day Agency 


International Manufacturing Co., 
Boston, auto accessories, has retained 
Frank T. Day, Inc., Boston, for a 
newspaper and trade journal cam- 
paign. Paul R. Bishop will handle 
the account. 


Timing Direct Mail 


The mailing to the prospect list, 
Mr. Schumacher told the dealers, 
should be a letter related to the na- 
tional advertisement, and mailed the 
second day before the advertisement 
is to reach the subscriber’s home. 

The display window, he = said, 
should be trimmed simultaneously 
with posting of the prospect mailing, 
and like the letter, should carry out 
the main idea of the advertisement, 
which will be headlined, “Stop Him 
With a Graflex!” Mr. Schumacher 
suggested that this headline be let- 


Gets Wine Account 


Widmer’s Wine Cellars,  Inc., 
Naples, N. Y., has appointed Baldwin 
& Strachan, Inc., Buffalo. 


W ortman Gets Account 


Wortman, Barton & Co., Inc., New 
York, has been appointed by Val- 
pariso-American Tung Planters of 
Valpariso, Fla. Trade papers will be 
used. 


Waters for Elsie Frocks 


ADVANCE ADDRESSING 


‘ 
tered above a local picture, such as _ Louis C. Rosenblatt Corporation, and MAILING COMPANY , 
a photograph of the high school’s nl hyena cry A 7. pee = 
championship football team. atid pigs prren yr aa rl AUTOMATIC | 
Ri ee of re ee ae Harper’s Bazaar and Vogue will be MACHINE ADDRESSING 
should be prominently place n the | ysed. 
window to cap off the tie-in, with FROM ALUMINUM PLATES 
crepe streamers or ribbons running 


Jackson with Agency 


Alan Jackson, former staff writer 
for Time and Fortune, has joined 
Kimball, Hubbard & Powel, New 
York, to write copy and assist on 
several accounts. 


Permanent Mailing Lists 


Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


from the featured articles in the win- 
dow. In this way, the dealer assures 
himself that all passersby who have 
read the advertisement will be 
exposed.” 


And Key Station on the Pacific Coast Blue 
Network, KGO has a lot to offer advertisers. 
Serving an immensely wealthy community that 
spends more per capita than any other in the 
country, KGO delivers paying customers—and 
most economically. Let us give you the details. 


ey 
re- 


As a special promotion, the dealer 
could invite each Graflex owner in 
the city to call at his store within 
the specified week to register his 
camera, To the owner of the oldest 
camera of each model registered, the 
dealer would give $5 in merchandise. 

In the local newspaper advertise- 
ments, Mr. Schumacher said, a refer- 
ence to the national advertisement 
should again be made in order to 
gain repetitive value. Attention 
should also be called to the contest. 

An important result of the national 
advertisement, Mr. Schumacher em- 


IT’S A WISE MAN 


who stays in his own field. We can't tell you how to 
run your business but when it comes to publicity, we 
can present a plan that will do a real job for you. 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


Completely programmed by NBC 


It isn't much effort to write or phone, and you'll find 
that it will be to your advantage. 


TOM FIZDALE ” 


W. Randolph, Chicago 
Phone: Central 7571 


phasized, will be leads resulting from 
sales literature. 


coupons requesting 
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Experts See 
Advertising 
Picture Made 


(Continued from Page 1) 


Bailey declared that years ago it was 
nelieved that the sum and substance 
of a good picture was to get objects 
in focus, and to obtain a sharp, clear 
image. This he calls the “factual” 
period. 

" About 1890, a group of English 
photographers who called themselves 
“The Linked Ring,” decided that a 
photo should be pictorial, and that it 
; advisable to omit extraneous ob- 
jects and place emphasis on a cen- 
tral subject. This was the “subtrac- 


tive’ method, whereby various de- 
tails are blocked out. 

Later, when motion picture was 
porn, studios found it impossible 


to use the “subtractive” method, and 
stimulus was provided for the “ad- 
ditive’ method, whereby a _ photog- 
rapher starts with the “frame” of his 
picture, and adds objects, such as a 
chair or a table, which he feels are 
necessary for interesting and effec- 
tive composition, 

Both the subtractive and the addi- 
tive methods have their values, al- 
though Mr. Bailey inclines to the lat- 
ter, he said. The chief rule of com- 
position for all advertising illustra- 
tion, however, he declared, is that 
there be one dominant idea and only 
one in the photograph. 

Mr. Bailey ridiculed the idea that 
all attractive models are in Chicago 
or New York, a conviction held by 
most advertising men, he said. 

One of the best ways to learn the 
technique of making advertising pho- 
tographs, Mr. Bailey told the com- 
mercial photographers, is to patronize 
the “‘movies” and to study the acting 
rather than the plot. 

“Study the cartoonists too,” he ad- 
vised. “They will provide many 
ideas about the proper handling of 
models in producing advertising illus- 
tration. Then, too, since your job is 
to tell a story in pantomime, watch 
the gestures used by deaf-mutes.” 


J. Kelly Smith Named 
“Radio Sales’ Director 


J. Kelly Smith, sales manager of 
Station WBBM, Chicago, has been 
named to the newly created post of 
managing director of Radio Sales, 
Inc., representatives of all Columbia 
Broadcasting System directly-owned 
stations. He is succeeded at WBBM 
by Harry Mason Smith, former vice- 
president of Henri, Hurst & McDon- 
ald. 

George Bayard, formerly’ with 
Hearst Publications, Inc., has joined 
the Chicago CBS sales staff, suc- 
ceeding Robert Chafee who recently 
joined Time's new picture magazine. 


Heddon’s Appoints 

James Heddon’s Sons, Inc., Dowa- 
viae, Mich., manufacturer of fishing 
and golf equipment, has named 
United States Advertising Corpora- 
tion, Chicago, for a campaign on 
custom-built steel golf shafts. Mag- 
azines will be used. 


Here’s Man Who Can 
Increase Your Sales 


Advertising Manager and Mer- 
chandise Manager, 10 years with 
manufacturer of high grade spe- 
cialty, leader in industry, sales 
over $3,000,000 annually. Has 
invested $2,000,000 in advertis- 
ing in 10 years with record re- 
sults. Successful experience in 
styling and merchandise develop- 
ment. Has reached top present 
position. Wants sales manager 
or similar position larger manu- 
facturer. Will also consider adv. 
agency. Present employer will 
recommend highly. Young man 
with big future. For details, write 
Box 825, Advertising Age, Chi- 


cago. 


——— 
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One Tax tL etihs 


to Another in | 


Old New Orleans 


New Orleans, La., Aug. 28.—With 
sales taxes hoisted in New Orleans 
to four per cent, the city fathers 
are now confronted with the prob- | 
lem of how to protect themselves | 
and local merchants from evasion by | 
out-of-state purchases, A new bill, | 
which will tax such purchases even | 


} 
| 


more heavily, will shortly be — 
duced. 


A city sales tax of two per cent | 
on retail sales will become effective | 


in New Orleans Oct. 1, having been 


} 
r | 
passed by the city government at its | 


last meeting. The new tax is iden- 
tical with the  recently-adopted 
Louisiana “luxury” sales tax except 
that it exempts automobile sales. 

After Oct. 1 
leans will pay a total tax of four 
per cent, half of which will go to 
the state and the other half to the 
city. The same tokens will be used 
by city and state and the tax will be 
collected through one agency, 
lection costs being shared by 
two bodies. 

As originally proposed, the city 
sales tax would have amounted to 


residents of New Or- | 


col- | 


the | 


—_ 


Stennett _— 


New green bottle adopted by Colgate- 
Palmolive-Peet Co. for perennially pop- 
ular smelling salts. 


per cent but would have 
applied to almost all transactions. 
Heeding widespread protests’ by 
manufacturers and merchants, the 
| New Orleans commission council in- 
/creased the tax to two per cent but 
listed many exemptions, including 


only one 


cigarettes, alcoholic beverages, soft 
drinks, gasoline, inexpensive cloth- 
ing, farm implements, autos, news- 
papers and advertising for publica- 
tion, kitchen utensils and a wide 
range of the more commonly-used 
food products. 


It is estimated that about $1,500.- | 
000 


a 
city by 
ditional revenue arising from a new 
liquor ordinance levying a flat $360 


year will be yielded to the 


|}a year on all saloons instead of $100 


|for a 


j}and liquors. 


beer license and a total of 
3505 for licenses to sell beer, wines 
This tax measure was 


|strongly opposed by brewery repre- 


|which was likewise adopted and 
| which taxes beer twenty cents a 
barrel. An extra 40 cents was ley- 
ied on each gallon of liquor, rais- | 


sentatives, as was another ordinance | 


ing the total liquor tax to 60 cents 
per gallon. 


Kochalox Appoints 
Kochalox Corporation, Pittsburgh, 
Pa., abrasives manufacturer, has ap- 


| pointed the Symons Co., of that city 


to direct a campaign in trade papers 
and direct mail. 
Mosby on Coast 
Gilbert H. Mosby, former president 
of Konjola Co., Cincinnati, has or- 


ganized the Vat-Tage Medicine Co., 
in Los Angeles. 


IN STEP WITH THE TIMES. 


If you were building a new home, you would 
want — perhaps demand —the utmost in effi- 
ciency, economy and permanent satisfaction. 
Probably you desire the same qualifications in 
those with whom you do business. 

When you choose your engraver, it is pretty 
safe to put your faith in an organization which 
has for many years successfully served and main- 
tained the confidence of concerns whose names 
and products are known from coast to coast. 


You will find the Rogers Engraving Company 
to be such an organization—in step with the 
times for speed, for intelligent cooperation, 
and for the highest quality of craftsmanship at 
reasonable cost. It will pay you to call them in. 


ROGERS ENGRAVING 


COMP 


ADOLPH F. BUECHELE, President 


2001 CALUMET AVENUE + Telephone CALumet 4157 + CHICAGO, ILLINOIS 


the new sales tax, with ad- | 


Courtesy Curtis Companies, Inc, 


Plan Campaign for 
Rochester Shoe Tree 


A new light weight shoe tree that 
automatically fits the shoe will be 
introduced by Rochester Shoe Tree 

| Co., Rochester, N. Y. 

| Copy in November Esquire through 

|Ed Wolff & Associates, Rochester, 

| will inaugurate national advertising. 


Offers Prize for 

New Trolley Name 
Pittsburgh Railways Co. has 
|launched a contest offering $600 in 
|cash prizes for a name for its new 
| streamlined streetcars. 
| Full page space was used in 
Pittsburgh newspapers last week. 


all 


‘Mistletoe Gin 
Reaches Kentucky 

National Distilling Co., Milwaukee, 
_ has started distribution of Mistletoe 
|gin in Kentucky, the eighth central 
state to be covered. 

A newspaper advertising campaign 
in Louisville has been launched. 


“Times-Union” Expands 


Expanding facilities, the Albany 
| Times-Union has purchased a six- 
| story brownstone building at North 
| Pearl and Chapel streets, and adja- 
cent property, for a new plant. Re- 
modeling for occupancy will take five 
|or six months. 


ANY 
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SEASONAL GAIN 
IS ENJOYED BY 
RADIO NETWORKS 


New York, Aug. 27.—Princess Pat 
Cosmetic Co., Chicago, will start a 
new Sunday night program, Aug. 30 
at 6:30-7 p. m., EDT, over six sta- 
tions of the NBC red network. The 
agency is McJunkin Advertising Com- 
pany, Chicago. 

Aug. 30 will also see the start of 
“Goose Creek Parson” on 64 stations 
of the Columbia network for Colgate- 
Palmolive-Peet. Until Sept. 25 it will 
be broadcast Sundays from 7:15-7:30 
p. m. and Wednesdays and Fridays 
from 7:30 to 7:45 p. m. Rebroad- 
casts to the West will be scheduled 
Sundays, Wednesdays and Fridays 
at 12 midnight to 12:15 a. m. Begin- 
ning with the broadcast of Sept. 28, 
the program will shift to Mondays, 
Wednesdays and Fridays from 7:30- 
7:45 p. m., with the rebroadcast at 
11-11:15 p. m. Super-Suds is the 
product and Benton & Bowles is the 
agency. 

The Acme White Lead and Color 
Works will sponsor “Smiling Ed Me- 
Connell, the Singing Philosopher,” 
starting Aug. 30, in a series to be 
heard Sundays at 5:30 p. m. over 
the NBC-Red net. He will be sup- 
ported by Palmer Clark’s orchestra 
and chorus and Irma Glen, organist. 
The agency is Henri, Hurst & Me- 
Donald, Chicago. 

Horlick’s Malted Milk Corporation 
will renew its __ five-times-a-week 


50,000 WATTS 


Nashville, Tennessee 


We'd like to repeat: You 
cannot cover the Southern 
market without this sta- 
tion. A letter will bring 
facts to back this state- 
ment. 


An Asset to the Graphic Arts 
Professions-Nationally Used 
3 Grades - Light-Medium and 
Heavy-$2" Per Gal Post Paid’ 
5.S. RUBBER CEMENT € 
3438 NO HALSTED ST 


CHICAGO. ILL. 


ADVERTISING AGE 


petal 


POPULAR 


NOW! Gromow Grres Auzrica 
“SELF-TUNING RADIO ! 


aTS FUN pees 


Teledial Brings In 15 : 
Stations In 15 Seconds, p ote ge 
Perfectly Tuned 


Magazine copy of General Household 

Utilities Co., Chicago, which won the right 

to feature Shirley Temple in competition 
with another radio manufacturer. 


series, “Lum ’n’ Abner,” Aug. 31, 
over the NBC-Blue net at 7:30-7:45 
p. m., EDT, with a rebroadcast at 
11:15-11:30 p. m. Monday, Tuesday, 
Wednesday and Friday. Lord & 
Thomas, Chicago, are in charge. 


“Singin’ Sam” Returns 


“Singin’ Sam” will return to work 
for Wasey Products (Barbasol) Aug. 
31 at 10-10:15 p. m., EDT over 25 
stations of the NBC-Blue network. 
The program will last for 39 weeks, 
originating at WLW, Cincinnati. Er- 
win, Wasey & Co., New York, is the 
agency. Beginning Sept. 4, the same 
sponsor and the same feature will 
broadcast at 8:15-8:30 p. m., EDT 
over 26 stations of the NBC-Blue net, 


with a rebroadcast at 11:30-11:45 
p. m., EDT to the NBC Pacific Blue 
net. 

A new program entitled ‘Jack 


Armstrong” will begin Aug. 31 and 
will be heard Mondays through Frt- 
days at 5:30-5:45 p. m., EDT over 15 
NBC-Red network stations, sponsored 
by General Mills, Inc., for Wheaties. 
This is a children’s program, for 
which  Blackett-Sample-Hummert, 
Inc., Chicago, is the agency. 

Popeye, The Sailorman, begins a 
new series of programs for Wheatena 
Corporation Aug. 31 over the Colum- 
bia network, to be heard Mondays, 
Wednesdays and Fridays from 7:15 
to 7:30 p. m. 

Fred Waring returns from vacation 
to the Columbia network on Tues- 
day, Sept. 1 to complete the last half 
of his third successive year under 
sponsorship of Ford Motor Company 
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Above reduced advertisement 
for Freeman Shoe Corpora- 
tion, Beloit, Wisconsin, was pre- 
pared by Faithorn Corporation. 


* 

Always the Finest 
at Faithorn 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one orall— 
just as you wish, but all 
are here, ready to serve 
you... Speed, economy 
and satisfaction assured. 


THE EASIEST 
AND BEST WAY... 


to handle the production requirements 
of your advertising matter is to place 
your business with a concern that ren- 
ders a COMPLETE SERVICE in(1)Ad-Setting, 
(2) Engraving and (3) Printing —all 
under ONE ROOF .. . We think in terms 
of results ... The shortest way ‘round 
is usually the best ... Why send cuts 
to one concern—typeseiting to another 
many blocks away—and then give your 
printing to a firm even farther distant? 
You can cut your costs, eliminate worry 
and save TIME, TROUBLE and MONEY by 
having FAITHORN do the entire job. We 
will gladly show you samples. Try us! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


Ad-Setters + Engravers - Printers 


504 ShermanSt.,Chicago PhoneWab.7820 


The rates for this department are as follows: 


“Help Wanted” and “Situations 
charges 


Wanted,” 30 cents a line, minimum 


-B 
All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in., $4.75; 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


4 to 6 in., per in., $4.50; 


7 to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


POSITIONS WANTED 


HELP WANTED 


“25 or 30” a week would look like a 
million to a man who has gone up 
every step of the ladder,—bookkeeper, 
contact man, copy censor, continuity 
writer, business manager, treasurer— 
in radio station, advertising agency, 
and national weekly. Conscientious 
effort and tireless energy carried him 
to top jobs at top salaries and he is 
WILLING TO START ALL OVER 
AGAIN! : 

Box 829, ADVERTISING AGE, Chicago 


GOOD MAN FOR AGENCY OR MFR, 
Twenty-six, married. Well trained in 
fundamentals of advertising; 8 yrs. 
retail-selling experience (drugs and 
tobacco products). Capable of pro- 
ducing well-written copy and good 
layout ideas. Sincere desire to suc- 
ceed spurs this man on. Will locate 
anywhere at reasonable salary. 

Box 830, ADVERTISING AGE, Chicago 


OUTDOOR ADVERTISING EXECU- 
TIVE now employed with 12 years’ 
practical experience in complete paint 
and poster plant operation including 
Sales and Construction. Thorough 
knowledge meaning T.A.B, ratings for 
benefit advertisers. Prefer connection 
with large advertiser or agency in out- 
door department. 29, single, Christian. 
Can live anywhere. Excellent ref. 


Box 831, ADVERTISING AGE, Chicago 


DAMON 
SELLS 
PYTHIAS 


I am a copy-contact man for a first- 
class 4A Chicago agency. 

My assistant—a seasoned young ac- 
count executive, would like to make 
a change. He offers 10 years of big 
league experience on both sides of 
the advertising fence. College and 
legal degrees. Considerable copy ex- 
perience. He's a real buy for a manu- 
facturer or advertising agency as a 
good executive and copy-contact tim- 
ber. Opportunity primary; salary sec- 
ondary. For his name, address Damon, 
Box 833, ADVERTISING AGE, Chicago 


COPYWRITING SECRETARY 
University 


graduate—12 years’ edi- 
torial and copywriting experience, 
radio, newspapers, trade journals, 
publicity, research, analysis. 

Box 815, ADVERTISING AGE, Chicago 


YOUNG COPY AND ART MAN 
Chicago publisher wants young man 
with sufficient artistic ability to make 
rough sketches, lettering and layouts, 
and develop copy ideas. Ability to do 
some contact and sales work also re- 
quired. Send full particulars, includ- 
ing salary requirement, in confidence 
to Box 832, ADVERTISING AGE, Chi- 
cago. Do not send samples. 


Wanted: High-type advertising sales- 
men, Due to rapid expansion of 
theatre outlets we offer several ex- 
cellent commission opportunities for 
the sales of film advertising to local 
and national advertisers. Full pro- 
tection on territory and renewals and 
large commission. Our 1936 volume 
is double that of 1935 and exceeds the 
1929 peak. Join the fastest-growing 
medium in history, now endorsed by 


leading national advertisers. Alex- 
ander Film Company, Dept. B, Colo- 
rado Springs, Colo., World’s largest 
film advertising company. 

SALES HELP WANTED 
Advertising Salesman for Weekly 
New York County Newspaper. Must 


have personality. 
Side Territory. 
Apply 6 P. M. 
E. S. N., 196 E. Breadway, N. Y. City 


BUSINESS OPPORTUNITIES 
SALESMEN—wsell exposition displays 
to national advertisers in New Vork 
City. Real live leads furnished. Un- 
usual opportunities. 

Box 834. ADVERTISING AGE, N. Y.C. 


MISCELLANEOUS 


COVER YOUR MAILING LIST 
with a useful, lasting reminder, Low 
Cost, Easily mailed. Plenty ad space. 
Write for sample. 

J. S. FLANNIGAN, Canandaigua, N. Y. 
FEATURES OF LAUREL PROCESS 
Anything printed, typed or drawn can 
be reproduced. Drawings, diagrams 
and illustrations clipped from news- 
papers, magazines, etc., can be pasted 
into your layout and reproduced with- 
out type setting or cuts. Economical!! 
500 COPIES $2.63 
Additional hundred copies 22c 
Send for Samples 
LAUREL PROCESS, 480 Canala, N. Y.C, 
PHOTO POST CARDS 
Actual Reproductions of e+ 
Photos .. . . . $15.00 per 1000 
8x10-Size for Salesmen's 
Samples .. $10.50 per 106 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


To Canvass East 
Liberal Commission. 


dealers. The time of the show Is 
9-9:30 p. m., EDST. 

On Sept. 2 the Crazy Water Hotel 
Co., Mineral Wells, Tex., will start 
a program on the Mutual net, broad- 
casting successive Mondays, Wednes- 
days and Fridays at 1-1:15 p. m., 
EDST. Luckey Bowman, Inc., New 
York, is the agency in charge. 


New Heinz Program 


Maxon, Inc., is the agency for the 
new Heinz ‘Magazine of the Air,” 
to be heard Mondays, Wednesdays 
and Fridays at 11-11:30 p. m., EDST 
on the nationwide CBS network. A 
dramatic serial, “Trouble House,” 
will be presented, and Grand Duchess 
Marie will be one of the guest 
speakers. ; 

Goodyear Tire & Rubber Company 
begins a new series Sept. 2, “Literary 
Digest Nationwide Poll Results” 
using varying spots on Mondays, 
Wednesdays and Fridays on the NBC- 
Blue network. Agency is Arthur 
Kudner, Ine., New York. 

Crown Overall Mfg. Company will 
add CKLW, Detroit, to its present 
list of Mutual stations Sept. 31. 

John Morrell & Co., for Red Heart 
Dog Food will sponsor “Tea Time at 
Morrell’s” over the NBC-Red net- 
work. The agency is Henri, Hurst 
& McDonald, Chicago. 


Macfadden Renews 


Macfadden Publications, Inc., is re- 
newing its contract for “True Story 
Court of Human Relations,” effective 
Friday, Sept. 4, 9:30-10 p. m., EDT 
Arthur Kudner, Ine., New York, is 
the agency and the NBC-Red, NBC- 
Mountain Red and NBC-Pacific Red 
networks will be used. 

Sinclair Refining Company has 
signed “Red” Grange for a series of 
sports broadcasts starting Sept. 4 and 
Mondays, Fridays and Saturdays 
thereafter on the NBC-Red net. Fed- 


eral Advertising Agency, New York, 
is in charge. 

“First Nighter” will return to the 
air Sept. 4 for Campana Sales Com- 
pany, and will be heard Fridays at 
10 p. m. over the NBC-Red network. 
Aubrey, Moore & Wallace, Inc., Chi- 
cago, is the agency. 


WLW Gives Up 
Mutual Chain 
Stock Holding 


Chicago, Aug. 26.—The_ internal 
set-up of Mutual Broadcasting Sys- 
tem was shifted this week when 
WLW, Cincinnati super-power sta- 
tion, turned in its stock in the net- 


work. Externally, WLW’s affiliation 
with Mutual remains unchanged 
with the station continuing as an 


affiliate, available to Mutual clients 
and participating in sustaining pro- 
grams. 

Mutual was organized by WOR, 
Newark, and WGN, Chicago, two 
years ago with WLW coming in 
shortly afterwards as a stock part- 
ner. The corporation has acted as 
a commercial clearing house and 
contact unit on a non-profit basis, 
E. M. Antrim, secretary-treasurer, 
explained, and the stock surrender 
by WLW entailed no money ex- 
change. 

The Cincinnati station has oper- 
ated independently despite the Mu- 
tual tie-up. As an affiliate of Na- 
tional Broadcasting Co., it has car- 
ried both red and blue network 
programs and originated NBC net- 
work shows. 


Board Meeting Called 


Ratification of WLW’s withdrawal 


and the new participation set up is 


expected at the next Mutual boarg 
meeting Sept. 26. At that time 
CKLW, Windsor, the remaining 
basic station of the network, may 
replace WLW on the Mutual board, 
Meantime stations in the new 
Colonia Network, in New England to 
affiliate with Mutual, were being 
lined up. 

Stations definitely to be part of 
the network will include WAAB, 
Boston; WTHT, Hartford, WLBZ, 
Bangor, WFEA, Manchester; WSAR, 
Fall River, WNBH, New Bedford; 
WLLH, Lowell, and WATR, Water. 
bury, with WEAN, Providence, and 
WICC, Bridgeport-New Haven, also 
available to the new network at cer. 
tain hours. WSPR, Springfield, also 
may join the Colonial web. 


Haupt Joins BBD&O 

Henry H. Haupt, formerly in 
charge of sales promotion and adver- 
tising for National Battery Co., St. 
Paul, has joined Batten, Barton, Dur- 
3tine & Osborn, Minneapolis, as ac- 
count executive. Arthur W. Bell, 
Chicago artist, also has joined the 
agency’s art department. 


Glidden to Issue 
Dealer Color Book 


Portraying exterior and interior 
finishes, The Glidden Co., Cleveland, 
O0., paint manufacturers, will issue an 
84-page book in full color with har- 
mony outlines. 

“The Age of Color,” is designed for 
dealer use. Copy in trade papers 
will promote the volume. 


Three Name Epstein 
Hess Warming and Ventilating Co., 
Uhlemann Optical Co., and Webb- 
Linn Publishing Co., Chicago, have 
named David B. Epstein Advertising 
Agency, Chicago, to direct their na- 
tional advertising. 


Jacky Leaves Agency 


C. Fred Jacky, radio department 
musical director of Merrill Adver- 
tising Co., Cincinnati, has resigned 
to enter radio production work in 
Chicago. 


“COVERAGE” 


ALL NEW YORK IS 
JUST A STEP FROM THE 


HOTEL 
MONTCLAIR 


Lexington Ave. and 49th St., 
‘The truly American Hotel 
with American Traditions’’ 


THE MOST ATTRACTIVE 
“SPACE” BUY IN NEW YORK 


Outside Room with Bath, 
Shower and Radio 


Single $ ? .50 Double ‘3.50 


from from 


Wherever you wish to go in New York 
. .. to the advertising, publication or 
business centers . . . to Radio City, to 
the Great White Way ... you find them 
all just a few minutes from the Mont- 
clair! That means saving time and 
taxi fares. 

The rooms at the Montclair are light 
and cheerful . . . pleasant and com- 
fortable. And rates for such livable 
rooms make them doubly attractive. 


DINE AND DANCE 
in the popular 


CASINO-IN-THE-AIR 
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casting System affiliated to Mutual eee ee a as 
Broadcasting System Dec. 29. The es am ait iia conaaise : 
Don Lee chain includes KHJ, Los & T 
Angeles, KGB, San Diego, KFRC, j 

San Francisco, KDB, Santa Barbara; oye 

KMJ, Fresno, KWG, Stockton, 
KFBK, Sacramento and KERN, 
Bakersfield. 


METROPOLITAN NEW YORK 


HIGH SPOTS 


Farm Journal Reports ‘ 


Several New Rates 


Farm Journal has announced that 
effective with the October issue the 
page rate for run-of-paper color, 


E black and one color, will be $3,000. 
The page rate for bleed black and li ll 
K white pages, run-of-paper, will be 15 We now have on our open list some excellent 
| per cent extra, and restricted bleed . 
oi On color pages cuntinegs at 15 por locations in and around New York City. We 
cent extra. Unrestricted bleed covers 
and inserts will be 20 per cent extra. : 
50 The page rate for comics in four would be pleased to have you inspect these 
. ei ee S| colors will be $3,900. P h ‘ 
, pe oa ie All other rates remain unchanged, 7 
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Industrial Advertising Will Start Taking Inventory 


N THAT DAY the National Industrial Advertising Asso- 
() ciation will meet in Philadelphia. This occasion will 
mark the start of its 14th Annual Conference. 

Through the long lean years, the members of the Associa- 
tion have carried the torch with inspiring courage and vision 

pointing the way which the current revival in the heavy 
industries has taken. But that very revival is both a challenge 
and an opportunity to every advertising man. 

The current upturn in business activity marks only the 
beginning of the job which Industry faces today. This upturn 
merely furnishes a foundation upon which Industry can start 
to rebuild its run-down plants, replace its obsolete equipment 
and revamp its products to meet the changing demands. As 
conditions improve, business men will increasingly turn to 
modernization to improve the competitive position of their 
companies and to offset the effects of increased labor costs 
and higher taxes. 

It would be a mistake, however, to assume that selling to 
an awakened Industry simply means resuming where we left 
off when industrial markets disappeared in the long defla- 
tionary months which 1929 ushered in. Since then, markets 
have changed, men have switched jobs, and research has 
brought forth a host of new products and processes. 


Industrial advertising has 


There is good reason therefore, to believe that industrial 
sales efforts and advertising appropriations will be increased 
in 1937, to an extent commensurate with the opportunities 
ahead and the size of the job to be done. 

It is particularly timely and appropriate for this National 
Industrial Advertisers Association Convention to meet in 
Philadelphia this Fall. Birth-place of American Freedom and 
meeting place of the First Continental Congress, Philadelphia 
has been well-chosen. For the next N.IL.A.A. Conference will 
in a sense be dedicated to the freeing of Industry from the 
wasteful tax of obsolescence and to the establishment of an 
era of business and industrial prosperity. 

The program being prepared for this Convention, will fur- 
nish industrial advertisers with up-to-date ideas and material 
which they can put to practical use to make next year’s cam- 
paigns more productive and profitable. Research, marketing, 
redesign of products, advertising media, advertising budgets, 
and other live and appropriate topics will be discussed with 
all the vigor, aggressiveness, and efficiency which has always 
characterized the proceedings of the N.I.A.A. 

The McGraw-Hill Publishing Company is happy to take this 
means of calling the attention of the advertising fraternity to 
the opportunities which the N.I.A.A. Convention will offer, 


for the exchange of ideas and 


ahead of it a new and — - 
bigger educational job than 


it ever had before. 


National Industrial Advertisers Association 


4th Annual Conference 


experiences, and for mutual 
cooperation to the lasting 


benefit of all concerned. 


* Hotel Benjamin Franklin, Philadelphia, Pa. * 


October 5-6-7 


Aviation 


Coal Age 


SEL 


American Machinist 


Bus Transportation 


Business Week 


MceGFLRAAW-HILL PUBLICATIONS 


MceGRAW-HILL PUBLISHING COMPANY, INC., 330 WEST 42nd STREET, NEW YORK, N. Y. 


Chemical and Metallurgical 
Engineering 
Construction Methods 
Electrical Contracting 
Electrical Merchandising Journal 
Electrical West 


Electronics 


Electrical Wholesaling 
Electrical World 


Engineering and Mining 


Engineering News-Record 


Factory Management and Power 
Maintenance 

Food Industries 

Metal and Mineral Markets Textile World 


Mill Supplies 


Product Engineering 
Radio Retailing 


Transit Journal 


VING INDUSTRYS 12 MAJOR MABhETS 
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PHOTOGRAPHIC 
REVIEW OF ideal _—- 
THE WEEK 


CRAVING UNDIES MADE OF YARN 


The monocle, acting as a highlight, drew and held attention of judges in the annual contest of the 
Photographers Association of American at Chicago, causing them to award a gold medal to Edward 


Rinker, Chicago. (Story on Page 21.) 
Superimposed negative illustration appearing in women's magazines for American 
Bemberg Corporation, New York. Will Howell was the photographer. 


PHOTOGRAPHERS GET QUICK LESSON IN ADVERTISING ILLUSTRATION 
MIDGET OUTWEIGHED BY LOUD SPEAKER 2 ae 


Betty Titus, 19-year-old dancer, examines a new custom-built radio set turned out hi h 
by McMurdo Silver Corporation, Chicago, weighing 10 pounds more than tha This photo 
midget. The agency is Ford, Browne & Mathews. 


for magazine advertising of Rytex Compan 


Y: Indianapolis, was made as a convention fea- 
ture. (Story on Page 1.) 
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i ere’s the story behind these 
- clippings 


A story of showmanship, of public service, of business 


acumen. 
WBT is alive. Sensing the value to the Carolinas of a 
quick, accurate, and. complete report of the bidding at 


the annual tobacco auctions, WBT arranged just that— 


the tobacco warehouses at Dillon (in 


aoe a 
= 


Be he ie 


' QE BT's neighbor state, South Carolina). It had never 


@ 


eS, 
es 


been done before, 
That was 1 year ago. 


The WBT “atidience** took to it like mint to juleps. 


Morewsellers of Picdmont’s famed crop came to the 
auctions than ever before. The Dillon warehouses 


(sponsors of the broadcast) signed up for another year. 


Nearly every station in that wealthy section of the 
South this year flattecs by imitating. 
They. write stories about WBT — because what WBT 


does is News. 


*WBT has the Aghest listening-audience rating in the country, 
according to a recent Price Waterhouse survey. 97% of all Charlotte 
listeners tune it in regularly. (The clippings from the August 5 
and August 19 issues of VARIETY are reproduced with the 


permission of the editors. ) 


WB CHARLOTTE, NORTH CAROLINA, 50,000 watts — owned and operated by the Columbia 
Broadcasting System * Represented by RADIO SALES, INC. ¢ NEW YORK, 485 Madison Ave., WIck- 
ersham 2-2000 * CHICAGO, 410 N. Michigan Ave., WHItehall 6000 * DETROIT, Fisher Bldg., Trinity 2-5500 
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